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Richard  Christiansen 
of  the  Chicago  Daily  News: 


He  helps 
readers 
dig  Ringo 
-and  Renoir 


Richard  Christiansen  is  a  delight  to  read— because  he  shares  with  readers  his  own 
delight  and  panoramic  knowledge  of  all  the  classic  and  contemporary  arts.  Aptly 
enough,  he  is  editor  of  Panorama,  the  CDN  arts  and  amusements  magazine. 

Alert  to  every  new  entertainment  development,  Christiansen  keeps  his  readers 
ahead  of  the  trends  through  his  20/20  critical  foresight.  Classic  example:  Variety 
panned  the  1964  Detroit  tryout  of  “Fiddler  on  the  Roof."  Christiansen  correctly 
predicted  it  would  become  a  major  hit. 

Christiansen's  enthusiasm  shines  through  his  work.  So  does  his  belief  that  all 
forms  of  art— from  symphonies  to  rock,  from  old  masters  to  underground  films 
—deserve  serious  consideration  as  sources  of  enrichment.  He  is  another  reason 
why  the  Daily  News  is  a  now  newspaper  for  now  people. Whatever  their  pref¬ 
erence  in  art  and  entertainment. 


Chicago  Daily  News 

Marshall  Field,  Publisher 


On  the  COntmry^  religion  is  on  the  upsurge  in 
the  United  States  and  throughout  the  world, 
as  the  popularity  of  the 

Copley  News  Service’s  religion  columnists  prove. 


The  Rev. 
Lee  Truman’s 

^  “Let’s  Talk” 

m  doicn-to-eurth 
^  sermotietfe 

draws  on 

from  the  Scriptures  and 
applies  them  to  everyday  problems. 


“Religion, 

1971,” 

by 

Claire  Cox, 
is  written 
by  a  skilled 
reporter 
V  who  deals 
u  with  the 
broad  spectrum 
of  chanf’iuf’  religions  in  a 
chanfiin^  world. 


“Father  Lester,” 

—  a  question 

and  answer 
column  by  the 
Rev.  William 
Lester,  a  Jesuit 
priest,  utilizes 
teachinf’s 
of  the  Bible 
in  discussinfi 
morality  as  applied  to 
contemporary  problems. 


These  columns,  geared  to  the  vast  majority  of  those 
who  still  place  their  faith  in  the  Almighty, 
are  part  of  the  complete  package  provided  by 
Copley  News  Service. 

For  samples,  call  collect  or  write  ... 


Of 

P.O.  Box  190/San  Diego,  Calif.  92112 
Cable;  COPNEWS  San  Diego/Phone  714-234.0191/Telex  695041 


Public  officials  in  Upstate  New  York  are  moved  by  their  Gannett  Rochester  dail¬ 
ies. 

Take  a  typical  two-week  period  in  the  Democrat  and  Chronicle. 

On  July  12,  the  D  &  C  pictured  a  gaping  hole  in  a  downtown  sidewalk  that  had 
been  unrepaired  for  a  year.  Work  started  on  it  the  next  day. 

A  few  days  later,  the  D  &  C  found  two  welfare  families  living  in  high  cost  hotels. 
A  review  was  ordered  by  the  county  manager.  The  families  have  been  relocated. 

A  week  ago,  D  &  C  reporters  found  condemned  buildings  were  standing  vacant 
and  vandalized  for  months  before  demolition.  Two  days  later  the  city  building  com¬ 
missioner  ordered  them  leveled. 

Making  Upstate  New  York  a  better  place  to  live  is  a  Gannett  Rochester  habit  .  . . 
every  day. 


Gannett  Rochester  Newspapers 

55  EXCHANGE  STREET  •  ROCHESTER,  NEW  YORK  14614 

Democrat  &  Chronicle  (mornings  and  Sunday)  The  Times-Union  (evenings) 
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Rochester's  D  &  C  makes  things  happen 


EDITOR  &  PUBLISHER  CALENDAR 


DATELINE : SUNCOAST 


24-28 — Theta  Sigma  Phi  national  meeting.  Americana  Hotel  Miami  Beach, 
Fla. 

29-31 — Alabama  Press  Association.  Broadwater  Beach  Hotel  and  Golf  Club, 
Biloxi,  Miss. 


Gutenberg 

wouldn't  believe  this 


AUGUST 


6-7 — ^West  Texas  Press  Association.  Trade  Winds  Motel,  Wichita  Falls,  Tex. 

6- 8 — United  Press  International  Oklahoma  editors.  Western  Hills  Lodge, 
Wagoner,  Okla. 

7- 13 — International  Typographical  Union.  Diplomat  Hotel.  Hollywood,  Fla. 

8- 10 — Southern  Newspaper  Publishers  Association  Mechanical  Conference. 
Read  House,  Chattanooga. 

15-17 — Texas  Daily  Newspaper  Association.  Holiday  Inn,  Amarillo. 

15-18 — New  England  Association  of  Circulation  Managers  sales  conference. 

Mount  Washington  Hotel,  Bretton  Woods,  N.H. 

15-19 — Canadian  Weekly  Newspaper  Association,  Hotel  Vancouver,  Van¬ 
couver,  B.C. 

15-20 — Newspaper  Association  Managers  Inc.  Aqua-Marine  Lodge,  Avon 
Lake.  Oh  io. 

22-25 — Association  for  Education  in  Journalism.  University  of  South 
Carolina.  Columbia. 

27-28 — UPl  editors  of  Oregon  &  Washington.  Sun  River,  Ore. 

27-28 — Newspaper  Advertising  Executives  of  the  Carolines.  Blockade  Run¬ 
ner,  Wilmington,  N.C. 

27-31 — Canadian  Circulation  Managers  Association.  Jasper  Park  Lodge, 
Jasper,  Alberta. 

SEPTEMBER 

9- 11 — Pennsylvania  Newspaper  Publishers  Association.  Classified  clinic. 
Hershey  Motor  Lodge,  Hershey,  Pa. 

11-12 — Illinois  Daily  Nevrspaper  Markets  retail  advertising  sales  seminar. 
Holiday  Inn  East,  Springfield,  III. 

11- 12 — Ohio  newspaper  classi^ed  clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

12- 14 — New  York  State  Publishers  Association.  Holiday  Inn,  Rochester. 
17-18 — UPl  editors  of  Pennsylvania.  Holiday  Inn  Town,  Harrisburg,  Pa. 

17- 19 — Maryland-Delaware-D.C.  Press  Association.  Beach  Plaza  Motel, 
Ocean  City,  Md. 

18 —  Texas  Press  Association  advertising  conference.  Camelot  Inn,  Waco, 
Tex. 

18 —  Hoosier  State  Press  Association.  Holiday  Inn,  Indianapolis. 

19- 22 — International  Newspaper  Promotion  Association — Southern  region. 
Williamsburg  Lodge,  Williamsburg,  Va. 

25-26 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers.  Pick- 
Fort  Hayes  Hotel.  Columbus. 

25- 26— Illinois  Associated  Press  Editors  Association.  Blackstone  Hotel.  Chi¬ 
cago. 

26- 27 — Allied  Daily  Newspapers  of  Washington,  Westward  Hotel,  An¬ 
chorage,  Alaska. 

26-29 — International  Newspaper  Promotion  Association — eastern  region. 
Le  Chateau  Champlain,  Montreal. 

30-Oct.  2 — Interstate  Advertising  Managers  Association.  Holiday  Inn.  At- 
lantic  City,  N.J. 


Johannes  Gutenberg  mode  the  15th  century 
on  exciting  time  for  the  newspaper  business. 
But  he  wouldn't  believe  the  excitement  in  the 
20th  century  pressroom. 


At  The  Times  Publishing  Co.,  staffers  ore  com¬ 
mitted  to  making  The  St,  Petersburg  Times  and 
Evening  Independent  the  best,  most  modern 
newspapers  In  the  nation.  Every  technological' 
advance  is  greeted  with  enthusiasm  and  care¬ 
fully  studied. 


Like  offset  printing.  In  1970  we  began  printing 
Sunday  advance  sections,  food  sections  and 
some  special  sections  on  new  Goss  Metro  off¬ 
set  units.  The  change  from  letterpress  to  offset 
brought  some  problems,  but  all  were  of  short 
duration.  "Our  staff  adapted  well,"  says  Gen¬ 
eral  Manager  John  B.  Lake.  "They  have  the  tal¬ 
ent  to  cope." 


Advertisers  cheered  the  difference.  Their  prod¬ 
ucts  looked  clear,  life-like  with  offset  printing. 
Readers  took  notice  of  better  pictures  and 
cleaner  type.  Staffers  were  proud  to  be  a  part 
of  a  company  committed  to  quality. 


OCTOBER 


Those  first  experiences  with  offset  seemed  to 
warrant  added  investment.  After  careful  plan¬ 
ning,  a  decision  was  reached. 


1-2 — Ohio  Newspaper  Association  management  seminar.  Stouffer's  Uni¬ 
versity  Inn.  Columbus. 

3- 8 — Newspaper  Food  Editors  Conference.  Drake  Hotel,  Chicago. 

4- 6 — United  Press  International  Editors  Conference.  Ilikal  Hotel,  Honolulu. 

6- 8 — Newspaper  Advertising  Executives  Association  of  Canada.  Mt.  Royal 
Hotel.  Montreal. 

7- 9 — Illinois  Press  Association.  Hotel  St.  Nicholas,  Springfield,  III. 

9- 10 — Kansas  Daily  Newspaper  Advertising  Meeting.  Holiday  Inn  Down¬ 
town,  Topeka. 

10- 12 — Ohio  Circulation  Managers  Association.  Neil  House  Motor  Hotel. 
Columbus. 

10-16 — National  Newspaper  Week. 

12- 16 — International  Newspaper  Promotion  Association — western  region. 
Princess  KalulanI  Hotel,  Honolulu. 

13- 16 — National  Conference  of  Editorial  Writers.  Hilton  Hotel,  Pittsburgh. 
13.15— Pennsylvania  Newspaper  Publishers  Association.  Chatham  Center. 

Pittsburgh. 

14- 16 — New  Mexico  Press  Association.  Chapparal  Motel,  Ruidoso  Downs. 
N.M. 


The  Times  Publishing  Co.  will  convert  to  total 
offset  printing  by  the  mid-1970's.  We're  plan¬ 
ning  to  have  the  most  modern  newspaper 
plant  in  the  nation.  Nothing  less.  That's  what 
our  staff  wants. 


We  won't  use  our  new  offset  presses  forever. 
There'll  come  a  day  when  an  even  better  way 
to  serve  readers  and  advertisers  will  be  made 
available. 


real 
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P.  0.  Box  1121 
St.  Petersburg,  Flo.  33731 


GEORGE  NEUSTADT 

INCORPORATED 

31  UNION  SQUARE,  NEW  YORK,  N.  Y.  10003 


July  17,  1971 


memo  to 


As  you  very  well  know,  our  Company  has  been  accurately  measuring 
and  regularly  reporting  newspaper  linage  for  specific  merchandise 
by  advertiser,  both  brand  and  store,  by  price  line  and  by  news¬ 
paper,  since  1932. 

Our  thirty-nine  years  of  responsible  service  in  major  markets 
uniquely  qualifies  NEUSTADT  to  provide  you  with  detailed  linage 
compilations  by  each  advertising  classification,  tailored  to  fit 
your  needs  for  an  independent,  reliable  linage  reporting  resource. 

You  can  depend  on  our  organization's  proven  capabilities  and  its 
technical  know-how.  We  have  been  utilizing  the  economies,  the 
speed  and  the  accuracy  of  computers  for  the  last  fourteen  years. 


Now,  in  order  to  expand  our  facilities  to  accomodate  those  news¬ 
papers  in  need  of  a  complete  accounting  of  total  content,  I  need 
to  hear  from  you  as  to  your  interest  and  your  willingness  to  trans¬ 
fer  to  NEUSTADT  the  assignment  to  be  your  sole  resource  for  this 
service.  A  cost  schedule  is  being  prepared,  for  basic  reporting 
plus  various  options.  Our  fee  will  be  reasonable  and  affordable 
and  subject  to  independent  audits.  Let  me  hear  from  you  at  your 
earliest  possible  convenience. 


— ^  .  I  know  continuity 
is  vital,  but  how  vital, 
measured  in  $  ?  If  you  c 
have  the  patience  and  the 
money,  we  can  start  mea¬ 
surement  any  month.  Back 
months  have  to  be  slow  and 
expensive.  We  suggest  start 
no  earlier  than  August  1971 
and  preferably,  start  with 
January  1972.  We  need  about 
60  days  of  set-up  time. 


Clarence  jTudd 


Who  do  we  like 
more  than 
people  who  save 

S&H  Green  Stamps? 


People  who  redeem  S&H  Green  Stamps.  Because 
once  they  find  out  about  the  quality  merchandise  they 
get  with  their  stamps,  we've  won  a  lifelong  friend. 


That’s  why  we’ve  invested  in  a  modern  warehouse 
system,  in  our  newest  one,  outside  Chicago  in  Hill¬ 
side,  Illinois,  the  most  modern  materials  handling 
system  available  moves  merchandise  in  and  out  at 
the  rate  of  126  truckloads  a  day. 

And  that  is  to  assure  the  fast  and  unfailing  flow 
of  stock  to  the  155  redemption  centers  that  ware¬ 
house  serves.  We  have  eight  more  warehouses 
around  the  country  suppiving  the  remaining  700  or 
so  redemption  centers  that  in  turn  serve  the  nation’s 
37  million  Green  Stamp  saving  families. 

All  this,  because  we  want  people  to  redeem  our 
stamps  and  enjoy  the  merchandise  rewards  they  get 
for  their  thrift.  Do  we  succeed?  Our  three-quarters 
of  a  century  of  experience  indicates  that  95%  of  the 
stamps  we  issue  be  redeemed. 


Need  information  about  trading  stamps?  I  I 

Write  or  call  the  local  office  I 
or  redemption  center  of 

The  Sperry  and  Hutchinson  Company 

An  American  Way  of  Thrift  Since  1896 


CA  TCH-lines 

By  Lenora  Williamson 

‘THERE’S  A  LADY  ON  THE  TELEPHONE  who  has  an 
article  she  wants  to  sell,”  said  the  reporter  to  the  managing 
editor  of  the  Cadillac  (Mich.)  Evening  News.  M.  E.  Bruce  Mor¬ 
rison  frowned,  forced  a  smile,  and  barked  his  name  pleasantly. 

“I’ve  got  an  article  for  sale,”  the  caller  announced. 

“You  have,  huh  .  .  .  what’s  it  about?” 

“It’s  a  rug — about  seven  feet  by  .  .  .” 

“Just  a  minute,  ma’am,  you’ve  got  the  wrong  department.” 
interrupted  Morrision.  The  reporter  wishes  to  remain  anony¬ 
mous. 

*  *  * 

DID  THEY  MARCH  ON  CITY  HALL?  Jane  Hoyt,  editor  of 
the  San  Jose  (Calif.)  Post-Record,  while  paging  through  the 
files  of  the  paper,  found  a  lead  on  page  one,  July  18,  1932  issue, 
that  should  give  comparative  comfort  to  today’s  taxpayers. 
“Monterey’s  tax  rate  for  the  fiscal  year  wliich  started  July  1 
probably  will  be  $1.55  per  $1.00  of  assessed  valuation,  a  reduc¬ 
tion  of  10  cents  compared  with  the  rate  of  $1.65  for  the  1931-32 
fiscal  year.” 

*  *  4f- 

“M.\SS  MURDER  CLUB  GOAL” — That  headline  gave  Den- 
ville  (N.  J.)  Citizen  readers  pause  the  other  day.  But  rest  as¬ 
sured.  the  organization  is  “The  Knockout  Club”  for  which  dues 
are  100  gypsy  moth  catepillars.  Membership  ages  range  from 
5  to  12;  “dues”  are  gathered  from  neighborhood  trees  and  then 
con.signed  to  a  funeral  pyre. 

*  *  * 

“IF  IT’S  A  BIT  OF  A  NATURAL  for  someone  named  Hooker 
to  use  a  column  heading,  Off  the  Hook,  then  you  can  appreciate 
that  it  would  be  ever  so  much  of  a  natural  for  a  guy  named 
Hook  to  use  this  column  heading.  And  I  do!”  .  .  .  ^  wrote 
Henry  B.  Hook,  publisher  of  the  Davenport  (Iowa)  Times-Demo- 
crat  in  a  note  to  Bob  Hooker  of  the  Caldwell  (Idaho)  News- 
Tribune,  after  seeing  the  Catch-lines  (July  3)  mention  of  Bob’s 
column  title.  There’s  a  neat  note  in  the  first  item  of  the  en¬ 
closed  column:  “Remember  w'hen  you  dressed  up  in  a  ridicu¬ 
lous  outfit  and  went  to  a  masquerade  party?  Now  you  go  to 
work.” 

*  *  * 

MORE  HEADY  NAMES— Bill  Kreifeldt  writes  from  ’V^'ayne 
State  University,  Detroit,  to  add  to  the  sports  column  title  col¬ 
lection: 

“Doug  Mintline,  sports  editor  of  the  Flint  (Mich.)  Journal 
has  “The  Mint  Line.” 

“Walt  MaePeek.  now  of  the  Newark  Star  Ledger  sports  staff, 
had  “From  Mac’s  Peek”  a  few  years  ago  w'hile  on  the  Mt.  Pleas¬ 
ant  (Mich.)  Times-Neivs. 

“Marv'  Simonsen.  now  on  the  news  side  at  the  Macomb 
(Mich.)  Daily  wrote  one  called  ‘Simon  Eyes  It’  for  that 
paper’s  predecessor,  the  Mt.  Clemens  Daily  Monitor-Leader." 

*  *  * 

THE  THINKING  MAN— Dick  Wagstaff,  AP  London,  went 
off  to  cover  the  Dutch  Grand  Prix,  with  a  secret  plan.  Since  the 
Dutch  phonemen  habitually  placed  the  AP  phone  under  one  of 
the  track  loudspeakers,  interfering  with  dictation,  Wagstaff 
whipped  out  scissors  brought  from  London  and  snipped  the  in¬ 
fernal  wire  to  the  loudspeaker.  On  race  day,  in  all  the  confus¬ 
ion,  no  one  missed  that  speaker.  Wagstaff  had  no  trouble  with 
his  dictation  being  heard. 

*  *  * 

PUN  TIME — “Betty  Furness  Gives  State  The  Frigid  Air. 
Quits  Job”  explained  the  New  York  News  head  for  a  Gene 
Spagnoli  story.  The  lead:  “Former  actress  Betty  Furness,  who 
sold  countless  refrigerators  during  a  decade  of  TV  commercials, 
resigned  her  $31,000  post  as  State  Consumer  Protection  Board 
chairman  yesterday  with  an  icy  blast  at  state  legislators  for 
being  ‘controlled’  by  industry.” 

*  *  * 

FINAL  REPORT — A  followup  to  that  Catch-Lines  item  (June 
26)  about  the  high  school  graduate  who  exposed  his  bare  bot¬ 
tom  while  on  stage  to  receive  his  diploma.  The  San  Jose  (Calif.) 
Mercury  head  “Cheeky  Youth  Goes  to  Jail." 
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Bridging  the  journalism  gap  between 
college  and  professionalism  is  the  objective 
of  the  Harrisburg  Patriot-News  summer 
intern  plan. 

Each  summer  J-majors  are  provided  much 
coveted  jobs  in  various  departments  where 
they  get  their  first  "injection  of  printer’s  ink 
into  their  veins.”  Here  they  apply  theory  to 
actual  practice,  gaining  experience  and 
exposure  unattainable  outside  the  work¬ 
aday  newspaper  plant. 

Many  of  the  Patriot-News’  summer  interns 
will  return— others  will  branch  out  to  other 
publications -all  will  be  enriched  through 
their  experience— and  as  a  result  will  be¬ 
come  better,  more  cogent  reporters  of 
world  affairs. 

This  is  relevance. 


Harrisburg  Patriot-News 

A  Newhouse  Newspaper 


Journalism  majors  employed  at  the  Patriot-News-Left  to  right;  Don  Hollinger,  Northwestern  senior;  Mary  Lou  Corlett, 
Syracuse  freshman;  Joe  Kiniz.  Shippensburg  State  Junior;  Rosemary  Straub,  university  of  Maryland  sophomore. 


Editor  &L  Publisher 


e  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wriqht  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
Bureau  of  Circiilationa 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  Dee.  31,  1970 — 26,063 
Itenewal  Rate — 74.06% 


News  about  the  media 

Siiuc  the  results  were  first  revealed  iti  April,  ER:1*  has  had  several 
stories  about  the  Opinion  Research  (Corporation  study  showing  that 
I  he  Newspaper  is  the  Xumher  One  Medium  lor  News.  I'he  (pies- 
tions  were  asked  in  the  course  ol  OR(C’s  regular  monthly  study. 

']  he  answers  to  10  questions,  which  reveal  that  lor  the  general  jnih- 
lic  the  news|)aj)er  is  overwhelmingly  the  preleired  News  source  among 
the  mass  media,  are  in  contrast  to  the  results  ol  a  Roper  study  which 
the  I'elevision  Inlormatioti  Olhce  has  been  conducting  since  1959. 
I  he  Roper  study  claims  OO*^’',  ol  the  jieople  get  “most  ol  the  news 
about  what’s  going  on  in  the  world  todav”  Irom  television. 

IX-P  noted  May  1  that  “whereas  many  newsjiapers  have  publicized 
the  tv  study  over  the  years  reporting  its  daims  ol  superiority  with  a 
straight  lace,  we  haven't  noticed  any  newspaper  that  has  reported 
the  news|)aper  study  with  or  without  a  straight  lace.’’ 

riie  situation  hasn’t  thanged  much  since  then,  lint  the  FlO  has 
added  something  new.  It  bought  lull  page  space  iti  the  AVie  York 
Times  and  the  Washington  Tost  late  in  -May  to  publicize  that  result 
ol  Roper’s  study  plus  others,  stub  as:  tv  is  the  most  “believable” 
medium,  it  is  the  one  people  would  most  want  to  keep  il  they  coidd 
oidy  have  one,  it  is  lair,  etc. 

In  addition.  I'K)  has  supplied  copies  ol  the  ad  to  television  sta¬ 
tions  and  at  least  three  ol  them  have  bought  space  in  their  local 
newspapers  to  reproduce  it.  (Isn’t  there  something  incongruous  about 
a  medium  that  is  supposed  to  supply  most  ol  the  news  lor  most  of  the 
people  buying  sjjace  in  another  medium  to  make  sure  people  get  the 
message?) 

Why  don’t  newspapers,  at  least  those  that  belong  to  the  Ilureau  of 
.Vdvertising,  j>ublicize  their  own  survey  in  the  news  and/or  advertising 
columns?  There  is  enough  inlormation  in  the  2()-page  summary  book¬ 
let  published  by  the  liureau  for  any  newspaper  to  develop  its  own 
lull  page  house  ad. 

Or  are  newspapers  content  to  let  this  jiropagaiula  battle  go  by  de¬ 
fault? 

Needless  advertising 
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The  president  of  one  large  oil  company  conceded  that  oil  com¬ 
panies  sometimes  siqtply  each  other  with  gasoline  in  emergency  situ¬ 
ations  which  prompted  Senator  Philip  Hart,  chairman  ol  the 
Senate  .Antitrust  Subcommittee,  to  comment  that  if  there  was  no 
real  difference  in  the  fuels  there  was  “a  lot  ol  needless  advertising’’  ol 
various  brands. 

riie  hearing  has  to  do  with  a  proiiosal  to  free  gasoline  retailers 
from  having  to  pump  only  the  one  brand  sujjjjlied  by  the  jiarent  com¬ 
pany.  If  you  are  going  to  destroy  brand  identification  and  loyalty  in 
this  way  it  is  sort  c>£  like  letting  the  (icM)cl  Humor  man  peddle  ccMn- 
j)eting  merchandise  from  the  company-owned  truck. 

Put  that  together  with  the  attitude  that  advertising  is  needless  be¬ 
cause  two  prcxlucts  are  about  the  same  in  spite  of  different  brand 
names  and  the  door  is  oj>en  to  other  encroachments  on  current  mer¬ 
chandising  and  sales  practices. 


INDEX  TO  Tins  ISSUE 


Catch-lines  4 

Circulation  .  20 

Classified  Clinic  .  22 

Deaths  .  36 

People  .  26 

Photography  . 14 

Promotion  . 28 

Shop  Talk  at  Thirty  .  44 

Stock  Prices  .  12 

Syndicates  .  33 

Weekly  Editor  .  34 


EDITOR  8C  PUBLISHER  for  July  24,  1971 


6 


letters 


THK  TIMES'  CHOICE 

Maybe  I'm  just  missing  it.  but  in  all  of 
tile  noise  about  tbe  Pentagon  Papers  and 
tbe  Courts,  it  seems  to  me  the  most  obvious 
tiling  about  tbe  Papers’  publication  is  be¬ 
ing  completely  overlooked. 

It  is;  Tbe  Times  and  then  the  other  pa¬ 
pers  did  not  make  the  decision  to  reveal 
the  secret  documents.  Their  choice  was 
not:  To  print  or  not  to  iirint.  Their  choice 
was  which  of  these  two  stories  to  jirint; 

1)  Secret  Pentagon  papers  in  the  pos¬ 
session  of  the  New  York  Times  show 
that  .  .  . 

or 

2)  (API — The  Chicago  Tribune  (or 
lAfe  or  Ramparts  or  The  Berkeley  Tribe) 
said  today  that  secret  Pentagon  documents 
in  its  possession  show  that  .  .  . 

Once  somebody  (apparently  Daniel  Ells- 
herg  I  decided  that  the  secret  he  knew 
would  he  secret  no  longer,  there  was  no 
doubt  the  secret  would  get  out.  Even  if  no 
American  paper  had  touched  the  docu¬ 
ments.  /.c  Monde  or  the  Frankfurt  Allge- 
meine  or  somebody  would  have. 

So  the  Times'  choice  was;  Should  we  do 
it  with  our  staff  or  should  we  trust  to  the 
abilities  of  somebody  else’s  staff?  I  think 
if  the  question  had  been  put  to  Martin 
Hayden  (whose  Detroit  News  snorts  all 
over  your  July  14  column),  he’d  better  the 
hell  have  decided  that  his  staff  was  the 
best  one  for  the  job. 

We  had  a  choice  identical  to  the  Times' 
at  the  National  Catholic  Reporter  when  I 
was  there.  Somebody  offered  us  the  then- 
secret  report  of  the  Pope's  birth  control 
advisors  (who  told  him  to  drop  the  ban  on 
contraception).  One  question  we  never 
bothered  to  think  about — because  the  an¬ 
swer  was  so  obvious— was.  Should  we  keep 
it  a  secret?  No  way. 

The  Times  should  get  credit  for  its  guts 
in  catching  the  flack  when  it  could  have 
left  the  problem  to  someone  else,  and  for 
its  past  excellence  which  made  it  a  logi¬ 
cal  place  to  drop  off  the  papers,  but  it 
should  he  neither  praised  nor  blamed  for 
breaking  the  secrecy;  that  decision  had 
been  made  before  the  Times  was  offered 
the  papers. 

Milwaukee,  Wis.  Tom  Blackburn 

(The  writer  is  in  the  news  service  and  pub¬ 
lications  office  of  the  University  of  ff  is- 
consin.) 

*  *  * 


VIETNAM  NEWS 

In  a  speech  before  the  Pennsylvania 
Press  Conference  (E&P,  July  10)  Peter 
Arnett  stated:  “The  official  cries  of  an¬ 
guish  about  our  reporting  was  (sic)  the 
classic  syndrome  of  blaming  the  hringers 
of  bad  news  rather  than  the  news  itself.” 

Whatever  Arnett  may  think  of  “our  re¬ 
porting”  he  should,  in  fairness,  state  his 
critics’  case  as  they  see  it.  .\s  1  under¬ 
stand  it,  the  critics  disagreed  with  the  re¬ 
porting  in  question  not  because  they 
thought  it  brought  bad  news  but  because 
they  thought  it  brought  news  badly,  i.  e. 
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it  was  not  really  news  at  all  hut  barely 
disguised  commentary,  incomplete,  one¬ 
sided,  slanted. 

Perhaps  the  critics  were  wrong.  Per¬ 
haps  Arnett  and  Browne  and  Sheehan  and 
Halberstam  did  the  most  objective,  fair, 
non-ideological  and  ethical  reporting  hu¬ 
manly  possible — hut  the  critics  did  not 
think  so  and  to  state  that  they  did  think 
so  is  to  do  a  disservice  both  to  them  and 
to  historical  accuracy. 

Washington,  D.C.  William  F.  Gavin 
(The  writer  is  an  assistant  director,  public 
information.  United  States  Information 
Agency.) 

*  *  * 

PAID  CIRCUL.ATION 

E&P  (July  3)  presented  a  story  con¬ 
cerning  the  U.  S.  Suburban  Press,  Inc.  It 
was  indicated  in  the  San  Diego,  California 
listings  that  USSPI  represents  the  Blade- 
Tribune  in  Oceanside,  California. 

This  listing  is  in  error  for  I  have  never 
agreed  to  representation  by  this  group.  I 
attended  a  USSPI  meeting  in  San  Diego 
several  months  ago.  hut  declined  to  be¬ 
come  associated  with  this  organization. 

It  is  my  firm  belief  that  their  approach 
to  national  advertising  sales  does  much  to 
undermine  the  ABC  concept  of  newspaper- 
ing.  After  all,  .ABC  newspapers  across  the 
country  have  invested  a  great  deal  of  time, 
and  sweat  to  achieve  our  .ABC  figures. 

Mr.  Arthur  Fay  states  that  whether  a 
newspaper  is  .sold  or  given  away  is  unim¬ 
portant.  This  may  he  unimportant  to 
USSPI,  hut  I  feel  that  paid  ABC  circula¬ 
tion  is  the  backbone  of  our  industry. 

Oceanside.  Calif.  T.  F.  Missett 

(The  writer  is  publisher  of  The  Oceanside 
Blade-Tribune.) 

*  *  *• 

CONFUSED 

The  constant  lament  of  ad  directors  and 
ad  managers  is  that  linage  is  up  or  linage 
is  down  because  of  the  way  the  month 
breaks.  I  am  sure  that  you  are  familiar 
with  it.  Recently  I  typed  a  memo  to  our 
comptroller  which  spelled  out  what  hap¬ 
pens  in  1971.  I  wrote  it  with  all  sincerity 
and  honesty,  but  the  more  I  read  it  the 
more  it  sounded  like  an  Abbott  &  Costello 
routine. 

It  read  this  way: 

In  January  we  lose  a  Friday  and  don’t 
pick  it  up  until  April.  February  we  break 
even.  March  we  lose  a  Sunday,  but  we  al¬ 
ready  had  an  extra  Sunday  in  January. 
April  we  lose  a  Wednesday,  but  it  made 
up  for  the  Wednesday  we  picked  up  in 
March.  We  also  picked  up  the  Friday  we 
lost  in  January.  May  we  lose  a  Friday 
again.  June  we  lose  the  Monday  due  to 
the  holiday,  but  we  gained  the  Wednesday 
we  lost  in  April.  July  is  bad  because  we 
lose  the  Wednesday  again,  and  we  also 
lose  a  Monday  because  of  the  holiday.  In 
August  we  pick  up  a  Tuesday.  But  in  Sep¬ 
tember  we  lose  it.  but  gain  a  Thursday. 
October  we  gain  a  Sunday,  but  lose  that 
Thursday  we  just  gained.  In  November  we 
gain  the  Tuesday  we  lost  in  September, 
but  we  lose  the  Sunday  we  gained  in  Oc¬ 
tober.  December  really  fouls  us  up  be¬ 
cause  we  lose  the  Tuesday  we  gained  in 
November,  but  we  gain  a  Friday  which 
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we  lost  hack  in  May,  and  that  Friday  is 
New  Year’s  Eve,  one  of  the  worst  linage 
days  in  the  year. 

There  are  many  times  when  the  truth 
is  confusing. 

Hackensack,  N.J.  Frank  J.  Savino 

(The  writer  is  director  of  advertising  for 
The  Record.) 

*  *  * 

lAORD  USAGE 

Aour  word  conservation  list  (July  10) 
is  a  good  one  in  instances  where  circum¬ 
locution  and  redundancy  are  attacked. 
However,  abbreviated  verbiage  for  the 
mere  sake  of  saving  space  can  lead  to  er¬ 
rors  of  nuance.  Take  for  example  your 
recommended  use  of  “watched”  for  “kept 
under  surveillance.” 

“Kept  under  surveillance,”  as  policemen 
and  criminals  know,  suggests  an  official, 
formalized,  round-the-clock  vigil  based  on 
investigative  findings  or  overjiowering  sus¬ 
picion.  “Watched”  conveys  a  sense  of  in¬ 
formality,  is  often  benign,  frequently  hap¬ 
hazard  and  generally  intended  as  a  sec¬ 
ondary  means  to  an  end.  Something  is 
expec  ted  to  happen  when  a  per.son  is  kept 
under  surveillance.  If  something  happens 
when  a  person  is  watched,  it’s  more  of 
a  surjirise. 

The  two  usages  are  ecpially  acceptable 
on  other  fronts,  however.  The  terms  “girl 
watcher”  and  “girl  surveillant”  may  he 
used  interchangeably  without  affront  to 
either  law  enforcenment  or  the  under¬ 
world. 

Albany.  N.  Y.  Kurt  Wachenheim 

(The  writer  is  editor  of  the  New  York  State 
Police  Magazine,  The  Trooper.) 


Short  Takes 

GL  Enterprises,  Inc.  here  announced 
Wednesday  that  one  of  its  subsidiaries 
had  acquired  Minneapolis,  Minn. — 
Milwaukee  Sentinel. 

♦  ♦  ♦ 

Confirming  the  deepening  gloom  in 

Republican  cloakrooms  on  Capitol  Hill, 
nationwide  confidential  sui’veys  .... 
show  continued  decline  by  President 
Nixon  and  Nice  President  Agnew. — 

Fargo  (N.D.)  Forum. 

*  3|C  tfC 

In  1916  he  discovered  in  New  York 
Harbor  the  wreckage  of  the  Dutch  trad¬ 
ing  ship  Tiger,  oldest  known  relic  of  the 
Dutch  occupation  of  the  city,  which  stank 
in  1613. — Netv  York  Daily  News. 

*  *  * 

Critics  claim  that  R  ...  is  too  much 
of  a  goody-goody,  but  they  all  agree 
that  he  is  a  first-rat,  swinging  singer. — 
Toledo  Times. 

*  *  * 

A  one-year  residency  requirement  for 
welfare  recipients  was  overwhelmingly 
approved  by  the  General  Assembly  early 
t^ay  over  the  vigorous  protests  of  a 
minority  of  lawfakers. — New  York  Daily 
News. 

*  *  * 

(E&P  pays  $2.00  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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One  way  or  the  other, 
you  get  the  best 
of  The  New  York  Times 
for  your  readers. 


Every  Saturday  Since  1884 


Flores  challenges  Perlik 
again  in  Guild  election 


six  vicepresident-at-large  titles  international  executive 

will  be:  Harry  E.  Ryan,  New  board  report  on  the  name 
,  r  ,  f  York;  Eleanor  Dunn,  Ottawa;  ^bange  before  its  vote  to  adopt 

.  street  with  a  laundry  list  of  G.  Dick,  Washington-  the  committee  report  so  that 

oposals  and  no  pieparation  Arthur  T  Ouerrero  the  entire  convention  could  de- 

■  M.™"  Dorothv  Sai?  Sev”;  eide  the  issue.  The  change  ia  et- 

n — they  wont.  InnH-  Tnhn  r  FHmntrtnn  Pn-  foctive  immediately. 

Srman  ^of^thT^inSmaHoial  Iambus;  Barnev  PeteSon,’  San  The  lEB  report  said  nearly 
airman  of  the  international  .  Tames  A  suggestions  for  a  new  name 

•ction  and  referendum  com-  Gill  Garv^’  James  G  Me-  bad  been  received  following  the 
ttee,  announced  that  ballots  ’  Detroit  Edeineton  ^970  convention  call  for  the 

luld  be  mailed  to  the  locals  jjpjyjahon  Peterson  and  Rvan  study.  In  the  words  of  President 
ptember  3.  The  counting  will  ea JidatS  P^^lik,  “The  word  (American) 

ke  place  October  8  in  Wash-  •  should  be  changed  to  make 

f^on,  headquarters  of  the  Vote  on  name  change  plain  the  presence  of  our  Cana- 

dian  brothers  and  sisters  as  full 
wore  *»o  il  The  change  in  the  name  of  participating  partners  in  the 

the  Guild  came  up  during  the  Newspaper  Guild.” 

The  218  delegates  from  62  report  of  the  constitution  com-  ^  ^ 

:als  approved  a  bargaining  mittee  which  proposed  “This  ‘Media’  veitM-d 

lal  of  $450  for  top  minimums  body  shall  be  known  as  The  Canadians  make  up  about 
key  classifications,  up  $50  Newspaper  Guild.”  A  flurry  of  of  the  membership,  and 

om  la.st  year’s  figure.  excitement  spread  around  the  since  the  term  “Ameidcan  ”  ac- 

Regional  vicepresidents  re-  delegate  tables.  The  proposal  cording  to  the  report,  is  “gen- 
jcted  without  opposition  were:  was  declared  defeated  by  the  erallv  taken  to  refer  to  the 
Iward  J.  Schrode,  Wilkes-  chairman  following  a  voice  vote  ‘United  States’  ...  in  justice 
irre.  Pa.,  1 ;  George  McCor-  and  for  the  second  time  follow-  them  the  word  ‘American’ 
ick,  St.  Paul,  3;  Hugh  H.  ing  a  show  of  hands.  The  rum-  should  be  dropped  from  our 
arrison,  Seattle,  4;  Philip  J.  ble  of  voices  brought  a  roll  call,  title.” 

rennan,  Brooklyn,  5.  and  other  delegates  in  commit-  From  the  floor  one  Canadian 

Candidates  nominated  for  tee  meetings  were  summoned.  proposal  was  that  the  name  be 
cepresident  are  Warren  E.  The  call  proceeded  with  “The  News  Media  Union.” 
oward,  Washington  and  Clif-  Canadian  locals  and  the  larger  The  words  “Newspaper”  and 
rd  Huffman,  Memphis,  Region  U.S.  locals  mainly  voting  yes.  “Guild”  also  had  been  debated 
and  James  Young,  Vancou-  Among  those  in  the  “yes”  col-  during  the  study,  but  the  lEB 
T-New  Westminster;  and  umn:  New  York,  71  votes;  Bos-  committee  reported  only  three 
len  Ogilvie,  Toronto,  Region  Uj  Los  Angeles,  17;  Phila-  of  the  suggestions  omitted  the 

delphia,  14;  Washington-Balti-  term  “Guild.”  Alternative  words 
In  the  balloting  for  the  more,  21;  Wire  Service  Guild,  {Continued  on  page  10) 


By  Lenora  Williamson 


(Uinipaign  f(»r  cliunge 

Flores,  a  former  Washington 
Post  reporter,  declared  in  his 
campaign  literature  that  the 
history  of  the  Guild  is  “tradi¬ 
tionalist”  and  “time  for  a 
change  is  here.” 

He  said  the  Guild  must  mod¬ 
ify  its  structure  “in  order  to 
))lace  the  members  closer  to  the 
leaders  and  leaders  closer  to  the 
members — even  at  the  risk  that 
the  leaders’  political  heads  will 
be  on  the  choi)j)ing  block  every 
two  years.” 

He  advocated  involvement  of 
members  at  the  local  level  in 
the  international  administration 
by  the  cieation  of  a  General 
Board  to  advise  the  Interna¬ 
tional  Executive  Board. 

He  called  for  a  “totally  new 
approach  to  organizing  and 
servicing  of  ANGl  locals.” 

In  collective  bargaining,  the 
Flores  statement  said  the  rules 
must  bend;  there  can  be  no  non- 
negotiable  demands. 

While  stating  he  believed  in 
the  right  to  strike,  Flores 
noted:  “Unions  cannot  go  out  on 


IT'S  IN  THE  BAG? — Brian  L.  Flores,  administrative  officer  of  the  Washington-Baltimore  local,  draws 
for  ballot  position  in  the  Newspaper  Guild's  presidential  contest,  as  George  T.  Holmes,  New  York, 
chairman  of  the  election  committee,  holds  the  numbers  and  Charles  A.  Perlik  Jr.,  candidate  for  re- 
election  as  president,  observes  the  proceeding.  (All  photos  by  Archie  T.  Sudhalter). 


Guild  election 

{Continued  from  page  9) 


for  “Newspaper”  included  “Me¬ 
dia”  and  “News,”  but  “Media” 
was  dismissed  by  the  commit¬ 
tee  as  “an  ‘in’  word  whose  cur¬ 
rency  may  well  vanish.” 

The  two-day  stint  of  reading 
committee  repoi-ts  and  resolu¬ 
tions,  discussion  and  voting,  got 
under  way  Thursday  morning 
with  Woods  presiding.  That  day 
ended  at  midnight  with  brief 
luncheon  and  dinner  breaks. 

I.ab<ir  group  censured 

The  first  resolution  had  cen¬ 
sured  the  Canadian  Labor  Con¬ 
gress  “for  its  unexplained  in¬ 
tention  to  close  to  the  press 
three  days  of  meetings  in  Ot¬ 
tawa  in  mid-October  dealing 
with  the  subject  of  industrial 
democracy.” 

At  about  10:40  p.m.  that  .same 
evening,  during  a  discussion  of 
the  repoit  of  the  collective  bar¬ 
gaining  committee,  the  delegates 
went  into  executive  session,  and 
the  press,  wives  and  other  vis¬ 
itors  were  asked  to  leave.  They 
were  admitted  back  in  again 
about  11:10  for  the  closing  vote 
on  the  10-page  report  which 
had  been  rebd  earlier  by  Jack 
Wallace  of  Wilkes-Barre,  chair¬ 
man. 

“There  is  no  doubt  that  the 
Guild’s  slice  of  the  economic 
pie  has  grown  bigger,  and  it 
will  grow  more  in  the  years 
to  come,”  the  collective  bai  gain- 
ing  report  said.  “But  Guild 
members  have  not  performed  so 
impressively  in  the  area  of  di¬ 
viding  up  their  ever-growing 
slice  of  that  pie.  Minorities  .still 
do  not  get  their  fair  share  be¬ 
cause  they  do  not  have  jobs  in 
the  industry  .  .  . 

“And  women  do  not  get  their 
fair  share.  Thev  still  are  con¬ 
centrated  in  the  lower-paid 
clerical  jobs  in  all  departments. 
Furthermore,  despite  repeated 
Guild  pressure  there  still  are 
2.5  contracts  that  provide  lower 
minimums  for  w’omen’s  news  re¬ 
porters  than  for  reporters  of 
other  news.  (Such  large  chains 
as  Newhouse,  Hearst,  Gannett 
and  Thomson  have  papers  on 
this  list,  as  do  smaller  chains 
.such  as  Bidder  and  Booth.  One 
of  the  papers  on  the  list  is 
owned  by  the  major  owners  of 
the  \'ew  York  Timea.)’’ 

Bargaining  gains 

The  fiscal  year  1971  showed 
ANG  “with  the  greatest  bar¬ 
gaining  gains  for  key  minimums 
in  its  .‘IS-year  history.  In  42 
settlements  at  newspaper  and 
wire  services  for  two-year  (or 
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First  the  human 

was 

^  the 

J  ments,  she  was  designated  as 

‘  .  Locals  urged  to  seek 

m  elimination  of  sexual  stereo- 

^ ^  W  t!  \  types  in  editorial  and  advertis- 

T  \  ing  columns  of  publications  with 

&  f.  which  they  have  contracts. 

^  ‘  ‘  r  j  “After  24  years,  it  is  high 

.,  jf'  I  ^  time  that  all  locals  demonstrate 

%  I  their  commitment  and  live  up  to 

DELEGATES  to  the  Newspaper  Guild's  annual  convention  in  Bos-  their  responsibility  to  aggres- 

ton  last  week:  from  left— Eleanor  Dunn  Ottawa;  Pat  King  St.  pursue  achievement  of 

Lou.s;  Jean-Rae  Turner,  Ehiabeth.  N.J^:  and  Susan  Greatorex,  Man-  employment  of  all  groups 

'  ■  ■  regardless  of  race,  religion,  sex, 

longer)  contracts,  the  increases  The  committee  called  for  expan-  or  cultural  or  ethnic  back- 
for  reporter  top  minimums  av-  sion  of  organizing  efforts.  ground,”  the  human  rights 

eraged  $22.48  in  the  first  year  The  finance  committee  report,  statement  declared, 
and  $22.56  in  the  second  year  describing  the  last  year  as  “a 

mixed  bag”,  noted  that  Guild  Canadian  ofllc-e 

The  collective  bargaining  members  built  a  near-record  The  lEB  was  called  upon  to 
crmmittee  report  noted  that  at  Defense  Fund  while  increased  study  the  feasibility  of  estab- 
the  end  of  the  fiscal  year,  86  operating  costs  produced  a  rec-  lishing  a  national  office  of  the 
contracts  provided  for  five-week  ord  deficit  in  the  General  Fund.  Guild  in  Canada  with  a  Cana- 
vacations;  four-week  vacations  It  was  suggested  that  the  con-  (jjan  director,  elected  by  Cana- 
existed  in  206  of  225  contracts,  stitution  be  changed  to  provide  dians,  to  meet  the  challenge  of 
The  report  continued:  “It  is  70/30  percent  allocation  of  the  a  “growing  spirit  of  national- 
advisable  to  require  that  our  per  capita  income  to  the  General  ism”  in  Canada.  The  Canadian 
contract  propo.sals  henceforth  and  Defense  Fund  to  take  effect  delegates  asked  for  a  new  Guild 
seek  at  least  five  weeks  vaca-  after  the  current  series  of  as-  pamphlet  especially  designed  for 
tion  with  pay  each  year,  and  13  sessments  ends.  use  in  Canada,  prepared  by 

weeks  with  pay  every  five  A  minority  finance  committee  Canadian  Guild  members,  and 
years,  with  an  extra  week’s  pay  amendment  to  delete  the  $2,-  printed  in  both  official  lan- 
for  each  week  of  vacation.”  000,000  constitutional  “floor”  of  guages,  English  and  French. 

The  report  added  as  a  new  the  Defense  Fund  and  substitute  The  Gtdld  Reporter  commit- 
item  to  the  collective  bargain-  $1,500,000,  was  defeated.  tee  took  up  the  problem  of  late 

ing  program  the  call  for  “equal  Also  defeated  was  a  proposal  msiil  delivery,  and  asked  that 
pav  for  etjual  work.”  for  biennial  conventions.  assistance  of  the  new  Postal 

Recommendations  included  in-  Recommendation  by  the  hu-  Service  Ombudsman  be  enlisted 
crea.sed  efforts  to  build  inter-  man  rights  committee  that  the  expedite  delivery  of  the  news- 
union  cooperation  and  that  the  Guild  retain  a  full-time  minor- 

Guild  continue  to  explore  the  ity  rights  coordinator  at  staff  resolution  from  the  politi- 

possibility  of  merger  or  affilia-  level  was  dropped.  Instead  the  action  subcommittee  urged 
tion  with  other  news  media  lEB  was  directed  to  designate  locals  to  encourage  newly-eli- 
trade  unions;  increased  efforts  two  persons  to  oversee  Guild  K'hle  18  to  20-year  olds  to  reg- 
to  establish  parity  for  all  em-  progress  in  the  areas  of  women’s  ister  and  vote,  wherever  they 
ployes  in  the  key  classifications  and  minority  rights.  choose  to  establish  residence, 

in  advertising,  business  office,  ,  Carl  Nolte,  San  Francisco- 

circulation  and  editorial  depart-  Vi  alclidog  of  women’s  pages  Oakland,  reported  28  resolutions 
ments.  Employer-financed  child  The  report’s  30  recommenda-  submitted  to  his  committee, 
care  centers  on  or  near  company  tions  included  the  statement  A  resolution  adopted  by  the 
premises  were  discussed.  that  locals  “in  keening  with  em-  delegates  called  for  the  “resig- 

ployes’  right  to  a  product  voice,  nation  or  dismissal”  of  Attorney 
J2,OUO  members  '  _ fl^neral  .Tnhn  N  Mitchell  after 


PAPER  WORK  occupies  some  of  the  delegates  to  the  annual  meet¬ 
ing  of  the  American  Newspaper  Guild:  from  left — Robert  L.  Jones, 
Bakersfield,  Calif.;  Ann  M.  Joslln,  Gary,  Ind.;  Ben  Schllmelster,  Cin¬ 
cinnati;  and  Richard  Parthemer,  Toledo. 
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Rosenthal  defends  decision 
to  publish  Pentagon  Papers 


New  York  Times  managing 
editor  A.  M.  (Abe)  Rosenthal 
this  week  depicted  his  newspa¬ 
per  playing  a  role  akin  to  that 
of  the  legendary  Robin  Hood  in 
the  publication  of  the  Pentagon 
Papers. 

“We  retained  to  the  rightful 
owners — the  public — the  infor¬ 
mation  that  should  be  theirs,” 
he  told  about  100  members  of 
the  Deadline  Club  of  Sigma 
Delta  Chi  at  a  luncheon  meet¬ 
ing  July  20  in  New  York. 

He  prefaced  this  comment 
with  the  statement  that  there 
has  been  no  evidence  that  the 
secret  documents  pertaining  to 
Vietnam  war  policy-making 
were  stolen.  No  court,  he  said, 
has  found  that  to  be  the  case. 

However  the  Times  came  by 
the  material,  and  it  is  not  say¬ 
ing,  doesn’t  change  the  basic 
journalistic  obligation  to  publish 
significant  information,  Rosen¬ 
thal  asserted. 

A  treasure  trove 

Rosenthal  said  the  question 
uppermost  in  the  minds  of  the 
Times  editors  who  made  the  de¬ 
cisions  always  was,  “How  could 
the  New  York  Times  not  have 
published  these  documents;  how 
could  it  sit  on  a  treasure  trove 
of  historical  material  and  say 
to  its  readers  we  know  what  it 
is  but  you  can’t  know  it?” 

That  philosophy  underscored 
the  editorial  guidelines  for  the 
team  of  w'riters  headed  by  Neil 
Sheehan,  whose  investigative  re¬ 
porting  led  to  the  documents, 
according  to  Rosenthal.  The  in¬ 
struction  was  given  to  report 
the  story  of  the  war  documents, 
the  insider’s  view  of  policy-mak¬ 
ing  in  three  national  adminis¬ 
trations,  and  resist  the  tempta¬ 
tion  to  speculate,  analyze  or  em¬ 
bellish  with  the  New  York 
Times’  own  story  of  the  war. 

“We  had  to  publish  the  texts 
of  some  documents,”  Rosenthal 
said,  “in  fairness  to  the  au¬ 
thors,  in  fairness  to  the  partici¬ 
pants  in  the  war,  in  fairness  to 
historians  of  the  Vietnam  war. 
They  were  not  susceptible  to 
condensation  or  New  York 
Times  summary  interpretation.” 

Rosenthal  said  the  Times  has 
been  a.sked  many  times  since 
publication  of  the  series  in  June 
and  July  how  it  justified  taking 
upon  itself  the  right  to  decide 
that  classified  government  in¬ 
formation  should  be  made  pub¬ 
lic. 

He  replied,  in  essence,  that 
the  newpaper  enjoyed  a  consti¬ 
tutional  privilege  to  place  jour- 
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nalism  above  bureaucratic  pro¬ 
cedures  for  sealing  official  pa¬ 
pers. 

The  price  of  freedom 

“The  price  of  freedom  of  the 
press,”  he  declared,  “often  is  the 
price  of  occasional  abuse  of 
freedom  of  the  press.  The  press 
interrogates  public  officials 
every  day  and  gets  information 
they  would  prefer  not  to  let  out. 
If  the  press  were  to  settle  for 
only  what  infonnation  the  gov¬ 
ernment  wants  to  give  out  we 
would  be  merely  a  newspaper  of 
handouts.” 

The  publication  of  the  Penta¬ 
gon  Papers  has  generated  an 
enormous  amount  of  discussion 
with  emotions  wrapped  in  a 
bundle  of  problems,  Rosenthal 
said.  These  problems,  he  noted, 
centered  on  journalistic  ethics 
and  morals,  responsibility,  and 
protection  of  the  institution. 

“We  had,”  he  said,  “a  treas¬ 
ure  house  of  information  that 
didn’t  involve  military  security 
of  the  nation.  Never  before  had 
it  been  made  available  to  news 
media  or  historians. 

“It  was  not  a  matter  of  cops 
and  robbers  or  heroes  and  vil¬ 
lains.  It  was  30-year  record 
of  how  a  country  went  to  war, 
how  decisions  made  by  men  of 
influence  affected  those  of  a  suc¬ 
cessor,  how  some  of  our  top 
government  officials  are  prison¬ 
ers  of  power.” 

Rosenthal  conceded  that  con¬ 
fidentiality  in  government  is  es¬ 
sential  on  a  day-by-day  basis 
but  it  conflicts  with  public’s 
light  to  information.  The  ex¬ 
perience  with  the  Pentagon  Pa¬ 
pers,  he  believes,  will  be  bene¬ 
ficial  in  putting  public  servants 
on  notice  that  they  can  expect 
their  documents  to  be  made  pub¬ 
lic  while  the  particular  issues 
are  of  current  interest.  They 
will  be  held  accountable  for 
their  opinions  and  advice. 

Avoided  sensation 

Rosenthal  said  he  was  pleased 
that  the  Times  team  took  three 
months  to  prepare  the  series 
that  was  published — a  total  of 
400,000  w'ords  of  story  and  ex¬ 
cerpts  from  texts  of  significant 
documents.  They  compartmen¬ 
talized  all  of  the  material  and 
scrutinized  every  item  of  value 
so  that  they  avoided  picking  out 
a  casual  statement  or  remark 
by  an  official  and  playing  it  big 
to  win  readership. 

The  Boston  Globe,  he  noted, 
fell  into  that  error  of  reporting 
from  the  documents  it  had.  A 
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passing  remark  about  the  use 
of  atomic  weapons  in  Vietnam 
received  major  play,  w'hereas 
the  Times  writers  gave  it  only 
a  paragraph  because  they  found 
no  other  reference  to  it  in  the 
documents. 

Ro.senthal  emphatically  de¬ 
nied  that  the  Times  collaborated 
with  the  Washington  Post  and 
Boston  Globe  while  its  publica¬ 
tion  was  halted  by  court  in¬ 
junction. 

“I’d  go  to  jail  for  helping  a 
friend,”  Rosenthal  remarked, 
“but  not  for  being  stupid.  When 
does  a  newspaperman  ever  give 
his  scoop  to  another?” 

Ijetlors  are  changing 

Letters  to  the  editor  of  the 
Times  on  the  Pentagon  Papers 
have  mounted  to  about  5,000, 
with  3,000  more  addressed  to  in¬ 
dividuals,  Rosenthal  reported. 
Among  the  ones  received  early 
there  w'as  a  sentiment,  four  to 
one,  in  favor  of  the  Times.  But 
lately  this  theme  has  been  wan¬ 
ing. 

“Initially,”  Rosenthal  sur¬ 
mised,  “the  wave  of  support 
came  from  people  who  had  read 
at  least  part  of  the  series.  Now 
the  letters  come  from  far¬ 
away  places,  and  many  are  from 
people  who  obviously  haven’t 
read  the  articles  but  are  shap¬ 
ing  their  criticism  on  what  they 
have  lead  in  local  newspaper 
editorials  or  in  political 
speeches.  The  protest  is  espe¬ 
cially  strong  from  the  San 
Diego  area.’ 

Asked  by  an  SDX  member  if 
the  Times  editors  intended  to 
continue  the  articles  even  if  the 
restraining  order  had  been  made 
peimanent,  Rosenthal  replied 
that  it  had  been  agreed  from  the 
outset  of  the  government’s  at¬ 
tempt  to  suppress  the  material 
to  fight  it  but  never  to  defy  the 
courts. 

“We  considered  this  to  be  a 
far  different  thing  than  civil  dis¬ 
obedience,”  Rosenthal  said. 

Up  to  this  week,  he  reported, 
no  member  of  the  Times  staff 
had  been  subpoenaed  to  testify 
before  a  grand  jury  in  Boston 
that  opened  an  inquiry  into  how 
the  secret  documents  had  been 
obtained  and  disseminated.  It 
was  learned  later  that  the  mat¬ 
ter  had  been  referred  to  a  new 
jury  especially  impanelled  to 
consider  evidence  bearing  on 
possible  violation  of  criminal 
law. 

An  article  in  William  Buck¬ 
ley’s  National  Review  this  week 
created  a  new  flurry  of  investi¬ 


Reston  hospitalized 
on  visit  to  Peking 

James  Reston,  New  York 
Times  columnist,  was  hospital¬ 
ized  in  Peking  this  week.  He 
undei-went  emergency  surgery 
for  the  removal  of  his  appendix 
at  Anti-Imperialism  Hospital 
only  a  few  hours  after  the  an¬ 
nouncement  that  President 
Nixon  would  visit  the  People’s 
Republic  of  China  sometime  be¬ 
fore  May.  The  operation  lasted 
75  minutes. 

Reston  advised  Times  editors 
he  had  been  given  assurance 
that  his  visa  would  be  extended. 


gation  into  how  it  got  “secret” 
documents.  The  Review  said 
they  showed  that  some  govern¬ 
ment  officials  in  the  1960’s 
strived  to  shorten  the  war. 

Other  news  seiwices  reported 
the  gist  of  the  Review  article 
but  the  Times  treated  it  cau¬ 
tiously  because  it  didn’t  check 
out  with  its  material.  The  next 
day  Buckley  admitted  it  was  a 
hoax — that  the  documents  had 
been  created  in  the  magazine’s 
office. 


Reporter  fined  $500 
for  protecting  source 

A  Toronto  Globe  and  Mail  re- 
poi’ter,  John  Zaritsky,  was  fined 
$500  for  refusing  to  tell  a  ju¬ 
dicial  inquiry  who  gave  him  a 
copy  of  a  confidential  govern¬ 
ment  report  on  land  on  the  Ni¬ 
agara  Escarpment,  particularly 
a  $733,000  purchase  from  Cale¬ 
don  Mountain  Estates. 

Zaritsky  refused  July  7  to 
tell  the  inquiry  where  he  ob¬ 
tained  excerpts  from  the  report 
saying  that  as  a  newspaperman 
he  had  to  protect  his  source.  He 
lefused  again  July  19. 

Judge  Bennett  said:  “The  dis¬ 
closure  of  Zaritsky’s  informant 
is  central  to  the  inquiry.  It 
seems  apparent  Zaritsky  ob¬ 
tained  the  documents  through  a 
wrongful  act  by  some  person. 
In  all  the  evidence  before  the 
commission  this  is  the  only 
wrongful  act  disclosed.” 

• 

Some  prison  bars 
lifted  for  newsmen 

New  guidelines  issued  by  the 
New  York  State  Department  of 
Correctional  Services  lift  some 
of  the  prison  bars  against  news 
media. 

Rules  are  being  changed  to 
permit  access  to  inmates  for  in¬ 
terviews  and  photographs, 
where  the  individual  gives  pei‘- 
mission.  The  prisoner  may  au¬ 
thorize  tape  recordings  and  use 
of  his  name. 
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Chattanooga 
trust  suits 
are  settled 

Out-of-court  settlement  of 
civil  antitrust  suits  filed  a  year 
ago  by  publishers  of  Chatta¬ 
nooga’s  competing  daily  news¬ 
papers  was  announced  this 
week. 

“It  was  a  routine  settlement 
mutually  agreeable  to  both 
sides,”  said  Mrs.  Ruth  Sulz¬ 
berger  Golden,  publisher  of  the 
Chattanooga  Times. 

“Payment  to  the  Xeus-Free 
Press  was  satisfactoiy  and  ac¬ 
ceptable,”  said  Roy  McDonald, 
publisher  of  the  evening-Sunday 
rival  of  the  morning-Sunday 
Times. 

Frank  McDonald,  president 
of  the  News-Free  Press,  told 
E&P  that  the  payment  was 
“substantial.”  Details  of  the 
settlement  were  not  being  made 
public. 

The  litigation,  begun  by 
Roy  McDonald  in  May  1970, 
approached  the  trial  stage  in 
U.S.  District  Court.  Pre-trial 
interrogatories  had  l)een  com¬ 
pleted  and  the  case  was  put  on 
the  calendar  for  September  13. 

Two  months  after  the  News- 
Free  Press  sued  the  Times 
Printing  Co.  for  $10..')  million 
in  treble  damages  for  alleged 
losses  due  to  alleged  restraint 
of  trade  practices,  the  Times 
filed  a  counter-suit  making  simi¬ 
lar  allegations  against  its  com¬ 
petitor. 

Filing  of  the  lawsuits  fol¬ 
lowed  by  a  few  years  dissolution 
of  a  joint  business  arrangement 
between  the  News-Free  Press 
and  the  Times  which  had  ex¬ 
isted  from  1942  to  190(5.  Mc¬ 
Donald  moved  the  morning  ]):i- 
per  out  of  the  Times  ])lant  into 
one  of  his  own  and  added  a 
Sunday  edition.  The  Times 
started  up  an  evening  paper, 
the  Post,  in  196G  but  closed  it 
in  February  1970  under  terms 
of  a  consent  decree  in  an  anti¬ 
trust  action  brought  by  the  De¬ 
partment  of  .Justice. 

The  Times,  which  is  con¬ 
trolled  by  the  Adolph  S.  Ochs 
Estate,  reportedly  lost  $6  mil¬ 
lion  in  the  battle  to  establish 
the  Post.  Its  suit  against  the 
News-Free  Press  charged  that 
McDonald  had  engaged  in  un¬ 
lawful  practices  to  divert  busi¬ 
ness  from  the  Post. 

Latest  available  ABC  figures, 
for  September  30,  1970,  showed 
the  Times  leading  the  News- 
Free  Press  on  weekdays  by  a 
small  margin — 63,913  to  62,251 
— while  dominating  the  Sundav 
field,  66,815  to  50,600. 


Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 


Addressograph  Multigraph  . 

7/14 
7/14 
.  39% 

7/21 

7/21 

41% 

Berkey  Photo  . 

.  11% 

10% 

Boise  Cascade  . 

.  25% 

24% 

Capital  Cities  Bdestg . 

.  48% 

45% 

10% 

Cowles  Communications  . . . 

.  10% 

Crown  Zetlerbach  . 

.  32% 

31% 

Cutler  Hammer  . 

.  38 

38 

Dayco  Corp . 

.  17% 

18 

Digital  Equipment  . 

.  72% 

47% 

Eastman  Kodak  . 

.  77% 

75% 

Eltra  Corp . 

25 

24% 

Fairchild  Camera  . 

.  35 

35% 

Foote,  Cone,  Belding  . 

.  12% 

12% 

Gannett  Co . 

4714 

49% 

Georgia  Pacific  . 

•  50% 

50% 

Great  Northern  Nekoosa  ... 

.  48 

45% 

Harris  Intertype  . 

.  59% 

54% 

Inmont  . 

.  11% 

12% 

International  Paper  . 

.  33% 

34% 

Kimberly  Clark  . 

.  32% 

30% 

Knight  Newspapers  . 

.  43% 

45% 

Nor4h  American  Rockwell  .. 

.  29% 

29% 

Republic  Corp . 

.  4% 

5% 

Richardson  Co.  . 

.  12% 

12% 

Singer  . 

.  74% 

75% 

J.  W.  Thompson  . 

.  52% 

47% 

Time  Inc . 

.  54 

51 

Times  Mirror  . 

.  48% 

48 

White  Consolidated  . 

.  27% 

27% 

Ad  gains  highlight 
Knight  profit  record 


30% 

30 

40% 

41% 

19 

20 

38 

38 

4% 

4% 

13% 

12% 

19 

17% 

9% 

8% 

45% 

45 

1014 

’% 

22% 

24% 

50'/2 

52% 

14 

14% 

4% 

4% 

24 

23% 

34 

34 

35% 

33% 

9% 

7% 

14 

14 

24% 

24% 

24% 

24% 

(AMERICAN  STOCK  EXCHANGE) 

Domtar  .  13  \2'’/t 

Ehrenreich  Photo  .  ISVi  1414 

Lee  Enterprises  .  29%  2914 

Media  General  .  29%  2814 

Milqo  Electronics  .  28'/2  l^'/j 

Millmaster  Onyx  .  I41/2  13% 

New  York  Times  .  MVs  23% 

PKL  Co .  3%  3% 

Southwest  Forest  Ind .  I7yi  17% 

Wells.  Rich,  Greene  .  20%  19% 

Wood  Industries  .  19%  18% 

(OVER  THE  COUNTER) 

American  Financial  Corp. 

Booth  Newspapers  .  40% 

Boston  Herald-Traveler  . . 

Cincinnati  Enquirer  . 

ComCorp . 

Compugraphic  Corp.  ... 

Compuscan  . 

Datascan  .  9% 

Dow  Jones  . 

Downe  Comm.  . 

Doyle,  Dane,  Bernbach  .  22% 

Federated  Publications  . . 

Grey  Advertising  . 

Hurletron  . T .  4yi 

Interpublic  Group  .  24 

Multimedia  Inc .  34 

Oqilvy,  Mather  .  35% 

Photon  .  9% 

Post  Corp.  (Wise.)  . 

Ridder  Pubs . 

Washington  Post  .  24% 

(CANADIAN  EXCHANGE) 

Abitibi  .  7  7 

8.  C.  Forest  .  19%  20 

Great  Lakes  Paper  .  14  14 

MacMillan,  Bloedel  .  23%  24 

Southam  Press  . .  401/2  41 

Thomson  Newspapers  .  28%  28 

Toronto  Star  Ltd .  24  24 

Helen  Boiifils  seeks 
divorce  in  Denver 

Mrs.  Helen  G.  Bonfils  Davis, 
chairman  of  the  board  of  the 
Denver  Post,  has  filed  suit  in 
Denver  to  obtain  a  divorce  from 
Edward  Michael  Davis,  chair¬ 
man  of  the  board  of  Tiger  Oil 
Company  International  Inc.,  of 
Denver. 

.\ccording  to  the  papers  on 
file,  the  couple  married  April  2, 
1959  at  Irvington-on-Hudson, 
N.Y.  They  have  no  children. 
Mrs.  Davis  requested  that  her 
maiden  name  of  Bonfils  be  re¬ 
stored  and  that  Davis  be  re¬ 
quired  to  return  to  her  “consid¬ 
erable  sums”  of  money  loaned  to 
him  for  business  ventures.  Men¬ 
tal  cruelty  was  given  as  the 
ground  for  divorce. 


The  highest  second  quarter 
earnings  in  the  company’s  his¬ 
tory  were  announced  by  Knight 
Newspapers,  Inc.  Net  income 
was  $4,231,000  against  $4,011,- 
000  for  the  same  1970  period. 

Operating  revenues  were  $68,- 
152,000,  up  from  $63,514,000  in 
1970. 

Earnings  per  common  share 
were  81  cents,  up  from  78 
cents  in  the  same  1970  quarter. 
The  1970  figure  included  10 
cents  per  share  of  capital  gains, 
investment  tax  credit  and  mov¬ 
ing  expense.  There  were  no  such 
non-operating  factors  in  the 
.second  quarter  of  1971. 

All-time  highs  in  six-month 
figures  were  also  disclosed. 

Six-month  net  income  for 
Knight  was  $7,330,000,  up  from 
$6,569,000  in  1970. 

Operating  revenues  for  the 
first  six  months  of  1971  were 


$130,940,000,  compared  with 
$123,130,000  in  1970. 

Earnings  per  common  share 
for  six  months  totaled  $1.40  in 
1971,  against  $1.27  per  common 
share  for  the  first  six  months 
of  1970. 

Advertising  gains  were 
among  factors  responsible  for 
the  record.  Classified  advertis¬ 
ing  ran  2.2  percent  higher  dur¬ 
ing  April-June,  1971,  than  in 
the  same  three  months  in  1970. 
National  advertising  showed  a 
7.6  percent  jump  for  the  same 
three  months  in  1970. 

KNI  reported  settlement  and 
ratification  of  all  major  union 
contracts  at  the  Detroit  Free 
Press.  At  the  Philadelphia  In¬ 
quirer  and  the  Philadelphia 
Daily  Neivs  contracts  have  been 
settled  and  ratified  by  three  ma¬ 
jor  unions  and  negotiations  are 
continuing  with  others. 


Ridder  firm  reports 
26%  rise  in  earnings 


Ridder  Publications  Inc.  re¬ 
ported  a  26  percent  increase  in 
second-quarter  earnings  over  the 
.'same  period  last  year  W'hich 
establishes  a  company  I’ecord  for 
earnings  in  a  single  quarter. 

Net  income  for  the  second 
quarter  ended  June  30  was  $3,- 
183,000,  or  35  cents  per  common 
.share,  on  revenues  of  $33,694,- 
000.  This  comjiares  to  net  in¬ 
come  of  $2,528,000,  or  28  cents 
jier  share,  on  levenues  of  $30,- 
392,000  for  the  year  earlier  pe¬ 
riod. 

For  the  six  months  ended 
June  30,  net  income  was  $5,168,- 
000,  or  57  cents  per  share,  on 
revenues  of  $62,930,000,  as  com¬ 
pared  to  net  income  of  $4,330,- 
000,  or  47  cents  per  shai'e,  on 
revenues  of  $58,218,000  for  the 
same  period  last  year. 

In  announcing  results,  Ber¬ 
nard  H.  Ridder  Jr.,  president, 
jiointed  out  that  the  record 
quarter  earnings  weie  achieved 
in  an  industry  where  the  fourth 
quarter  is  traditionally  the 
strongest.  He  said  the  substan¬ 
tial  perfoi’mance  results  from  a 
combination  of  advertising  and 
circulation  rate  increases  and 
modest  increases  in  advertising 
linage. 

He  noted  that  the  San  Jose 
newspapers,  the  largest  of  the 


shown  rather  substantial  in¬ 
creases  in  advertising  linage  the 
last  several  months  due  pri¬ 
marily  to  the  opening  of  the 
world’s  largest  shopping  center 
in  the  East  Ridge  area  of  the 
city. 

During  the  first  six  months, 
the  company’s  wire  services, 
which  last  year  incurred  oper¬ 
ating  lo.sses  during  the  develop¬ 
mental  period,  operated  at  a 
])rofit.  In  other  aieas,  both  the 
Long  Beach  newspapers  and  the 
Journal  of  Commerce  had  strong 
second  quarters. 

Ridder  also  announced  that 
the  company’s  application  for 
listing  on  the  New  York  Stock 
Exchange  has  been  approved. 
Scheduled  admission  date  is 
August  16.  Ridder  is  currently 
traded  over-the-counter.  There 
are  9,125,535  shares  outstand¬ 
ing. 

The  company  publishes  daily 
and  Sunday  newspapers  in  eight 
states  and  has  interests  in  radio, 
television  and  CATV. 

• 

In  card  game 

Gene  Hamilton,  Tuscaloosa 
(Ala.)  News  general  manager, 
left  the  paper  to  become  a  sales 
manager  for  Osborne-Kemper- 
Thomas  Inc.,  Hallmark  Cards 
affiliate. 


company  newspapers,  have 
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ROYKO  says;  Anger  becomes  tiring 


(Who  knows  a  man  as  well  as  his  wife, 
children  and  parents?  Probably  the  per¬ 
son  who  works  at  the  next  desk.  On  that 
premise,  rather  than  an  E&P  reporter 
interviewing  Chicago  Daily  News  column¬ 
ist  Mike  Royko,  a  man  at  the  next  desk, 
Arthur  Snider,  science  editor  of  the  Daily 
News,  gave  E&P  his  impressions  and  the 
reporting  and  columning  history  of  the 
dour,  seemingly  shy  Royko.) 

By  Arthur  Snider 

Mike  Royko  has  a  wise-old-owlish  look 
and  a  pointed  nose  that  he  pokes  into  the 
business  of  many  people,  especially  the 
pompous,  influential,  comfortable’ and 
bigoted.  His  sporadic  displays  of  softness 
go  only  to  the  guy  who  hasn’t  anything 
going  for  him.  ^ 

After  2,000  columns  he  has  been  sued 
only  once,  by  a  tow  truck  operator  who 
specializes  in  removing  cars  from  private 
property  and  charging  the  owner  $25. 

The  action  was  dropped  before  it  could 
come  to  trial,  but  Royko  admitted  after¬ 
wards:  “I  was  thinking  of  settling  out 
of  court  with  his  dog.”  The  dog’s  de¬ 
meanor  had  been  vicious  when  protesters 
against  towing  confronted  the  tow  truck 
operator. 

Mike  has  an  affinity  for  mutt  dogs.  He 
once  conducted  a  mutt  show — no  pure- 
breds  allowed — at  Soldier’s  Field  on  the 
Chicago  lakefront.  It  drew  thousands  of 
pet  owners  and  more  nondescript  dogs 
than  ever  gathered  together  in  one  Chi¬ 
cago  enclosure.  Everyone  had  fun,  includ¬ 
ing  the  mutts. 

^  Promotes  mystery  man 

Royko  has  made  a  national  hero  of 
“The  Fox,”  a  faceless  man  who  wages  a 
one-man  war  against  industries  that  pol¬ 
lute.  The  Fox  tells  only  Royko  when  he 
splatters  debris  gathered  from  a  factory 
effluent  on  the  floor  of  the  corporation’s 
office.  His  activities,  necessarily,  are  car¬ 
ried  out  at  night,  but  the  mystery  re¬ 
mains:  how  does  The  Fox  elude  security 
guards  and  police?  That  is  the  secret  of 
The  Fox  and  Royko. 

The  Daily  News  satirist  comes  dowivt 
hard  on  the  white  funeral  home  director 
w'ho  refuses  to  bury  a  black  soldier  killed 
in  Vietnam  or  the  fire  chief  who  uses 
firemen  to  work  on  his  weekend  farm,  but 
the  little  man  caught  for  the  first  time 
with  his  hand  in  the  till  usually  gets  a 
Royko  reprieve. 

When  he  trapped  a  building  inspector 
shaking  down  a  building  manager,  Royko 
chose  not  to  publish  the  inspector’s  name 
or  heed  City  Hall’s  demand  for  it.  He 
personally  called  the  extorter  and  advised 
him  to  return  the  $50.  His  job  saved,  the 
extorter  gratefully  obliged. 

Mayor  Richard  Daley  and  city  council- 
men  are  Royko’s  favorite  targets.  He 
lampoons  councilmen  as  “fully  grown 
men  who  have  abandoned  honest  work, 
who  slouch  in  their  plush  chairs,  eyes 
as  glassy  as  dead  fish  but  jump  to  at¬ 
tention  when  somebody  from  the  syndi¬ 


Milce  Royko 


cate  (Chicago  crime  syndicate)  goes  by.” 

Royko’s  clashes  with  Daley  include  one 
this  summer  when  city  police  evicted  home¬ 
less  Indian  squatters  from  a  portion  of 
the  lakefront  on  the  same  day  the  Mayor 
announced  plans  for  a  new  $55  million 
stadium  elsewhere  on  the  lakefront.  This 
would  house  the  Chicago  Bears  profes¬ 
sional  football  team,  owned  by  his  good 
friend,  George  Halas. 

Forked  tongue 

Royko  wrote:  “Great  White  Father 
speak  with  forked  tongue.  Indians  say 
they  need  home  and  land  is  their  land. 
But  you  say  no.  Oh  Great  White  Father. 
You  say  land  belong  all  people. 

“Same  day  you  call  big  powwow  to 
give  people’s  land  away.  But  you  not 
give  land  to  Indians.  You  give  land  to 
Papa  Bear.  You  say  give  75,000  seats  to 
Papa  Bear  (Halas)  on  same  day  you 
give  kick  in  seats  to  50  Indians.” 

A  relentless  foe  of  converting  what  re¬ 
mains  of  the  green  lakefront  to  pave¬ 
ment,  Royko  repeatedly  attacks  the  Chi¬ 
cago  Tribune  for  sponsoring  legislation 
that  placed  McjCormick  Place,  the  world’s 
largest  exhibitipn  hall,  on  the  edge  of 
Lake  Michigan.; 

(Royko  turnejd  his  needling  of  Mayor 
Daley  into  ^handsome  profit  this  year 
when  a  book  he  wrote,  “Boss.  Richard  J. 
Daley  of  Chicago,”  hit  the  best  seller 
list  and  100,000  copies  were  sold. 

While  Royko’s  reputation  has  been  won 
by  crusades,  his  trump  card  is  his  de¬ 
risive  wit  laced  with  humor,  pathos,  satire, 
caustic  comment  and  impertinence. 

When  Chicago’s  new  Rapid  Transit  line 
extensibn  met  with  a  series  of  mishaps  he 
suggested  travelers  insurance  for  pas¬ 
sengers,  transfers  to  be  accepted  by  Medi¬ 
care,  and  cashiers  in  the  fare  booths  roll¬ 
ing  bandages  in  slow  periods. 

Change  of  pace 

Royko  believes  his  success  is  due  to  a 
daily  change  of  pace  and  subject  material. 
He  may  run  a  contest  to  guess  the 


amount  of  Daley’s  “bundle,”  which  came 
at  a  time  when  a  mayoralty  opponent 
was  demanding  the  mayor  reveal  his  in¬ 
come  and  assets.  Or  write  an  essay  on 
such  characters  as  a  pornography  ped¬ 
dler.  Recently,  he  whimsically  answered 
recipe  questions  of  housewives  who  con¬ 
fused  him  with  a  radio  figure  named 
Mike  Roy,  a  chef. 

Letters  from  readers  columns  are 
widely  read.  Royko  selects  those  that 
rave  at  him  with  full  fury,  then  blunts 
the  attacks  with  a  quip. 

Missing  by  a  wide  range  the  button- 
down,  mod  suit  appearance,  Royko  once 
ran  several  pictures  of  himself  in  vari¬ 
ous  forms  of  mo<l  dress  and  asked  his 
readers  to  decide  what  best  fit  his  per¬ 
sonality.  Most  opted  for  his  rumpled  ev¬ 
eryday  clothes,  which  he  described  as  “off- 
the-pipe-rack,  circa  1956.” 

Mike  resides  in  a  middle-class  Chicago 
neighborhood,  drives  a  small  car  with  ,con- 
siderable  mileage  and  shows  no  si^rs  of 
a  let-up  in  his  10-hour,  six  dr  se\^-day 
work  schedule.  4  ^ 

Most  of  his  mornings  he  spends  banter¬ 
ing  with  knowledgeable  reporters  and  as 
he  verbalizes,  humorous  incidents  pop 
into  his  mind  which  may  be  translated 
into  column  material. 

He  pays  strict  attention  to  telephone 
tips  that  may  be  the  base  for  the  next 
day’s  column.  By  mid-aftemoon,  when 
an  idea  crystallizes,  he  takes  to  the  type¬ 
writer. 

Craftsmanship  important 

He  has  a  high  regard  for  craftsman¬ 
ship,  and  this  is  more  important  to  him 
than  the  message  of  the  column. 

Much  of  his  satisfaction  comes  in  writ¬ 
ing  and  he  doesn’t  have  any  great  social 
consciousness  as  a  primary  motivation. 
His  concern  is  technique,  producing 
something  that  is  hopefully  worth  put¬ 
ting  into  a  collection  of  essays  as  litera¬ 
ture. 

Despite  his  disclaimer  of  a  social 
muckraking  role,  Royko  is  often  an  an¬ 
gry  man.  But  he  is  careful  not  to  write 
as  one.  While  churning  inside,  he  writes 
with  disciplined  control,  making  his  rage 
work  for  him. 

“I’ve  read  too  many  angry  writers,”  he 
says.  “Anger  becomes  tiring.  That’s  what’s 
wrong  with  the  underground  press.  They 
write  in  rage,  they  swear,  they  overstate.” 

One  of  the  surprising  findings  of  read¬ 
ership  surveys  is  the  close  rapport  of  the 
Royko  column  with  youth.  At  39,  he  has 
bridged  the  generation  gap.  He  dismisses 
this  with  the  comment:  “If  they  (youth) 
agree  with  me  fine.”  But  he  doesn’t  con¬ 
sciously  Avrite  for  them. 

While  guarding  his  time  in  dealings 
with  superiors  and  his  equals,  Royko  is 

(Continued  on  page  36) 
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A  longtime  volunteer  worker  was  honored. 

Make  a  news  portrait, 
not  just  a  ^mug  shof 

By  Jerry  McCullough 

(]|iief  pliulu^rapher,  ^’aiike!>lia  Fret'maii 


Discriminating  picture  editors  wouldn’t  think  of  running  JULIAN  BOND  looked  like  Abe  Lincoln, 

a  news  picture  that  didn’t  tell  a  story.  But  they  continue 


each  day  to  dummy  in  one  by  three  mug  shots  that  say  noth¬ 


ing. 


Most  head  shots  tell  the  reader  nothing  more  than  what 
the  subject  looked  like  to  an  unimaginative  portrait  pho¬ 
tographer.  This  doesn’t  have  to  be  true.  The  mug  shot  can 
enhance  the  story  if  the  photographer  considers  the  picture 
more  than  just  a  routine  shot. 

Anybody  can  take  a  picture  of  a  fire,  or  a  spot  news 
event.  It  takes  talent  and  imagination  to  make  a  good  pic¬ 
ture  from  the  ordinary  assignment.  Here  is  the  challenge! 

The  photographer  should  first  know  why  he  is  taking  the 
picture.  Read  the  story  first,  if  you  can,  or  talk  to  the  re¬ 
porter.  Then  go  to  where  the  person  is,  rather  than  take  the 
picture  in  a  sterile  portrait  studio.  Sit  down  with  the  sub¬ 
ject  and  learn  something  about  him.  Watch  his  expressions 
and  gestures. 

The  subject  should  feel  at  ease  and  should  have  confidence 
in  the  photographer.  Don’t  play  with  your  camera  so  much 
that  the  subject  w'onders  if  you  are  capable  of  taking  a  good 
picture. 

When  you  actually  begin  to  shoot,  try  to  include  the  sur¬ 
roundings  and  use  available  light.  Don’t  be  afraid  to  move 
furniture  around  a  bit  to  take  advantage  of  the  best  avail¬ 
able  light. 

At  the  end  of  the  sitting  the  subject  should  walk  away 
knowing  the  high  quality  photo  he  deserves  has  been  taken. 
You  the  photographer  should  walk  away  knowing  you  did 
a  good  job. 


The  animal  welfare  society  took  away  his  pigs. 
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Two  carnival  barkers.  (All  photos  by  Jerry  McCullough), 


The  cook  at  a  soul  food  dinner. 


(Jerry  McCullough,  32,  has  been  taking  pictures  for  the 
Waukesha  Freeman  (21,000  circulation)  for  the  last  18 
months.  Previously  he  was  on  the  photo  staff  of  the  Capital 
Journal  at  Salem,  Oregon.) 


w 
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Ad-ventures _ 

By  Jerry  Walker, ’*^Jr.  - 

Business  report.  The  Bureau Adveilising,  which  has  ruled 
itself  out  as  an  agent  to  measure  newspap^-  linage,  has  a  ques¬ 
tionnaire  in  the  mail  to  250  njjwspapers,  which  includes  both 
members  and  non-members,  asking  for  six-mo»th  linage  and/or 
revenue  results.  The  Bureau  said  it  only  wants  percentage  of 
change  (this  year  versus  last  year)  for  national,  retail  and 
classified,  exclusive  of  Sunday  supplements.  The  list  of  papers, 
the  Bureau  said,  includes  the  top  100  and  a  random  selection  of 
150  newspapers  down  to  25,000  circulation.  Results  of  the  study 
will  be  reported. 

*  *  * 

No  exclusives.  Post-Keyes-Gai'dner  ad  agency  in  Chicago  has 
.sent  a  letter  to  about  300  Sunday  and  weekend  newspaj)ers  le- 
questing  advance  reservations  for  a  free  standing  stuffer  that 
it  is  planning  to  run  on  behalf  of  Continental  Casualty  Co. 
There  would  be  nothing  new  in  this  request  except  that  the 
agency  said  it  does  not  mind  being  in  the  same  issue  with  com¬ 
peting  companies.  The  agency  believes  it  is  unfair  for  a  news- 
j)aper  to  guarantee  an  advertiser  exclusivity.  This  has  been  the 
rule  in  a  number  of  cases,  especially  those  involving  insurance 
companies  ininning  direct  response  inserts.  Some  of  these  com¬ 
panies  have  insisted  that  newspapers  not  distribute  a  competing 
insurance  firm’s  ad  for  up  to  10  days  after  their  ad.  William 
Shoemaker,  account  supervisor,  P-K-(x,  said  abandonment  of  the 
exclusivity  practice  would  benefit  newspapers  economically.  He 
said  returns  so  far  have  indicated  that  newspapers  are  willing 
to  cooperate.  Any  paper  that  does  not  cooperate.  Shoemaker 
said,  wdll  not  be  used.  A  Washington,  D.C.  newspaper  has 
dropped  the  exclusive  policy  on  legal  advice  that  it  might  be  in 
restraint  of  trade.  Adv'ance  scheduling  has  also  created  a  prob¬ 
lem  in  that  it  is  not  uncommon  for  advertisers  w’ho  have  gotten 
an  exclusivity  agreement  with  a  newspaper  to  cancel  the  ad  at 
a  veiy  late  date.  A  Boston  paper  .has  added  a  clause  to  its  con¬ 
tract  which  requires  an  advertiser  to  give  notification  that  it  is 
cancelling  an  insertion  90  days  prior  to  th^  previously  agreed 
time  it  was  ordered  to  imn.  If  the  advertiser  fails  to  do  this,  the 
ad  can  still  be  withheld  from  distribution,  but  the  newspaper  will 
charge  for  it  as  if  the  ad  had  run.  ^ 

*  ♦  * 

Briefs.  Classified  phone  room  adtakers  at  the  Nashville  Banner 
and  Tennessean  are  checking  the  effectiveness  of  the  full-color 
ad  that  the  local  Coca-Cola  bottler  placed  in  the  newspapers 
July  20  and  21.  The  ad  was  produced  from  magazine  copy.  Steve 
Harper,  ad  director,  said  the  bottler  placed  the  ad  using  the  line 
reproduction  technique,  but  the  insertion  order  was  issued  by 
Coke  headquarters  in  Atlanta.  This  might  indicate  that  other 
bottlers  can  be  sold  on  newspapers.  The  Bureau  of  Advertising 
is  offering  technical  help,  even  sharing  the  expense  of  testing 
the  process  prior  to  insertion  ...  .1.  Walter  Thompson  Cq.  is 
offering  a  course  ip  speechmaking  to  business  executives.  Stev'er 
Aubrey,  executive  vicepresident,  rei>orts  that  about  300  persbns, 
including  JWT  department  heads  and  key  staffers,  have  com¬ 
pleted  the  two-week  Communispond.  Aubrey  is  soliciting  pros¬ 
pects  by  mail  .  .  .  Chevrolet,  according  to  informed  sources,  plans 
to  introduce  1972  models  in  September  with  another  color  sup¬ 
plement,  the  third.  The  first  one,  a  23  million-run,’  w’as  followed 
by  a  41  million-run  in  135  dailies  in  June.  Problems  were  en¬ 
countered  when  foui’^newspaiiers  required  the  slug  “Advertising 
Supplement  to  .  .  .”  on  the  cover.  Chevy  spSkesman  said  leaving 
tlie  slug  off  speeds Jup  printing  and  is  more  economical.  * 

* '  J  ♦  ♦  ♦ 

.Shopper  merits.  Before  making-tbe  decision  ^o  publish  a  shop- 
|)er,  Frank  Savino,  advertising  Air^f±ox,: Hackensack  (N.J.)  Rec- 
ord,  said  5fi  retail  accounts  were  asked  what  they  thought  a^out 
it.  He  said  32  said  they  would  definitely  use  it,  16  said  “maybe” 
and  8  said  “no.”  The  shopper,  which  will,  he  delivered  by  cai'- 
rier  boys  to  85,000  homes  weekly  starting  in  September,  is  ex- 
jjected  to  produce  plus  linage  in  the  Record.  A  shopper  advertiser 
must  also  place  an  ad  in  the  daily  or  Sunday  Record.  W’ith  the 
shopper,  Savdno  said  the  Record  expects  to  gain  rev’enue  from 
ads  and  circulation.  Other  weeklies  and  shoppers  in  the  area 
will  find  the  going  more  difficult.  Savino  said  it  boils  down  to 
this:  “If  we  are  to  stay  independent  so  that  the  truth  can  come 
home,  we  must  start  by  being  financially  independent.” 

lb 


A  NEW  LINE — Full-color  reproduction  by  a  line  rather  than  a 
dot  process  was  heralded  at  the  sales  conference  of  the  Inter¬ 
national  Newspaper  Advertising  Executives,  July  I  1-14,  in  Los 
Angeles.  Looking  at  one  of  the  demonstration  ads  are  William  L. 
Scrivner,  left,  president,  INAE  and  ad  director  of  the  Madison 
(Wise.)  Newspapers,  and  Jack  Kauffman,  president  of  the  Bureau 
of  Advertising. 

INAE  postscripts.  The  Summer  meeting  in  Los  Angeles  at¬ 
tracted  480  members.  According  to  Sid  Bordelon,  secretary- 
treasurer  of  INAE.  the  turnout  made  this  one  of  the  better  at¬ 
tended  summer  meetings.  The  annual  meeting  is  scheduled  again 
in  New  Orleans  (January  23-26).  The  1972  summer  conference 
is  planned  for  Chicago. 

ab  ♦  * 

INAE  general  manager  Bob  Pace,  led  21  members  on  a  post¬ 
convention  work  and  play  trip  to  Hawaii.  George  McManus,  ad 
director,  Boston  Globe,  moderated  a  w’orkshop. 

Maybe  w'hile  the  group  was  in  Hawaii,  someone  tried  to  sell 
the  Hawaii  Visitors  Bureau  on  using  more  newspaper  and  less 
magazine  space.  Barry  L.  Adams,  director  of  sales,  HVB,  told 
an  INAE  session  that  almost  all  of  the  ad  budget  goes  to  maga¬ 
zines.  He  w’ould  use  new'.spapers  if  the  demographics  were  right 
and  there  was  more  money  in  the  budget. 

Sales  aids.  A  new  film  strijfeiand  record  called  “Classified  Where 
the  Cars  Are,”  produced  by  the  Bureau  of  Advertising,  wdll  be 
available  August  1  to  menil^s  of  the  Association  of  New'spaper 
Classified  Advertising  Managers  .  .  .  70,d00  copies  of  a  12-page 
paper  printed  by  the  Nashville  Banner  and  Tennessean  is  being 
sent  to  advertisers  and  agencies  by  the  Bureau  of  Advertising 
to  explain  the  line  conversion  process  for  full  color.  The  paper 
contains  five  ads  usinj?  lines  rather  than  dots  that  were  repro¬ 
duced  from  the  original  photographic  art  created  for  magazine 
ads  .  .  .  An  updated  Hi-Fi  and  Spectacolor  Media  Buyer’s  Guide 
has  been  issued  by  Newspaper  Preprint  Corp.  In  addition  to  list¬ 
ing  circulations,  page  cut-offs,  press  run  requirements  and  bud¬ 
getary  estimates,  the  guide  c(totains  research  wesults  on  effective¬ 
ness,  basic  definitions,  listings ‘of  recent  advertisers  and  informa¬ 
tion  on  NPC.  For  copies  contact  Ivar  Weberg,  NPC,  750  Third 
Avenue,  N.Y.  .  .  .  American  Association  of  Advertising  Agencies 
is  making  available  free  copies  of  the  1971-72  4A  Roster  .  .  . 
The  Bureau  ofs-Advertising  has  compiled  a  “Fact”  book  of  137 
charts  or  panel§,  which  can  be  used  to  build  newspaper  sales 
presentations.  Tftese  are  the  first  of  a  new  bank  of  panels  wffiich 
are  being  prepared  by  the  Bureau.  When  completed,  probably 
in  September,  Steve  Sohmer  said  it  will  come  in  two  formats — 
black  and  white  charts  on  paper  and  as  35  mm  color  slides  .  .  . 
Complete  population  and  housing  data  based  on  the  1970  Census 
is  available  from  Informark  Coi*p.  for  $990.  For  a  free  sample 
of  the  Count  One,  State  and  County  File  get  in  touch  with  John 
B.  Salzman,  president,  at  2  Penn  Plaza,  Suite  1199,  New  York. 
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in  creative 


For  the  second  consecutive  year,  the  Worcester  Telegram  &  Gazette 
has  received  three  awards  from  the  New  England  Newspaper  Advertising 
Executives  Association  for  creative  advertisements  prepared  by  the 
newspaper’s  advertising  department. 

In  the  color  advertising  category  for  newspapers  with  over  25,000 
circulation,  the  Worcester  Telegram  &  Gazette  received  three  of  the 
four  awards  which  were  presented. 

In  R.O.P.  color  linage  in  1970,  only  the  Boston  Globe  and  Boston 
Herald-Traveler  carried  a  larger  total  than  the  Worcester  Telegram  & 
Gazette,  in  New  England.  The  first  six  months  of  R.O.P.  linage  for  1971 
show  the  Worcester  Telegram  &  Gazette  up  18.4%  over  1970. 

When  it  comes  to  use  of  editorial  color  photography,  creative  color 
advertising  preparation  and  R.O.P.  color  advertising  reproduction,  the 
Worcester  Telegram  &  Gazette  has  established  itself  as  one  of  the 
leaders  in  the  field. 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  Over  1 50,000;  Sunday  Over  1 05,000 
Represented  by  CWOS.Q 


Here’s  Harris,  keeping 


up  with  the  “Times.” 

And  the  Gazette,  the  News,  the  Chronicle.  All  sizes  of  news¬ 
papers  from  metro  dailies  to  small  weeklies. 

For  Harris  is  in  the  business  of  helping  publishers  get  quality 
newspapers  out  faster  and  at  lower  cost.  With  the  broadest  range 
of  equipment  in  the  business.  From  small  phototypesetters  to  big 
offset  newspaper  presses. 

To  us,  keeping  up  means  being  first  to  introduce  important 
advances.  Like  our  new  Harris  1100  electronic  editing  and  proof¬ 
reading  terminal.  Innovations  in  phototypesetters.  Electronically- 
controlled,  high-speed  offset  presses.  And  the  Sheridan  line  of 
multi-stuffers  . . .  the  fastest  stuffing  machines  a  mailroom  has 
ever  seen. 

Trend-setting  developments  all.  And  all  are  worth  knowing 
about.  For  if  you’re  not  keeping  up  with  what’s  new  from  Harris, 
you’re  not  keeping  up  with  the  times.  Harris-Intertype  Corpora¬ 
tion,  55  Public  Square,  Cleveland,  Ohio  44113. 


HARRIS 


Communication 

Technology 
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Adults  now  serving 
routes  in  core  city 


Several  advantages  have  been 
fjained  by  the  Courkr-Journnl 
and  the  lA/uisvilk  (Ky.)  Times 
in  a  i)rosiam  to  bold  and  pos¬ 
sibly  increase  core  city  circula¬ 
tion. 

Donald  R.  Towles,  director  of 
circulation,  cxi)laining  the  i)lan, 
said  that  early  in  1970  the  news- 
pai)ers  were  faced,  as  were 
many,  with: 

Carrier  turnover  hi>jh  in  the 
older  section  of  Louisville,  par¬ 
ticularly  in  the  downtown  and 
low  income  areas.  In  this  core 
section,  four  managers  were 
necessary  to  handle  l.oG  carriers 
where  one  manafjer  had  done 
the  job  a  few  years  i)reviously. 
A  combined  daily  circulation  of 
12,000  was  involved. 

Carriers  were  fre(iuently  rob¬ 
bed  while  making  collections; 
many  i)apers  were  beinfj  stolen 
from  drop  points;  collection  was 
ilillicult,  and  the  papers  were 
su.staininjr  a  substantial  loss  in 
bad  debts  each  year  in  the  area. 

The  two  papers  began  con¬ 
verting  the  boy  routes  into 
larger  routes  covered  by  adult 
carriers.  Ninety  problem  loutes 
now  have  been  converteil  into 
1(5  adult  routes.  Each  carrier 
hanciles  morning,  afternoon  and 
Sunday  home-delivered  subscrib¬ 
ers. 

No  col U‘cl ions 

Adults  do  not  collect  money. 
Subscribers  aie  required  to  pay 
on  a  monthly  basis  by  the  tenth 
of  each  month.  The  carrier  de¬ 
livers  each  subscriber  an  invoice 
in  the  pai)er  on  the  first  of  the 
month.  With  the  invoice  is  a 
return  envelojjc. 

The  subscriber  has  the  ojdion 
of  mailing  the  remittance  to  a 
U.S.  Postal  Seivice  box  where 
the  money  is  held  in  the  name 
of  the  carrier,  or  of  i)aying  his 
bill  directly  at  one  of  a  number 
of  neighborhood  collection  de- 
l)ots  in  the  area.  The  newspa- 
l)ers  set  uj)  the  collection  dei)ots 
at  small  stores  whose  operators 
are  willing  to  accept  subscribers’ 
payments. 

Collections  are  credited  to  the 
carrier’s  account,  and  each  week 
he  leceives  his  earnings  from 
the  route.  His  account  is  bal¬ 
anced  once  a  month  by  the 
newspaper.  Average  weekly 
checks  amount  to  about  $100. 

Unjjaid  subscribers  leceive  a 
reminder  notice  in  their  pai)er 
a  few  days  before  the  tenth  of 
the  month.  If  payment  does  not 
reach  the  newsiia])er  office  with¬ 


in  two  or  three  days  after  the 
tenth,  sei'vice  to  the  subscriber 
is  discontinued.  Service  is  re¬ 
sumed  only  when  payment  is 
leceived. 

Advantages  of  the  plan  in¬ 
clude  the  recruitment  and  re¬ 
tention  of  more  dei)endable 
adult  carriers,  many  of  whom 
have  other  jobs  and  received 
assistance  from  their  families  in 
delivering  the  route. 

KslaliMsh  sub-slalioii 

A  sub-station  in  the  core  area 
was  established  in  June  which 
has  eliminated  theft  of  papers 
from  droji  points  and  eventually 
will  reduce  tiansportation  costs. 
It  also  has  incieased  daily  con¬ 
tact  with  the  carrier. 

It  has  been  possible  to  reduce 
division  managers  to  a  couple 
and  much  of  the  supplementary 
helj)  in  the  area  has  been  ef¬ 
fected  ;  bad  debt  losses  have 
been  eliminated;  cairier  prob¬ 
lems  have  been  eased  drastically 
and  robbing  of  carriers  has 
stopped. 

There  have  been  some  di.sad- 
vantages.  Moining  and  after¬ 
noon  home-delivered  circulation 
has  dro])i)ed,  but  the  addition 
of  street  sales  and  dealer  loca¬ 
tions  in  the  area  has  offset  the 
loss  to  only  18  percent.  Promo¬ 
tional  efforts  were  increased  due 
to  the  change  in  j)ayment  habits 
and  giadually  subscribers  are 
becoming  accustomed  to  the  new 
method.  Weekly  contact  between 
the  carrier  and  subscriber  has 
been  eliminated.  Carrier  promo¬ 
tion  has  been  tailored  to  the 
adult,  who  is  more  difficult  to 
motivate  than  the  hoy  cariiei'. 

Towles  said  the  jn-ogram  has 
been  a  success  if  only  because 
the  Couriei-Journal  and  Times 
have  continued  to  maintain 
newspaper  seivice  in  the  news- 
pajiers’  largest  inoblem  area. 

• 

Rep  ^oui)  elects 

Kick  Wheeler  (Cresmer, 
Woodward,  O’Mara  &  Ormsbee) 
is  the  newly  elected  president  of 
Twin  Cities  chapter,  American 
Association  of  Newspaper  Rep¬ 
resentatives.  Othei’  officers  are: 
Bruce  Peck  ( Ward-Griffith), 
vicepresident ;  George  Schmidt 
(Cresmer,  Woodward,  O’Mara  & 
Ormsbee),  treasurer;  and  Bob 
Fitch  (Branhani-Moloney),  sec¬ 
retary. 


Columbus  Dispatch  managing  editor  Robert  B.  Smith,  left,  and 
executive  editor  Carl  DeBloom  look  over  the  100-page  edition 
celebrating  the  newspaper's  1 00th  publishing  birthday,  July  I. 


100th  birthday 
starts  all-year 
history  series 

The  Columbus  (0.)  Evening 
Dispatch  celebrated  its  100th 
birthday  July  1  with  an  edition 
of  100  pages,  featuring  the  be¬ 
ginning  of  an  historical  series. 

An  8’,2-inch  red  and  blue 
overpiint  of  the  newspaper’s 
centennial  insignia  on  Page  One 
called  readers’  attention  to  the 
si)ecial  occasion.  Crossed  Ameri¬ 
can  and  Ohio  flags  in  a  circle 
connected  two  birthday  stories, 
the  “100  years  of  service”  story 
and  the  good  wishes  from  presi¬ 
dents  and  press. 

The  banner  .^toiy  i)roclaimed 
the  opening  of  the  Dispatch 
memory  book  for  the  coming 
year  which  will  feature  a  full- 
page  reprcKluction  each  Sat¬ 
urday  of  52  historic  Dispatch 
front  i)ages  with  stories  of 
events  ranging  from  the  Great 
Chicago  Fire  and  presidential 
assassinations  to  the  moonwalk 
by  Ohio’s  Neil  Armstrong  and 
the  Kent  State  campus  slay¬ 
ings. 

Accompanying  the  news  re- 

IVewspapers’  prices 
ill  new  ABC  liuiidbook 

The  Audit  Bureau  of  Cii’cu- 
lations  will  publish  a  Daily 
Newsi)aper  Price  Handbook  in 
November.  It  will  report  the 
established  juices  in  the  city 
of  publication  for  each  newspa- 
l)er  as  reported  in  Publisher’s 
Statements  for  the  period  end¬ 
ing  September  .‘10.  Separate 
|)rices  will  be  shown  foi-  single 
cojiy,  weekly,  and  monthly 
rates. 

The  ABC  book  will  replace  a 
Circulation  Rate  Handbook, 
j)ublished  by  the  American 
Newspaper  Publishers  Associa¬ 
tion,  and  circulated  rate  infor¬ 
mation  j)ublished  by  the  Inter¬ 
national  Circulation  Managers 
Association. 


production  each  week  will  be  an 
adjoining  fullpage  composite  of 
advertisements  from  the  same 
news  period. 

The  history  of  the  Dispatch 
itself  was  detailed  for  newsjja- 
l)er  buffs  in  the  July  4  edition 
of  the  Disi)atch  Sunday  maga¬ 
zine  section. 

A  108-|)age  booklet  featuring 
100  rei)roductions  of  news  pages 
from  Disi)atch  news  hi.story  is 
to  be  i)rinted  this  summer. 

Disjiatch  readeis  also  learned 
that  a  month-long  Treasure 
Hunt  will  reward,  with  cash, 
the  individual  who  can  produce 
the  oldest  comj)lete  edition  of 
the  newsj)ai)er. 

o 

Building  hcudliiia^e 
with  birth  notices 

Plus  business  is  being  se¬ 
cured  in  the  Dallas  Times  Her¬ 
ald  by  selling  a  headline — in 
10-point — with  “Birth  Notices” 
in  the  classified  section. 

The  headline,  always  fol¬ 
lowed  by  an  exclamation  jjoint, 
is  by  way  of  giving  parents  a 
chance  to  express  their  feelings 
a  bit  beyond  the  usual  wording 
of  a  hiith  announcement.  Some 
of  the  recent  ones  have  been: 
LITTLE  GIRL  PINK!;  NUM¬ 
BER  ONE  SON!;  MARKET 
RISES  8  PTS.  (baby  weighed 
8  jiounds)  ;  HE’S  FINALLY 
HERE!;  THE  WAITING  IS 
OVER!;  OUR  FOOTBALL 
HERO! 

• 

New  PR  firm  opens 

Berger,  Olson,  Beaumont  Inc., 
jmblic  relations  firm,  has  oj)ened 
for  business  at  2:>0  Park  Ave¬ 
nue  in  New'  York.  Fred  Berger 
was  formerly  executiv(>  vice- 
|)resident  of  Farley  Manning 
As.sociates,  an<l  at  one  time, 
l)uhlisher  of  new.s|)ai)ers  in 
Pennsylvania.  Martha  Olson 
headed  the  travel  dej)artment 
at  Farley  Manning  Associates 
and  Lynn  Beaumont  has  had 
her  own  public  relations  firms 
since  1968,  handling  travel  in¬ 
dustry  accounts. 
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Automation 
talks  in  N.  Y. 
deadlocked 

A  (loacllock  continups  in  tlic 
talks  between  New  York  City 
newspaper  publishers  and  the 
automation  committee  of  New 
York  Typojrraphical  Union  No. 

6. 

New  pi'oblems  confront  the 
negotiators,  according  to  Bert¬ 
ram  A.  Powers,  union  president, 
because  of  the  speed  with  which 
new  sophisticated  methods  of 
typesetting  are  taking  hold  in 
the  newspaper  industry. 

“The  publishers,”  Powers  said 
in  a  note  to  his  membership 
this  week,  “used  to  talk  of  their 
need  to  use  computers  to  justify  i 
and  hyphenate  tape  that  would  | 
be  produced  by  union  printers. 
They  now  show  great  interest 
in  scanning  devices  that  would 
produce  the  tape  from  copy 
without  any  need  for  keyboard¬ 
ing.” 

Job  Guarantee 

Basically,  Powers  advised,  the 
talks  are  stalled  on  the  pub¬ 
lishers’  position  that  they  will 
guarantee  the  jobs  of  all  “reg¬ 
ular  employes”  if  the  union  al¬ 
lows  the  introduction  of  auto¬ 
mated  equipment  in  the  compos¬ 
ing  rooms.  They  define  “regular 
employes”  as  yeai*-around  situa¬ 
tion  holders,  whereas  the  union 
negotiators  are  seeking  protec¬ 
tion  for  substitutes  and  reg¬ 
ulars  who  are  temporarily  laid 
off  during  the  annual  slump. 


to  jirocess  customer-supi)lied 
tape. 

60  on  Pentagon  Papers 

Powers  also  reported  how  60 
members  of  the  union  played  a 
very  special  role  June  10-12  in 
lireparing  the  Pentagon  Papers 
.story  at  the  New  York  Times 
under  strict  security.  They 
worked  in  a  “miniature  compos¬ 
ing  room”  which  was  under 
guard  at  alt  times.  Six  TTS 
operators  punched  the  tape  and 
when  type  was  cast  on  a  special 
battery  of  machines  in  the  reg¬ 
ular  composing  room,  a  foreman 
stood  by  to  account  for  all  lines 
and  to  drop  into  a  pot  of  molten 
metal  immediately  any  slug  that 
hit  the  floor. 

“There  was  no  leakage  of  any 
of  the  classified  material  at  any 
time  during  the  entire  opera¬ 
tion,”  Powers  commented. 


Canadian  court 
limits  search  in 
combine  inquiry 

Justice  Albany  M.  Robichaud 
of  the  New  Brunswick  Supreme 
Court  ruled  against  an  applica¬ 
tion  by  K.  C.  Irving  Ltd.  to 
quash  search  warrants  used  by 
agents  of  the  Canadian  com¬ 
bines  investigation  department 
in  searches  of  daily  newspapers 
in  New  Brunswick  owned  by 
industrialist  K.  C.  Irvdng. 

The  four  search  warrants 
had  been  issued  by  Provincial 
Judge  Charles  F.  Tweedale, 
authorizing  entry  and  search¬ 
ing  at  the  premises  of  K.  C. 
Irving  Ltd.,  the  New  Bruns¬ 
wick  Publishing  Co.  Ltd.  in 


Saint  John,  Moncton  Publishing 
Co.  at  Moncton  and  University 
Press  in  Fredericton. 

Justice  Robichaud  quashed 
three  warrants  used  to  search 
the  homes  of  K.  C.  Irving,  Saint 
John  publisher  Ralph  Costello 
and  Fredericton  publisher  Mi¬ 
chael  Warded. 

New  Brunswick  Publishing 
Co.  publishes  two  Saint  John 
newspapers,  the  Telegrapli- 
Jmirnal  and  the  Tinies-Globe. 
University  Press  publishes  the 
Daily  Gleaner  and  Moncton 
Publishing  Co.  publishes  the 
Times  and  Transcript. 

Justice  Robichaud  ordered 
that  all  documents,  matters  and 
infoi-mation  seized  or  taken 
through  the  search  warrant  au¬ 
thorizing  entry'  and  searching 
at  Costello’s  residence  be  re¬ 
leased. 


warren's  great  new 
1826  Electrostatic 
Proofing  System  makes 
newspaper  headlines... 


The  number  of  substitutes  has 
increased  because  of  the  eco¬ 
nomic  i-ecession.  Powers  said 
and  the  equipment  the  publish¬ 
ers  want  to  use  is  constantly 
improving  in  terms  of  “labor 
saved.” 

At  the  same  time  the  head  of 
“Big  Six”  disclosed  that  the 
union’s  officers  have  agreed  to ' 
an  arrangement  under  which  the  ' 
H.  0.  Bullard  Co.,  a  leading 
typesetter  for  books  and  other 
publications,  will  handle  a  Time- 
Life  account  which  involves  the 
use  of  tape  that  has  not  been 
perforated  by  members  of  the 
typographical  union. 

Powers  described  this  tenta¬ 
tive  agreement  as  “a  first”  for 
Big  Six  but  said  a  record  is 
being  established  to  determine 
just  how  much  work  the  union 
printers  will  receive  in  manual 
typesetting,  corrections,  altera¬ 
tions,  prooUeading  and  makeup. 

The  account  was  moved  from 
a  plant  under  the  jurisdiction  of 
the  Long  Island  Typographical 
Union  which  had  the  approval 
of  ITU  president  John  J.  Pilch  1 


. . .  maybe  your  newspaper's.  The  Boston  Globe  uses  its  Warren  1 826  Proofing  System  to 
influence  steady  advertisers  by  improving  customer  service  through  extra  convenience 
and  significant  time-saving.  For  a  first-hand  look  at  the  way  it's  done,  and  to  save  a 
bundle  for  your  paper  i  n  the  process  —  drop  a  I  i  ne  on  your  letterhead  to;  Gerald  B.  Ander¬ 
son— Sales  Manager,  S.D.  Warren  Company,  18  Oliver  Street,  Boston, 

Massachusetts  02110. 
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CLASSIFIED  CLINIC 


Bulletin,  Harvey  Peacock. 
International  Want  Ad  Week: 


Millionaires  boast 
earlier  than  usual 


Ford;  Real  Estate:  Lancaster 
(Pa.)  Intelligencer  Journal, 


Toronto  Telegram,  Arthur  Hod-  Ken  Rutter;  General  Merchan- 
gins;  Akron  (Ohio)  Beacon  dise:  Hamilton  (Ont.)  Specta- 
Journal,  John  Kidder;  Gary  tor,  Robert  G.  Scaife;  Color: 
(Ind.)  Post  Tribune,  Edward  Charlotte  (N.C.)  Observer  and 
Lloyd;  Ottawa  Journal,  Duncan  News,  Harry  McConnell;  Spe- 
J.  Campbell;  El  Informador,  cial  Section:  Seattle  Times,  Al- 


1  *  Guadalajara  (Mex),  J.  N:  Ur-  fred  B.  Cordova 

bieta;  Joliet  (Ill.)  Herald-News,  •  * 

Membership  in  the  elite  Two  million  classified  ads  in  1970  Jack  Axman;  Fremont  (Ohio)  C^olleciior 


Million  Ad  Club  appeared  a  and  no  other  newspaper  has  News-Messenger,  Thomas  Ack- 


C/oIlection  of  ideas 


likely  prospect  for  the  Detroit  ever  reached  the  three-million  erman;  Clearfield  (Pa.)  Prog- 


News  when  it  ran  its  one  mil¬ 
lionth  classified  ad  on  Friday, 
July  9. 

Norman  R.  Young,  CAM,  sent 


figure  in  one  year.” 

The  millionith  ad  in  the  Se¬ 
attle  Times  was  only  11  days 
behind  that  pace  a  year  ago,  re- 


ress,  Richard  Mattern. 

ANCAM  citations: 

Individual  Promotion :  Spo¬ 
kane  (Wash.)  Review,  John  P, 


'rog-  Fred  Rasmussen,  CAM  of  the 
Miami  Herald,  produced  “The 
101”,  a  76-page  tab  section 
Spo-  packed  wdth  selling  ideas  and 
n  P.  innovations  for  classified.  Some 


the  word  abroad,  via  the  News’  ports  CAM  Alfred  B.  Cordova.  Troyer;  Automotive:  Boston  copies  are  still  available,  on  re¬ 


promotion  shop,  and  noted  that 
“only  a  handful  of  American 
newspapers  have  ever  published 
two  million  classified  ads  in  a 
single  year.” 


The  Times  first  hit  the  million  Herald  Traveler,  William  J.  quest  to  Fred  Rasmussen. 

mark  in  1959  and  has  reached  _ _ _ 

or  surpassed  it  every  year  since. 

The  peak  year  was  1969  with  -■■■■■  r  ^ 

more  than  2  million  ads.  Last  I— I  I  ^ Y1 


Moreover,  the  press  release  year  the  total  was  1,930,957. 


stated,  “the  News  is  the  only 
Michigan  newspaper  to  have 
achieved  such  classified  advertis¬ 
ing  success.”  The  one  millionth 
ad  w'as  placed  by  Schweitzer 
Real  Estates  Inc.  of  Grosse 
Pointe  Famis. 


au  was  uiaceu  uy  ocnweitzer  ,  ,.  .  .  . 

Real  Estates  Inc.  of  Grosse  d.scr.m.nal.on 

Pointe  Famis.  Age  discrimination  in  help 

This  put  the  News  “in  sight  wanted  ads  is  less  evident  to- 
of  a  two  million  classified  ad  day  than  in  1968  when  “anti” 


year,”  said  Young.  leg 

It  would  appear  that  the  De-  1 
troit  News  has  accepted  the  ert 
challenge  in  the  game  of  closing  gio 
the  gap  w'ith  the  Los  Angeles  U.l 
Times,  the  king  of  the  two-mil-  Da 
lion  club  for  many  years  and  Ah 
now  an  exclusive  member  of  the  ‘ 
three-million  club.  me 


le  peak  year  was  1969  with  -■■■■■  r  ^  •1  *1a 

Jj't"  tmsS!  How  stars  brighten 

This  year  is  well  in  the  running 

to  equal  the  1970,  Cordova  said.  1  •  "1  1  "1 

classuied  ad  sales 

Less  age  discrimination  By  Charles  Garvey 

Age  discrimination  in  help  Advertising  Director  „  o 

inted  ads  is  less  evident  to-  Advocate  &  State  Times 

y  than  in  1968  when  “anti” 

?islation  went  into  effect.  The  use  of  stars  or  other  at-  day.  We  pay  a  commission  of  10 

This  was  the  opinion  of  Rob-  tention  getters  in  straight  classi-  cents  on  the  18  point  star, 
t  B.  Snyder,  assistant  re-  fied  is  certainly  not  new.  Some  Here  are  eight  reasons  why 


legislation  went  into  effect. 


ert  B.  Snyder,  assistant  re-  fied  is  certainly  not  new.  Some  Here  are  eight  reasons  why 
gional  administrator  for  the  of  you  in  this  room  have  used  an  advertiser  should  buy  a  Shin- 
U.S.  Department  of  Labor  in  these  devices  so  long  ago  that  ing  Star: 

Dallas,  who  was  a  speaker  at  they  are  now  forgotten  or  aban-  1.  The  star  at  the  top  of  the 
ANCAM’s  51st  annual  meeting,  doned.  Some  of  you  may  have  ad  and  the  white  space  around 
“Education  has  helped  tie-  gone  into  this  wholeheartedly  it  will  really  make  the  ad  stand 
mendously  since  the  law  came  with  little  success.  It  is  also  out. 


Not  to  dim  CAM  Young’s  joy  into  effect,”  he  said.  “A  nation-  quite  possible  that  your  classi- 


Advertisers 


comes  a  simultaneous  news  re-  wide  survey  of  classified  ads  fied  managers  or  phone  room  looking  for  a  different  way  of 

lease  from  CAM  Frank  W.  Les-  was  taken  when  the  Act  first  supervisors  are  opposed  to  this  setting  their  ad.  Here  is  a  dif- 

ter  to  the  effect  that  the  Los  went  into  effect  and  again  re-  idea  all  together.  ferent  way! 

Angeles  Times  published  its  cently.  This  has  revealed  a  sub-  During  the  past  two  months  3.  This  shining  star  message 

two-millionth  classified  for  1971  stantial  reduction  in  discrimina-  in  Baton  Rouge  as  the  result  of  will  go  into  over  104,000  homes 


on  Monday,  July  5 — one  week  tory  advertising.” 


earlier  than  last  year. 


an  intensive  sales  campaign  to  every  day. 


Snyder  explained  the  Age  place  stars  in  straight  classified  4.  The  majority  of  people 


Frank  Holstein,  a  daily  ad-  Discrimination  in  Employment  which  in  turn  would  create  reading  Classified  are  already 

vertiser,  placed  the  ad  for  his  Act  applies  to  any  employer  en-  greater  attention  and  greater  prospects  .  .  .  they  have  already 

company.  World  Machinery  Inc.  gaged  in  an  industry  affecting  sales  for  our  classified  custom-  made  up  their  mind  to  buy.  The 
Said  Lester:  “In  publishing  commerce  that  has  25  or  more  ers,  we  were  successful  in  selling  Shining  Star  ad  will  help  them 
the  two-millionth  classified  ad,  employes  for  each  working  day  in  May  1,029  ads  with  stars  in  decide  WHERE  and  WHAT  to 
the  Times  becomes  the  first  in  each  of  20  or  more  calendar  them  which  produced  in  addi-  buy. 

newspaper  in  the  nation  to  weeks.  These  prohibitions  also  tional  revenue  $5,823.60.  During  5.  Continuity  spells  success. 


reach  this  mark  in  1971.  The  apply  to  employment  agencies  the  month  of  June  we  sold  1,298  The  smaller  drop  of  water  will 

Times  published  more  than  3.6  and  labor  organizations.  ads  which  produced  $6,000  in  wear  away  the  hardest  stone  if 

Such  phrases  as  “boy”,  additional  revenue.  it  drips  on  it  long  enough.  The 

longer  the  message  runs,  the 
2  lines  of  space  better  are  the  chances  of  selling 


PARK  ^ 
ROW 
NEWS 
SERVICE 


^^news  features^® 
[  with  your  1 

150  Broadway,  New  York,  N.Y.10038 


Such  phrases  as  “boy”,  additional  revenue. 

“young”,  “under  40”  in  help  „ - 

wanted  ads  are  in  violation  of  ^  better  are  the  chances  of  selling 

Federal  law.  Conversely,  ac-  Here  is  the  plan  as  we  have  you  have.  . 

cording  to  Snyder,  such  specifi-  used  it  for  the  past  two  months.  Shining  Star 

cations  as  “age  40  to  50”,  “age  The  10  point  light  face  outline  should  get  results  faster  than  a 
over  50”  or  “age  over  65”  are  star  takes  up  two  lines  of  space,  I’SKular  ad. 
also  prohibited.  which  at  our  rate  of  30  cents  order  to  sell,  copy  should 


6.  The  use  of  the  Shining  Star 


so  prohibited.  which  at  our  rate  of  30  cents  order  to  sell,  copy  should 

*  *  *  per  line,  brings  in  60  cents  in  appeal  to  comfort,  contentment, 

additional  revenue.  We  pay  the  convenience,  protection,  of 

Promotion  awards  classified  phone  girl  a  commis-  ownership,  self  -  importance, 

sion  of  5  cents  for  each  day  that  years  of  enjoyment,  etc. 
Winners  of  awards  for  classi-  this  star  appears  in  a  classified  You  get  paid  for  each  star, 

;d  promotion  at  ANCAM’s  ad.  The  larger  star  we  use  is  each  day  it  runs  .  .  .  and  YOU 


meeting  were: 


18  point,  which  takes  up  four  NEED  THE  MONEY!!! 


E&P  competition  for  Best  lines  of  space,  which  brings  in  These  eight  reasons  are  highly 
Promotion:  Toronto  Star,  Guy  additional  revenue  of  $1.20  per  effective  for  the  classified  phone 

Ramsey;  South  Bay  Daily  -  girls  in  talking  to  their  custom- 

Breeze  (Torrance,  Cal.),  Cal  (This  report  was  presented  at  ers. 

Tremblay;  Bloomington  (Ill.)  (he  International  Newspaper  Also  attached  is  an  actual  ad 
Daily  Pantagraph,  Fred  Larey;  Advertising  Executives  Summer  placed  by  Sears-Roebuck  and 
Walla  Walla  (Wash.)  Union- 


sales  meeting  in  Los  Angeles.) 


(Continued  on  page  23) 
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Star  lines 

(Continued  from  page  22) 


Company,  wanting  a  parttime 
sewing  instructor.  Note  the  use 
of  an  18  point  light  face  star 
at  the  top  of  this  ad,  and  also 
at  the  bottom.  These  two  stars 
certainly  m.ake  this  ad  stand  out 
on  the  page,  create  attention 
and  quick  reader  interest. 

The  star  program  is  a  con¬ 
tinuation  of  a  Christmas  Bell 
program  that  we  had  in  Novem¬ 
ber  and  December  of  1970.  We 
ran  14  point  Christmas  Bells  at 
the  top  of  some  of  our  straight 
classified  ads  as  Gift  Spotters 
and  picked  up  9,773  lines  of  ad¬ 
ditional  space,  which  we  desper¬ 
ately  needed.  The  extra  linage 
was  so  good  that  we  hated  to 
give  it  up  when  Christmas  was 
over. 

That’s  when  the  idea  evolved 
of  following  up  with  the  star 
program. 

Promotion  for  this  star  pro¬ 
gram  has  been  strictly  in  classi¬ 
fied  and  advises  the  readers  to 
look  for  the  stars  signifying  of¬ 
fers  that  the  advertisers  feel  are 
especially  attractive. 

2  more  columns  a  day 

We  run  approximately  50  col¬ 
umns  of  classified  daily  in  the 
State-Times  and  Morning  Ad¬ 
vocate,  and  the  star  program 
has  given  us  consistently  two 
more  full  columns  each  day.  It 
is  amazing  what  this  small  ad¬ 
dition  daily  will  do  monthly. 
For  the  months  of  May  and 
June,  1971,  this  increased  star 
linage  has  given  us  an  addi¬ 
tional  16  solid  pages  of  classi¬ 
fied,  or  a  grant  total  for  the 
months  of  May  and  June  of 
$11,520,  and  at  a  commission 
cost  for  the  two  months  of  ap¬ 
proximately  $1,000. 

If  you  are  interested  in  order¬ 
ing  these  stars,  they  are  avail¬ 
able  from  the  Mergenthaler 
Linotype  Company  or  from  In¬ 
tertype.  They  are  listed  in  the 
catalog  under  “special  char¬ 
acters”,  and  will  supply  you 
with  such  items  as  pumpkins  for 
Halloween,  flags  and  liberty 
bells  for  July  4,  rabbit  for  Eas¬ 
ter,  Christmas  trees  and  holly 
for  Christmas  time.  The  price 
per  mat  is  approximately  $3.75 
each,  and  as  we  are  still  in  hot 
metal  machines,  the  delivery 
time  is  from  thirty  to  ninety 
days. 

Typical  sales  talk 

In  closing,  I  will  tell  you  a 
typical  sales  talk  used  by  one 
of  our  classified  phone  girls  in 
selling  stars: 

“By  the  way,  Mr.  Jones — we 
have  started  a  special  service 
for  our  Classified  advertisers  we 
feel  should  give  you  more  read¬ 


ership  and  better  results.  Have 
you  noticed  the  stars  shining  in 
Classified? 

“As  you  can  see,  they  make 
the  ads  appear  lai-ger  and  seem 
to  add  life  to  each  ad. 

“You  are  now  running  90  lines 
of  advertising  each  month  for 
$21.60  and  for  only  $14.40  ad¬ 
ditional,  or  $36.00  per  month, 
you  would  receive  150  lines  of 
advertising  each  month. 

“Mr.  Jones,  I  feel  sure  you 
would  find  it  very  resultful  and 
also  profitable  by  the  end  of  the 
month.  If  you  find  you  are  not 
getting  enough  calls  to  make  up 
the  difference  in  the  small  addi¬ 
tional  charge  we  can  certainly 
drop  the  star  for  the  following 
month,  but  I  think  it  would 
really  be  worth  a  try,  so  let’s 
get  it  started  right  away  in  the 
morning.” 


Family  Weekly  gives 
circulation  rewards 

The  Santa  Ana  (Calif.)  Reg¬ 
ister  won  the  grand  prize  in  the 
first  annual  Family  Weekly  Cir¬ 
culation  Bonanza  program  for 
developing  the  largest  numerical 
circulation  gain  of  any  of  the 
papers  carrying  the  magazine. 

The  Ft.  Worth  (Tex.)  Press 
won  the  grand  prize  for  the 
biggest  percentage  gain  in  cir¬ 
culation  of  the  subscribing  pa¬ 
pers. 

FW  publisher  Morton  Frank 
announced  the  winners.  The 
awards  are  all-expense  10-day 
trips  to  each  paper  for  two  per¬ 
sons,  to  Europe,  Mexico  or 
Hawaii. 

The  Gary  (Ind.)  Post-Tribune 
won  first  prize  for  the  best  pro¬ 
motional  use  of  Family  Weekly 
by  papers  introducing  FW  dur¬ 


ing  the  past  year,  ana  the 
Clarksville  (Tenn.)  Leaf-Chron¬ 
icle  won  the  award  for  the  best 
continuing  use  of  FW  for  pro¬ 
motion.  Both  of  these  papers 
receive  two  trips  each  to  Eu¬ 
rope,  Mexico  or  Hawaii  for  per¬ 
sons  whom  they  designate. 

Winning  the  first  of  a  newly 
established  series  of  periodic 
awards  for  creative  promotional 
use  of  Family  Weekly  by  a 
newspaper  was  the  Waukegan 
(Ill.)  News-Sun. 

Agency  name  change 

J.  M.  Mathes  Incorporated  of¬ 
ficially  changed  its  name  July 
15  to  Kracht,  Ryder,  Minicus 
Inc.  Alvin  R.  Kracht  is  presi¬ 
dent  and  chief  executive  officer. 
William  Ryder  is  vicechairman 
and  general  manager.  Robert 
G.  Minicus  is  executive  vice- 
president  and  creative  director. 
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A  timely  book 
about  Washington's 
"other  industry" 


NEWS  FROM 
THE  CAPITAL 

The  Story  of  Washington  Reporting 
by  F.B.MARBUT 

Foreword  by  (Howard  Rusk  Long 

Of  particular  interest  is  Mr.  Marbut's  analysis  of  the 
stresses  and  strains  in  reporting  from  the  nation's  capital 
in  the  last  quarter  century. 

6  X  9",  320  pp.,  18  illus.  $12.50 

New  Horizons  in  Journalism 

Edited  by  Howard  Rusk  Long 

Recently  Published 


DEFAMATION  AND 
PUBLIC  OFFICIALS 
The  Evolving  Law  of  Libel 

By  Clifton  O.  Lawhorne 

6x9, 480  pp.  $15.00 

VIEWS  ON  THE  NEWS 
The  Developing  Editorial 
Syndrome,  1500-1800 

By  Jim  Allee  Hart 

6x9,  224  pp.  $7.95 

LORDS  AND  LABORERS 
OF  THE  PRESS 
Men  Who  Fashioned  the 
Modern  British  Newspaper 

By  Linton  Andrews  and 
H.  A.  Taylor 

6V8  x9V4,352  pp., 
illus.  $10.00 


THE  FIRST  FREEDOM 

By  Bryce  W.  Rucker 
Introduction  by 
Morris  L.  Ernst 

OVs  x9V4,352  pp.  $12.50 
(also  available  in  paperback 
AB86  $2.85) 

Complete  list  ol  New  Horizons 
in  lournjlism  series  books  available 
on  request. 


At  your  bookseller 
or  from 


SOUTHERN  ILLINOIS 
UNIVERSITY  PRESS 

Carbondale,  Illinois  62901 

(In  Canada,  from  Burns  &  MacEacherii.  l.tcl.i 
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No  two  newspapers 
are  exactly  alike. 


Your  newspaper  is  your  most  important  product. 
It’s  ours  too.  Which  is  why  we  offer  you  a  vertical 
web  press  that  you  can  adapt  to  your  own 
individual  requirements.  Even  commercial  work. 
To  us,  that  makes  more  sense  than  a  commercial 
press  adapted  to  newspaper  standards. 

Goss  makes  tailor-made  newspaper  presses.  For 
example,  the  Urbanite  can  be  floor  mounted  and 
end  fed.  Or  substructure  mounted  and  underfed. 
If  your  space  is  limited  the  units  can  be  stacked. 
To  meet  higher  production  requirements  the 
Urbanite  can  be  underfed  from  Goss  reels, 
tensions  and  pasters,  permitting  web  splicing  at 
all  press  speeds. 

And  when  you  talk  about  color  capabilities, 
you’re  talking  about  our  unique  3/Color  Unit. 

It  lets  you  economically  print  everything  from 
black/multi-color  newspapers  to  supplements. 
Not  to  mention  the  commercial  possibilities. 


Point  is,  the  entire  press,  the  centralized  control 
console,  the  printing  cylinders,  the  inking  system, 
the  dampening  system,  the  drive,  the  folder, 
everything  is  designed  to  meet  your  needs. 

That’s  why  medium-sized  dailies  and  large 
circulation  weeklies  have  found  the  Urbanite 
offers  peak  production  efficiency. 

And  the  Urbanite’s  ease-of-operation  has  made 
history.  For  example,  its  vertical  web  travel  gives 
your  men  a  lot  more  inches  to  work  in.  And 
when  it  comes  to  fast  makeready  and  quick 
adjustments,  an  inch  is  as  good  as  a  mile. 

So  it’s  not  a  question  of  what  the  Urbanite  can’t 
do.  It’s  a  question  of  what  it  can  do.  And  the 
answer  to  that  is  “almost  anything’’. 

Call  your  Goss  representative.  Or  write  to  Goss, 
MGD  Graphic  Systems, 

Box  50360,  Chicago,  I 

Illinois  60650.  WW 


district  circulation  manager  for 
the  Van  Nuys  (Calif.)  News  and 
Green  Sheet,  more  recently  vice- 
president  of  U.S.  Computer  Sys¬ 
tems,  is  now  general  manager  of 
the  Hamilton  (O.)  Journal-News 
in  the  Harte-Hanits  group. 

*  «  • 

Duane  li.  Jacobs,  foi'mer  di¬ 

rector  of  operations  for  the  Gan¬ 
nett  newspapers  in  Rochester, 

N.Y.,  has  been  api)ointed  busi¬ 
ness  manager  for  Fort  Wayne 
Xewsi)apers  Inc.,  agent  for  the 
Fort  ir«2/«c  (Ind.)  Journal- 
Gazette  and  Xeu'N-Sentinel.  He 
succeeds  the  late  Robert  F. 
JoHN.STON.  Jacobs  joined  FWN 
in  March. 

«  *  « 

Carl  J.  Wiegma.v,  editorial 
writer  for  the  Chicano  Tribujie 
on  local  and  state  government 
topics,  has  retired.  He  began 
working  for  the  Tribune  in  1933, 
after  eight  years  with  the  St. 
Louid  Glohe-1  >emocrnt . 

^  if 

Hal  C.  Hiller,  advertising 
director  of  the  Childrens  (Tex.) 
Index — a  50  Year  Golden  Award 
of  the  Texas  Press  Association 
in  honor  of  his  long  service  to 
newspapers  in  Texas. 


Second  John  Denny 
on  the  sports  desk 

History  is  repeating  itself  at 
the  sports  desk  of  the  Oregon 
City  (Ore.)  Enterprise-Courier. 

John  Denny  is  handling  Ore¬ 
gon  City’s  sports  writing — just 
as  John  Denny  was  doing  hack 
in  the  mid-193()s. 

The  new  man  is  the  son  of 
the  1930s’  version — young  John 
H.  Denny,  son  of  John  L.  Denny. 
Dad  is  now  a  member  of  the 
Denny- Wagoner- Wright  public 
relations  firm  in  Portland,  after 
having  gone  from  the  Enter¬ 
prise-Courier  to  market  editor 
of  the  Portland  Oregonian  en 
route  to  PR. 

The  new  sports  editor  spent 
some  time  at  the  Oregonian, 
too — as  a  copy  Ixiy  during  his 
high  school  days.  He  is  a  1968 
graduate  of  the  University  of 
Oregon,  taught  .school  for  a 
while  and  spent  a  hitch  with 
VISTA  in  Apalachia  before 
getting  back  on  the  Denny  fam¬ 
ily  track  as  a  newspaperman. 

♦  *  ♦ 

Charles  R.  Hardy,  sports 
writer  for  West  Coast  newspa¬ 
pers  for  15  years  and  writer  of 
the  syndicated  Sports  Talk  col¬ 
umn  since  1956,  has  been  ap- 
jiointed  sports  editor  of  Mc- 
Xaught  Syndicate. 

*  *  >i< 

Marilyn  alured  has  joined 
the  news  staff  of  the  Vale 
(Ore.)  Malheur  Enterprise. 

Jj:  * 

Edward  W.  Cornell,  display 
ad  salesman  for  the  Gainesville 
(Fla.)  Sun  the  past  four  years, 
has  returned  to  the  Florida 
.Alligator,  student  newspaper  at 
the  University  of  Florida,  as 
business  manager. 

4:  9(c  * 

Stanley  H.  Armstrong,  long¬ 
time  Chicago  Tribune  staffer 
(from  reporter  to  city  editor  to 
assistant  to  the  publisher),  ex¬ 
ecutive  director  of  the  Robert 
R.  McCormick  Charitable  Trust 
since  1967 — retired. 
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REESE  CLEGHORN,  a  former  as¬ 
sociate  editor  of  the  Atlanta  Jour¬ 
nal,  AP  staffer,  publisher  of  the 
California  Courier  in  Fresno,  and 
editor  of  South  Today,  becomes 
editor  of  the  editorial  pages  of 
the  Charlotte  |N.  C.)  Observer 
on  August  I. 

*  e  * 

David  Skylar,  president  of 
ComCorp  weekly  newspaper 
grouj) — elected  president  of  the 
Cleveland  Advertising  Club. 

«  *  * 

Howard  Brantz  —  jiromoted 
to  sports  editor  of  the  Omaha 
World-Herald  to  succeed  Wally 
Provost,  who  will  continue  a 
daily  column  and  cover  major 
sports  events.  Brantz  joined  the 
World-Herald  15  years  ago 
from  the  Carroll  (Iowa)  Times- 
Herald. 

*  #  * 

Arthur  G.  Pereall  —  from 
managing  editor/news  to  asso¬ 
ciate  editor  of  Newsday  at  Gar¬ 
den  City,  N.Y.  Donald  Forst, 
national  editor,  succeeds  him  as 
managing  editor  for  news  cov¬ 
erage.  Perfall  joined  Newsday 
in  1954.  Forst  went  to  the  Long 
Island  daily  in  January  from 
the  New  York  Times  where  he 
was  cultural  editor. 

i|c  i(e  # 

Robert  L.  Woods  retires  July 
31  as  editor  of  the  Illinois  State 
Journal  at  Springfield.  He  be¬ 
came  a  copy  editor  there  in 
1941  and  served  as  telegraph 
editor  and  city  editor  of  the 
Register  before  being  appointed 
managing  editor  of  the  Journal 
in  1958  and  editor  in  1961,  John 
P.  Clarke,  publisher  of  the 
Journal  and  Register,  Copley 
newspapers,  will  assume  the 
duties  of  editor  of  the  Journal. 
Edward  H.  Armstrong  is  edi¬ 
tor  of  the  Register. 

*  *  * 

Lester  Troast — named  circu¬ 
lation  manager  of  Suburban 
Trends,  a  Sunday- Wednesday 
newspaper  at  Riverdale,  N.J. 


-people 

Accepts  honors  at  91, 
writes  story  about  it 

A  newspaper  publisher  who 
literally  helped  pioneer  half  a 
century  of  progress  in  the  Pom¬ 
ona  Valley  region  of  California 
was  honored  at  a  luncheon  at¬ 
tended  by  137  representatives 
of  senior  citizens  groups,  busi¬ 
ness  and  government  leaders. 

Most  of  the  senior  citizens 
who  came  were  retired  and  none 
were  as  old  as  the  honoree,  A. 
T.  Richardson,  publisher  emeri¬ 
tus  of  the  Pomona  Progress 
Bulletin,  and  dean  of  California 
publishers.  Richardson,  91,  ac¬ 
cepted  the  award  and  then  went 
back  to  the  paper  and  wrote  the 
story.  His  most  cherished  title 
is  still  that  of  reporter. 

John  A.  Hourigan,  vicepresi¬ 
dent  of  Wilkes-Barre  Publishing 
Co.  ( Wilkes-Barre  Record  and 
Times-Leader,  News)  — appoint¬ 
ed  to  the  Environmental  Quality 
Board  in  the  Pennsylvania  De- 
jiartment  of  Environmental  Re¬ 
sources. 

*  *  * 

Martin  H.  Brackbill,  for¬ 
mer  newspaper  reporter — named 
special  consultant  to  Pennsyl¬ 
vania  Auditor  General  Robert 
P.  Casey. 

*  *  * 

James  T.  Prior  —  appointed 
business  and  real  estate  editor 
of  the  Hackensack  (N.J.)  Rec¬ 
ord.  He  has  been  a  member  of 
the  reporting  staff  since  1961. 

*  ^  * 

Dan  Fradenburgh — from  ex¬ 
ecutive  city  editor  of  the  Ro¬ 
chester  (N.Y.)  Times-Union  to 
executive  legional  editor  of  the 
T-U  and  the  Democrat  and 
Chronicle.  Phil  Currie — now 
executive  city  editor  of  the  T-U ; 
Irving  Wilcove,  city  editor; 
Read  Kingsbury,  chief  of  the 
public  affairs  team;  Edward  J. 
Cloos  Jr.,  news  editor. 

i(c  #  >(c 

Daniel  V.  Mannix,  formerly 
with  Lone  Star  Industries — 
named  director  of  employe  re¬ 
lations  for  Netvsday  at  (larden 
City,  N.Y. 

«  «  ♦ 

Fred  S.  Seacrest,  president, 
treasurer  and  director  of  the 
State  Journal  Co.,  Lincoln — a 
distinguished  citizen  award 
from  Nebraska  Wesleyan  Uni- 
vei-sity. 

*  *  % 

W.  Conger  Beasley  Jr.,  for¬ 
merly  assistant  professor  of  lit¬ 
erature  at  Park  College,  has 
joined  Universal  Press  Syn¬ 
dicate  as  associate  editor. 
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in  the  news 


ARTHUR  Z.  KAMIN,  40-year-old 
editor  of  the  Red  Bank  (N.  J.) 

Daily  Register,  has  also  been  me  war  in  *  *  *  daughter  Sara— Mrs.  Ken- 

named  president  of  the  publishing  ooutn  Vietnam  in  19bb,  jj^j  BoYD,  member  of  the  Eii-  neth  Johnson — accept  the  cita- 

company.  A  New  Jersey  native  A  ^ries  of  articles  written  ggnp  (Ore.)  Register-Guard  tion  for  him.  He  was  born  in 
and  a  Rutgers  graduate  he  joined  tor  the  Gazette  by  Mrs.  Clark  staff  since  graduation  from  Uni-  Newcastle-Upon-Tvne,  England, 

the  Register  in  1956  when  it  was  last  fall  led  to  the  setting  aside  versity  of  Oregon  School  of  started  as  a  printer’s  devil  for 

”  fMcCrrZ  jraGr«'^  Bere"t  in  the  weakly  (Wash., 

US  Armv  Sianal  Cores  J.  ivici.^Ytny  Jr.,  a  Green  «eret  county  editor  of  the  Register-  Globe,  worked  for  a  dozen 

■  /  *  '  who  had  been  convicted  of  mur-  Guard,  succeeding  the  late  Doug  years  on  Bellingham  and  Seattle 

c  dfr  in  the  shooting  of  a  Cambo-  Wilson.  newspapers  and  received  his 

Sara  Jane  FRiTZ-from  gen-  dian  double  agent.  *  *  »  bachelor’s  degree  in  1915  from 

eral  news  editor  in  Pittsburgh  Mrs  Clark’s  stories,  bniig^ng  „  PiiiLLiPS-promoted  University  of  Washington.  He 

to  manager  of  the  UPI  bureau  to  light  previously  unpublished  p,oduction  manager  of  Phoe-  joined  the  UO  faculty  in  1917. 

to  succeed  information  m  the  case  ed  to  Newspapers  (Arizona  Re- 

Lloyd  S.  Rochelle,  who  is  re-  a  review  by  a  military  tribunal  r,-  /  phoenix  Gazette)  to  ivt  .  i 

thing  Miss  Fritz  worked  for  in  Washington  which  handed  J^^^^ed  the  late  Randall  S. 

m  Z  BAKroh--  Phillips  i>  »  T»“  I>i'-P‘«.  ho'k'y 

Mt.  Lebanon  (ra.)  News  before  McCarthy  s  conviction.  -j  a  r  ai.  i  i  »  ^  au  y-ii  i  7  i  1  j 

ttdt  iocs?  ‘  president  of  the  local  pressmen  s  for  the  Oklahoma  Journal  and 

joining  the  UPI  in  1967.  *♦*  '  ,  i.kri.k7ii. 

union.  former  staff  member  of  the 

Kenneth  G.  Sheinkopf  has  *  *  *  Shaivnee  (Okla.)  News-Star, 

Mrs.  Ronald  Anderson,  of  been  appointed  instructor  in  the  Sidney  A.  Kaplan,  retail  ad-  has  been  named  public  rela¬ 
the  Temple  (Tex.)  Daily  Tele-  School  of  Journalism  at  the  vertising  manager,  Hartford  tions  director  of  the  Oklahoma 
pmm  staff— named  editor  of  the  Pennsylvania  State  University.  (Conn.)  Courant,  for  the  past  Blazers,  Oklahoma  City  profes- 
Sellwood  Bee  in  Portland,  Ore.  For  the  past  year,  he  has  been  10  years,  has  been  named  adver-  sional  hockey  team. 

*  *  *  a  teaching  assistant  while  work-  tising  director,  succeeding  John  • 

Robert  C.  McGiffert,  for-  ing  on  his  doctor  of  philosophy  L.  Coughlin,  who  will  retire  a  1  .1  u 

mer  city  editor  of  the  Easton  degree  in  mass  communications  August  1.  Robert  L.  St.  Martin  Archibald  renamed 
(Pa.)  Express — from  associate  at  the  University  of  Wisconsin,  moves  up  to  retail  advertising  Governor  Marvin  Mandel  has 
professor  of  Journalism  at  the  *  *  *  manager;  S.  Thomas  Leone,  reappointed  Fred  I.  Archibald 

University  of  Montana,  Mis-  Mrs.  W.  W.  Galvin  has  been  national  advertising  manager,  ^s  vicechainnan  of  the  Mary- 
soula.  elected  president  of  Galvin  assumes  newly-created  post  of  j^nd  Public  Broadcasting  Corp. 

*  *  *  Newspapers  of  Ohio  to  succeed  marketing  and  research  man-  fQj.  fjyg  years.  Archibald  is  a 

David  H.  Crippen,  former  her  late  husband,  Wayne  W.  ager;  John  J.  Burnett,  na-  retired  publisher  of  the  Balti- 

metropolitan  editor  at  Paddock  Galvin,  and  Paul  F.  Roden-  tional  advertising  salesman,  be-  ,^re  News- American. 
Publications,  Arlington  Heights,  pels,  vicepresident,  has  been  comes  national  advertising  man- 

Ill.,  will  handle  press  relations  named  executive  vicepresident  ager;  and  John  L.  Von  Deck 

and  editorial  services  for  North-  of  the  six  individual  publishing  JR.,  retail  advertising  salesman,  H  •  • 

ei’n  Illinois  Gas  Co.  corporations  and  president  of  will  be  assistant  retail  advertis-  H  ^  . 

*  *  *  Press  Properties  Inc.,  a  real  ing  manager.  H  ^OrVft  e^€X/i/K  JK. 

James  W.  Brady  resigned  as  estate  investment  company.  ♦  ♦  *  ■  and  company 

senior  vicepresident  and  pub-  *  ♦  *  Jack  R.  Turner,  formerly  H 

lisher  of  TFonien’s  Wear  Daily  Thomas  R.  Miller — from  ad-  general  manager  of  the  La  H  MCW^DADCR  9 

to  become  a  vicepresident  of  vertising  manager  of  the  Cath-  Grande  (Ore.)  Observer — named  ■  INtWorArtK  ■ 

Hearst  Magazines.  John  B.  olic  Universe  Bulletin,  Cleve-  general  manager  of  the  Baker  ■  SALES  I 

Fairchild,  chairman  of  the  (and,  to  advertising  director  of  (Ore.)  Democrat-Herald,  sue-  ■  _.  iij^m ACCC  I 

board,  becomes  publisher  of  the  Canandaigua  (N.Y.)  Daily  ceeding  John  F.  Rybarczyk,  ■  rUK^HAbCD  ■ 

WWD.  Michael  F.  Coady,  edi-  Messenger.  He  succeeds  Robert  who  has  joined  the  Bend  (Ore.)  ■  ■ 

tor  of  WWD,  has  been  named  A.  Wade  who  resigned  to  be  Bulletin  staff.  S  ■ 

assistant  publisher.  public  relations  director  of  the  ♦  ♦  *  ^  OAmru^N^c  I 

*  *  *  Finger  Lakes  Rack  Track.  Mil-  John  Wilkinson,  news  edi-  '  H 

Clifford  Cernick,  foi-mer  ed-  ler  is  a  former  business  man-  tor  of  the  Florence  (Ore.)  “  H 

itor  of  newspapers  in  Alaska —  ager  of  the  Newark  (N.Y.)  weekly  Siuslaw  News — named  NATION  WIDE  PERSONAL  SERVICE 

now  public  affairs  officer  for  the  Courier-Gazette  and  ad  sales-  managing  editor  of  Northern  •  •  H 

Federal  Aviation  Administra-  man  for  the  Rochester  newspa-  Wyoming  Daily  News  at  Wor- 

tion’s  Northwest  Region.  pers.  land, 
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Marine  league  will  honor 
Phoenix  Gazette  writer 

Esther  Clark,  staff  writer  for 
the  Phoenix  Gazette,  has  been 
selected  for  the  Marine  Corps 
League’s  Dickey  C  h  a  p  e  1 1  e 
.4  ward. 

The  award  is  presented  an¬ 
nually  in  memory  of  Dickey 
Chapelle,  a  Newsweek  reporter 
who  was  killed  while  on  patrol 
with  a  company  of  Marines  in 
South  Vietnam  in  1965. 

Mrs.  Clark  will  receive  the 
award  at  the  league’s  conven¬ 
tion  in  San  Antonio  in  August. 

A  feature  writer  for  the  Pul¬ 
liam  newspaper  for  26  years, 
Mrs.  Clark  has  concentrated  on 
military  affairs.  She  spent  three 
months  covering  the  war  in 
South  Vietnam  in  1966, 


ALFRED  L.  MOSS,  a  third  gen¬ 
eration  newspaperman,  is  the  new 
president  of  the  Hoosier  State 
Press  Association.  He  publishes 
the  Flora  (Ind.)  Hoosier  Demo¬ 
crat  and  the  Delphi  Journal-Citi¬ 
zen,  weeklies. 


Prof.  Turnbull  cited 
by  Univ.  of  Oregon 

George  S.  Turnbull,  former 
dean  of  University  of  Oregon’s 
School  of  Journalism,  has  re¬ 
ceived  the  UO’s  award  for  Dis¬ 
tinguished  Service  for  his  con¬ 
tribution  to  the  school,  state 
and  the  profession  of  journal¬ 
ism. 

The  citation  for  Turnbull, 
journalism  professor  emeritus, 
was  read  by  C.  T.  Duncan,  as¬ 
sociate  dean  of  faculties  for 
UO  and  former  dean  of  the 
School  of  JouiTialism.  The  cita¬ 
tion  specified  him  as  “author 
of  innumerable  articles  and  of 
several  books,”  but  said  he  was 
“best  known  as  a  teacher  who 
in  his  modest,  self-effacing 
way,”  exerted  a  profound  and 
lasting  effect  on  Oregon  jour¬ 
nalism. 

Turnbull,  ill  at  the  time,  had 


John  Wilkinson,  news  edi- 


^e  fi/n  JK.  . 
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Also  included  are  testimonials  June  20,  1851,  less  than  a  year 


Cooking  exposition 
warmed-over  success 


Uy  (ieorjie  Vi  ilt 

There  was  a  time,  20  or  .SO 
years  ago,  when  cookinj?  schools 
were  amonp  the  most  popular — 
and  successful — newspaper  pro¬ 
motions.  These  activities  caufjht 
the  fancy  of  women  readers, 
provided  jrood  copy  for  the  food 
j)afres,  and  pleased  food  adver¬ 
tisers. 

This  year,  the  Toledo  Blade 
reached  into  the  jiast  for  a 
“new”  idea,  brought  back  the 
old-fashioned  cooking  school, 
and  served  it  uj)  in  a  new  for¬ 
mat,  comi)lete  with  a  food  ex¬ 
position. 

According  to  Ken  Kinney, 
l)romotion  director,  more  than 
12,000  Blade  readers  .sampled 
the  newspaper’s  First  Annual 
Cooking  School  and  Food  Exi)o 
over  a  two-day  period. 

Star  of  the  Blade’s  show  was 
Rene  V'erdon,  White  House  chef 
during  the  Kennedy  administra¬ 
tion,  and  now  a  consultant  for 
Hamilton  Beach  Co.  Chef  Ver- 
don’s  congenial  personality  and 
recipe  ideas  proved  both  enter¬ 
taining  and  instructional  to 
four  “school”  crowds  of  more 
than  2,300  each.  Admission  to 
the  public  was  free. 

In  an  exhibit  hall  adjacent 
to  the  auditorium  show,  some  4.3 
exhibit  l)ooths  manned  by  Blade 
advei-ti.sers  attiacted  still  more 
curious  cooks.  To  participate  in 
the  expo,  advertisers  paid  $200 
for  a  booth,  and  agreed  to  take 
at  least  a  half-page  of  adver¬ 
tising  space  in  the  Blade. 

A«ls  in  special  section 

These  ads  were  published  in 
a  special  Cooking  School  sec¬ 
tion,  highlighted  by  food  news 
and  iecii)es  from  Blade  food 
editor,  Mary  Alice  Powell,  who 
also  paiticii)ated  in  both  the 
school  activities  and  exhibits. 

Chef  Rene’s  schools  were 
held  with  two-hour  auditorium 
sessions  in  both  afternoons  and 
evenings  of  each  day,  with  ex¬ 
hibits  open  to  the  public  from 
11  in  the  morning  to  10:.30  at 
night. 

Kxhibitoi’s  included  .super¬ 
markets,  appliance  dealers,  food 
brokers,  restaurants,  and  mer¬ 
chants  of  foorl  or  kitchen-re¬ 
lated  items.  Many  exhibitors 
provided  free  samples  and  give¬ 
aways  to  create  traffic  and  ex¬ 
citement. 

At  the  school.  Chef  Rene’s 
presentation  included  prepara¬ 
tion  of  such  dishes  as  quiche 
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lorraine,  pancakes,  souffles,  and 
chocolate  mousse,  together  with 
assoited  hints  for  inexpensive 
and  fast  dishes.  .4  different  su- 
pennarket  chain  sponsored  each 
of  the  four  school  sessions,  and 
provided  15  bags  or  baskets  of 
groceries  each  as  give-aways  in 
a  drawing.  Major  appliances, 
including  two  electric  ranges,  a 
dishwasher,  and  a  trashmasher 
— all  of  which  were  donated — 
were  the  highlights  of  the  prize 
drawings. 

Promotion  of  the  Cooking 
School  and  Food  Expo  was  con- 
si.stent  and  vigorous,  with  the 
Blade  promotion  and  public 
service  department  coordinat¬ 
ing  efforts  of  the  news,  adver¬ 
tising  and  sales  departments. 

“It  was  the  most  successful 
advertising  that  I  can  remem¬ 
ber  in  many  years,”  Kinney 
said.  “Our  special  section 
amounted  to  28  pages,  with  ap¬ 
proximately  20  pages  of  adver¬ 
tising,  and  almost  every  inch 
of  it  was  plus  business.  In  addi¬ 
tion,  the  exhibit  area  brought 
in  enough  income  to  pay  the 
overhead,  so  the  advertising 
revenue  was  all  profit.” 

Kinney  said  that  the  school 
and  expo  was  so  successful 
from  ev'ery  angle  that  it  will 
pi'obably  become  an  annual 
event. 


TRAVEL  —  “The  do  every¬ 
thing  but  wave  goodbye,”  is  the 
title  of  a  Philadelphia  In¬ 
quirer  resort  and  travel  adver¬ 
tising  booklet  lieing  used  at  a 
sales  presentation  by  the  pa¬ 
per’s  advertising  staff.  The  title 
refers  to  the  information  and 
serx’ices  pi’ovided  by  the  new's- 
paper’s  team  of  travel  experts 
and  columnists.  The  Iwoklet’s 
introduction  features  a  sum¬ 
mary  on  the  staff,  with  their 
photos.  Linage  comparisons  in 
various  categories  are  shown, 
plus  dates  of  travel  issues,  lists 
of  advertisers,  charts  on  mar¬ 
ket  penetration  and  coverage. 


from  advertisers  who  have  used 
the  Resort  and  Travel  Section 
for  many  years.  The  brochure  is 
illustrated  with  vacation-ori¬ 
ented  photos  in  the  mezzotint 
process,  on  colored  stock.  Copies 
are  available  from  the  Inquir¬ 
er’s  promotion  department. 

♦  *  ♦ 

SUPPLE.MENTS  —  A  Bran- 
ham-Moloney  brochure  shows 
that  advertisers  who  use  the 
three  syndicated  supplements — 
Siinday-Metro,  Parade  and 
Family  Weekly — still  miss  many 
areas.  The  chart  tables  show 
the  top  150  metro  areas  of  the 
country  to  determine  where  the 
three  major  supplements  offer 
inadequate  coverage.  According 
to  the  charts,  inadetjuate  cov¬ 
erage  is  afforded  in  27  markets. 
Joe  Lafferty,  Branham-Molo- 
ney,  said  that  “we  believe  that 
judicious  use  of  the  brochure 
with  top  level  agency  and  ad¬ 
vertising  contacts  will  help  to 
bring  increased  recognition  for 
our  markets  not  carrying  syn¬ 
dicated  Sunday  supplements.” 

He  added  that  the  piece  can 
also  have  a  side  benefit  of  call¬ 
ing  attention  to  Branham-Mo- 
loney’s  leadership  in  “putting 
together  presentations  of  this 
ty))e  which  help  more  than  just 
our  own  newspapers.”  Design 
of  the  brochure  was  by  Jack 
Steinau,  B-M  promotion  man¬ 
ager. 


after  California  became  a  state. 
San  Jose  was  both  the  last  ter¬ 
ritorial  capital  and  the  fir.rt 
state  capital. 

♦  4c  ^ 

CRUISE  —  It  was  “up  an¬ 
chor”  on  July  15  for  the  27th 
renewal  of  Irv  Kupcinet’s  Pur¬ 
ple  Heart  Cruise.  A  day-long 
outing  on  Lake  Michigan  for 
hundreds  of  disabled  and  con- 
vale.scing  veterans  from  the  Chi¬ 
cago  area,  the  cruise  is  a  com¬ 
munity  service  project  ar¬ 
ranged  by  Kupcinet  through  his 
Chicago  Sini-TimcH  column. 

Readers  responded  with  cash 
donations  up  to  $1,000.  In  addi¬ 
tion  to  cash  contributions,  mer¬ 
chants  and  businessmen  have 
provided  the  veterans  with 
breakfast,  luncheon,  and  a  vari¬ 
ety  of  gifts.  Transportation  to 
and  from  various  hospitals  is 
donated  by  bus  lines.  Show'  busi¬ 
ness  personalities,  at  Kup’s  re¬ 
quest,  join  the  cruise  to  provide 
entertainment,  and  young  ladies 
serve  as  hostesses  to  the  sei'X’ice- 
men.  In  past  years,  private  ves¬ 
sels  have  been  used.  This  year, 
Kup  and  his  readers’  guests 
sailed  aboard  the  Coast  Guard 
cutter  U.S.S.  Mackinaw'.  About 
500  pai'ticipants  came  from  five 
Chicago  area  hospitals,  and 
were  joined  by  servicemen  from 
the  U.S.  Naval  Training  Center 
at  Great  Lakes,  Ill.,  and  the 
U.S.  Naval  Air  Station,  Glen¬ 
view',  Ill. 


ANNIVERSARY— The  Ban 
Jose  (Calif.)  Mercury,  Califor¬ 
nia’s  second  oldest  daily, 
marked  its  120th  anniversarj'  by  Theta  Sigma  Phi 
with  a  week  of  special  tours 


Five  women  honored 


Call  for  food  promotions 

If  your  newspaper  runs  a  cooking  school  or  food  show,  or  has  an 
unusual  food  promotion  program,  drop  a  few  lines  about  it  to 
George  Wilt.  He'll  do  a  round-up  of  food-related  promotions  in 
E&P's  October  2  issue,  timed  to  coincide  with  the  Food  Editors'  Con¬ 
ference  in  Chicago,  promoted  by  the  American  Association  of  News¬ 
paper  Representatives. 


1971  Headliner  aw'ards  w'ill  be 
presented  to  five  w'omen  in 
media  during  Theta  Sigma  Phi’s 
national  meeting  at  the  Ameri¬ 
cana  Hotel,  Miami  Beach,  Julv 
24-28. 

Recipients  of  the  aw'ards  are: 
Barbara  Garfunkel,  director 
of  Student  Publications  at  Mi- 
ami-Dade  Junior  College  in  Mi¬ 
ami  (Fla.) ; 

Phyllis  "T.  Garland,  New'  York 
editor  for  Ebony  magazine.  New' 
York; 

Sarah  McClendon,  Washing¬ 
ton  correspondent  for  several 
new'spapers; 

Marlene  Sanders,  ABC  net- 
w'ork  new's  correspondent.  New 
York ; 

Margot  Sherman,  senior  vice- 
president  of  McCann-Erickson 
Advertising  Agency  in  New 
York. 

• 

Cireulators  iiaiuptl 

Earl  Tietsort  is  new'  circula¬ 
tion  manager  of  the  Hillsboro 
(Ore.)  Argus,  succeeding  Ron 
Weise  who  resigned  to  become 
circulation  manager  of  the 
Walla  Walla  (Wash.)  Union 
Bulletin. 
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and  a  display  of  3.3  of  its  his¬ 
toric  front  pages.  Tour  visitors 
were  asked  to  select  from  the 
pages  the  one  they  found  most 
intei'esting.  Many  w'ere  unable 
to  make  a  single  choice  and 
listed  as  many  as  a  dozen. 

Top  six  in  the  poll  w'ere:  As¬ 
sassination  of  President  Lincoln 
in  1865;  1906  earthquake  w'hich 
took  more  than  120  lives  in  the 
San  Jose  area;  sinking  of  the 
Titanic  in  1912;  Lindbergh  kid¬ 
napping  in  19.32;  freak  tornado 
in  1951  that  caused  extensive 
property  damage;  and  the  first 
moon  landing  in  1969. 

The  moon  landing  story 
drew'  the  largest  number  of 
votes,  follow'ed  by  the  Titanic 
sinking,  w'ith  the  earthquake 
third.  The  Mercun'  w'as  founded 


r 


SDX  names 
top  J-grads 
in  ’71  class 


Sijfma  Delta  Chi,  Professional 
Journalistic  Society,  has  award¬ 
ed  1971  citations  for  achieve¬ 
ment  to  70  journalism  gradu¬ 
ates  who  were  selected  as  out¬ 
standing  in  their  classes  at 
colleges  and  universities  where 
the  Society  has  chapters. 

Receiving  the  distinction  are; 

Alabama — Richard  Courtney  Payne. 
Tuscaloosa.  Ala. 

Arizona  State — Marcie  Lynn  Smith, 
Tempe.  Ariz. 

Ball  State — Dennis  A.  Cripe,  Wil¬ 
liamsport,  Ind. 

Baylor — Don  Turner,  Pampa,  Texas. 
Bowlintr  Green — Richard  M.  Harris, 
Piqua.  O. 

Bradley — Richard  McMunn,  Peoria, 
Ill. 

Brigham  Young— Holly  Smith,  Port¬ 
land,  Ore. 

California  State  at  Long  Beach— 
Richard  Dore,  Gardena,  Calif. 

California  State  at  Los  Angeles — 
Rita  Ann  Sours.  Azusa,  Calif. 

California  Polytechnic — Patricia  K. 
Linder,  La  Canada.  Calif. 

Colorado — Raleigh  David  Sahl,  Boul¬ 
der.  Colo. 

Colorado  State — Rebecca  Martinez. 
Las  Animas,  Colo. 

Drake — Bruce  A.  Hadley,  Grimes, 
Iowa. 

Duquesne — Stephen  R.  Siegert,  Pitts¬ 
burgh. 

Bast  Texas — Ronald  H.  McKee,  Dal¬ 
las. 

Florida — ^Rol)ert  K.  Oglesby,  Palm 
Beach,  Fla. 

Fordham — Richard  Kontur,  Tuckahoe, 
N.Y. 

Georgia — Rebecca  K.  Leet,  Atlanta. 
Georgia  State  —  Virginia  Branum 
(Betsy)  Fox,  Los  Angeles. 

Good  Counsel  —  Dorothy  Klemm, 
White  Plains.  N.Y. 

Hawaii-  Kenneth  Kobayashi,  Hono- 
lu’-. 

Houston — Carol  Gentry.  Houston. 
Indiana — Gregory  Stephen  Johnson, 
Indianaixilis. 

Iowa — Mark  Frederic  Rohner,  Du¬ 
buque,  Iowa. 

Kans.as-  Monroe  Dotld,  Shreveport, 
La. 

Kent  State — Craig  Scott  Mueller, 
Kent,  O. 

Long  Is'and — Rol>ert  J.  Danielenko, 
Brooklyn,  N.Y. 

Louisiana  State  Charles  E.  East  Jr., 
Baton  Itouge,  La.  &  Alice  A.  Ford, 
Baton  Rouge,  La. 

Marquette  —  Stephen  P.  Chatburn, 
Camden.  N.J. 

Maryland — David  Lightman,  Silver 
Spring,  Md. 

Minnesota- — Mary  Lynn  Jartz,  Clin- 
tonville.  Wis. 

Mississippi — George  Ann  Littlejohn. 
New  Albany.  Miss. 

Missouri — Christopher  J.  Taylor.  In¬ 
dependence,  Mo. 

Nebraska — Barbara  Williams,  Avon, 
Conn. 

Nevatlii — Terrance  W.  Oliver,  Reno, 
Nevada. 

New  Mexico — Sue  Major,  Law-ton. 
Okla.  „  , 

New  York — John  C.  Richter,  Brook¬ 
lyn.  N.Y. 

North  Carolina — Andrew  J.  Schorr, 
W'hite  Plains,  N.Y. 

North  Dakota — Carol  Kleinschmidt, 
Langdon,  N.D. 

Northern  Illinois — Jo  Ann  Castaldo, 
Berwyn,  Ill. 

Northwestern — Abigail  M.  Foerstner, 
Chicago. 

Ohio — Stephen  Karl  Hiles,  Granville, 
Ohio  &  Samuel  Curtis  Heady,  Athens, 
Ohio. 

Ohio  State — Jay  R.  Smith,  Cincin¬ 
nati. 

Oregon — Pearl  Bakken,  Eugene,  Ore. 
Pennsylvania  State — Stephen  D.  Solo¬ 
mon,  lafayette  Hill,  Pa. 

^cramento  State — (Jera'd  E.  Hall, 
Sacramento.  Calif. 

St.  Bonaventure — Margaret  M.  Sto- 
mierowski,  Olean,  N.Y. 
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St.  Thomas — Samuel  F.  Macalus,  St. 
Paul,  Minn. 

San  Diego  State — Thomas  H.  Blair. 
San  Diego,  Calif. 

San  Francisco  State — Angela  Beard. 
Richmond,  Calif. 

San  Jose  State — Craig  Turner,  Ana¬ 
heim,  Calif. 

South  Carolina — Cheryl  Joan  Man¬ 
ning,  Iva,  S.C. 

Southern  California  —  Roger  W. 
Smith,  San  Bernardino.  Calii. 

Southern  Colorado— -Roliert  Eugene 
Thomas,  Pueblo,  Colo. 

Southern  Illinois  —  Steven  Brown, 
Hazelcrest,  Ill. 

Southern  Methodist — Bettina  Schon- 
felil.  Dallas. 

Syracuse  — A'an  Stamm,  New  York. 

Temple — Judith  S.  Peikes,  Norris¬ 
town,  Pa. 

Tennessee  —  Susan  Irby,  Memphis, 
Tenn. 

Te.\as — Margo  Vives  Shields,  Austin. 
Tex. 

Texas  A&M  —  Charles  Hale,  Des 
Moines. 

Texas  Christian — Nancy  Elaine 
O’Neall,  Ft.  Worth. 

Toledo — Marlene  Anne  Gryczewski, 
Tole<lo. 

Tulsa — J.  B.  Avants,  Jr.,  Tulsa, 
Oka. 

Utah — Angelyn  Nelson,  Salt  Lake 
City,  Utah. 

Washington  &  Lee — Joseph  Francis 
Rose.  Salem,  Va. 

Washington  State — Keith  O.  Roberts, 
Garfield,  Wash. 

Wisconsin — Richard  A.  Fetherston, 
Verona.  Wis. 

Wyoming  —  Judy  Estes,  Cheyenne, 
Wyo. 


HAPPY  BIRTHDAY — Droll  delivery  of  Thomas  Keevil,  editor  of 
Orange  Coast  Daily  Pilot,  cracks  up  his  boss,  publisher  Robert  N. 
Weed  (center),  and  guest  Robert  Finch,  consultant  to  President 
Nixon,  at  the  celebration  of  18th  anniversary  of  the  incorporation 
of  City  of  Costa  Mesa. 


Info  officer  quits 

William  H.  A.  Carr,  Phila¬ 
delphia  PR  consultant  employed 
last  March  to  fill  a  new  posi¬ 
tion  of  State  Director  of  Pub¬ 
lic  Information  in  the  adminis¬ 
tration  of  Gov.  Milton  J.  Shapp, 
has  submitted  his  resijrnation 
effective  August  1.  Carr  said 
he  had  differences  with  the  Gov¬ 
ernor  over  policies  and  operat¬ 
ing  procedures. 

• 

Ill  anti-drug  project 

Clarence  Anderson,  former 
general  manager-editor  of  the 
Edivardsville  (Ill.)  Intelli¬ 
gencer  and  the  Westfield 
(Mass.)  News-Advertiser,  has 
been  named  director  of  the 
Drug  Abuse  Prevention  Pro¬ 
gram  for  the  Oswego  County 
(N.Y.)  Board  of  Cooperative 
Educational  Services. 


Editor  provides 
laughs  as  paper 
is  given  salute 

They  laughed  when  editor 
Tom  Keevil  got  up  to  reminisce 
about  mayors  (and  other  poli¬ 
ticians)  he  has  known. 

They  kept  on  laughing  when 
Robert  Finch,  former  lieutenant 
governor  of  (California  and  now 
one  of  President  Nixon’s  con¬ 
sultants,  did  the  job  he  had 
come  home  for  and  keynoted 
the  18th  anniversary  of  the  in- 
coi’poration  of  the  City  of 
Costa  Mesa. 

Altogether,  it  was  one  of  the 
happiest  birthdays  the  Califor¬ 
nia  city  has  ever  had  and  Rob¬ 
ert  N.  Weed,  Daily  Pilot  pub¬ 
lisher,  allowed  that  it  became 
almost  embarrassing  as  tribute 
after  tribute  was  heaped  on  the 
hometown  newspaper. 

As  is  the  tradition  at  each 
year’s  anniversary  celebration, 
sponsored  by  the  Costa  Mesa 
Chamber  of  Commerce,  a  local 


WIELDING  THE  GAVEL  over  meetings  of  the  Press  Club  of  South¬ 
ern  California  will  be  Joel  Baugh  of  the  Pomona  Progress-Bulletin. 
Other  officers  are,  from  his  left:  Barbara  Maziarz,  San  Gabriel  Val¬ 
ley  Tribune;  Marge  Gross,  Ontario  Daily  Report;  and  George  Ad¬ 
ams,  Progress-Bulletin. 
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industry  is  given  a  “salute”  at 
the  birthday  party. 

This  year,  the  Daily  Pilot  got 
its  turn  —  sparked,  at  least 
partly,  by  the  fact  that  the 
newspaper  has  recently  com¬ 
pleted  a  renovation  and  expan¬ 
sion  of  its  plant. 

The  newspaper  is  widely 
credited  with  being  the  deciding 
factor  in  the  incorporation 
election  in  1953  which  suc¬ 
ceeded,  after  two  previous  ef¬ 
forts  had  failed,  in  bringing 
cityhood  to  its  hometown. 

Walter  Burroughs,  then  pub¬ 
lisher  of  the  Daily  Pilot  ( it  was 
then  the  weekly  Globe-Herald) , 
and  Paul  Nissen,  then  assistant 
publisher,  both  attended  the 
luncheon. 

Keevil,  who  has  been  editor 
for  17  years,  gave  a  five-minute 
presentation  of  Will  Rogers- 
style  comment  on  local  politics 
as  his  “revenge,  in  some  small 
way,  for  the  8,000  hours,  more 
or  less,  I  have  logged  at  City 
Council  sessions  and  other  pub¬ 
lic  meetings  when  some  of  you 
people  in  this  room  had  your 
turn  to  bore  me.” 

• 

Kansas  J-professor 
wins  $1,000  prize 

John  B.  Bremmer,  professor 
of  journali.sm  at  the  University 
of  Kansas,  was  honored  as  a 
Distinguished  Teacher  for  1970- 
71.  He  received  a  Standard  Oil 
award  of  $1,000. 

Bremner  is  the  third  journal¬ 
ism  professor  to  be  so  honored 
at  KU  in  the  last  four  years. 
The  others  were  Calder  M. 
Pickett  and  Lee  F.  Young. 

Formerly  head  of  news-edi¬ 
torial  journalism  at  the  Univer¬ 
sity  of  Iowa,  Bremner  is  chair¬ 
man  of  journalism  graduate 
study  at  Kansas  and  teaches 
undei’graduate  courses  in  edit¬ 
ing  and  critical  writing. 
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‘Great  Unknowns’ 
fill  an  opinion  page 


By  Janies  E.  Heffner 


The  Gastonia  Gazette,  a  North 
Carolina  newspaper  that  pub¬ 
lishes  five  afternoons  and  Sat- 
ui'day  and  Sunday  mornings,  is 
tapijing  a  reservoir  of  local  tal¬ 
ent  for  opinion  columns. 

Recause  a  larpe,  wide-i-anpinp 
morning  newspaper  located  only 
20  miles  away  covers  its  circula¬ 
tion  area,  the  Gazette  found  it¬ 
self  in  a  bind  with  respect  to 
personal  comment  columns. 

I).  R.  Segal,  the  publisher,  de¬ 
cided  to  convince  some  of  the 
local  citizens  to  ti’y  their  hand 
at  column-writing. 

“When  I  pick  up  a  pai)er  I’ve 
never  seen  before,”  says  Segal, 
“I  immediately  turn  to  the  let¬ 
ters  column.  It  gives  me  a 
pretty  good  idea  of  the  paper — 
the  kind  of  readers  it  attiacts, 
the  sort  of  editorial  ))olicy  it 
pursues,  and  the  tyi)e  of  audi¬ 
ence  it  must  cater  to.  In  effect, 
it’s  the  community  with  its  dia- 
|)ers  down. 


“A  supi)lement  to  the  letters 
column  is  the  locally-written  edi¬ 
torial  piece  by  a  non-staffer, 
and  the  in-dei)th  local  interview. 
I  should  say  these  much  more 
accurately  reflect  the  commun¬ 
ity  than  the  editorial  column. 

“There’s  a  i)lace  for  both,  of 
course,  especially  where  they  act 
as  abrasives,  each  ii  ritating  and 
stimulating  the  other.” 

A  call  went  out  to  Gaston 
County  l  esidents  and  21  of  them 
responded.  The  consenting  ag- 
giegation  consists  of  farmers, 
housewives,  clergymen,  a  retired 
school  official,  a  florist  who 
writes  poetry,  and  several  repre¬ 
sentatives  of  business  and  in¬ 
dustry — in  short,  a  true  cross- 
section  of  the  community  is  tak¬ 
ing  pait. 

INulliing  is 

The  pai-ticipants  were  asked 
by  Gazette  editor  Bill  Williams 
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to  contribute  a  column  on  about 
once-a-month  basis.  “This  way,” 
said  Williams,  “we  have  four 
columns  a  week,  allowing  for  a 
dropout  now  and  then.” 

Williams  informed  the  fled¬ 
gling  columnists  that  they 
would  have  complete  freedom  to 
wiite*  on  any  subject,  any  way 
they  pleased.  The  only  instruc¬ 
tions  were  to  stay  within  the 
bounds  of  decency,  libel  and 
good  taste.  Geneially,  the  w'rit- 
ers  are  encouiaged  to  deal  with 
local  subjects,  but  this  isn’t  a 
lequirement.  Nothing  is  taboo, 
and  no  one  is  asked  to  soft- 
l)edal.  In  this  manner  the  Ga¬ 
zette  feels,  many  good  ideas  for 
the  community  at  large  might 
he  develojjed. 

After  acquiring  a  commitment 
from  the  21  would-be  scribes, 
the  newspajier  lan  a  full-page 
ad  with  a  picture  of  each  in¬ 
dividual,  billing  them  as  “The 
World’s  Greatest  Unknown  Col¬ 
umnists.” 

The  opposite  editorial  page 
was  dubbed  Commetit,  and  set 
aside  foi‘  the  columns,  which  are 
j)ublished  each  Sunday.  “That's 
exactly  what  we’re  interested  in 
— comment,”  said  Williams,  “we 
like  to  ]) resent  every  conceiv¬ 
able  angle  to  any  question,  for 
we  believe  that  is  a  prime  pur¬ 
pose  of  any  newspaper.  We  want 
to  let  the  i»eoj)le  have  their  say, 

-I  and  this  is  a  great  way  of  do- 
jing  it. 

j  C'.uniplenieiils  editorials 

!  “Our  own  opinions  are  insig- 
[  nificant  to  a  large  degree.  We’ll 
I  continue  to  editorialize,  of 
I  course.  Comment  isn’t  meant  to 
replace  the  editorial  page,  but, 
rather,  to  complement  it.  Local 
oeople,  in  the  main,  are  more 
knowledgeable  about  some  par¬ 
ticular  aspect  of  the  community 
than  we  are.  The  Comment  page, 
letteis  to  the  editor,  and  our 
editorials,  combined  with  the 
syndicated  columns  we  do  run, 
present  our  readers  with  a  w'ell- 
rounded  look  at  woild  and  local 
affairs.  We  think  it’s  a  good 
mix.” 

Has  the  idea  jiroved  success¬ 
ful? 

“We  think  so,”  said  Williams. 
j“At  least,  it  has  elicited  a  great 
deal  of  comment.  We  have  to 
ikeep  after  some  of  our  writers 
to  meet  their  deadlines,  but  all 
things  considered,  they’re  be- 
i  coming  quite  reliable.  We’re 
I  also  getting  some  views  from 
.unsolicited  sources,  and  this  was 
'one  of  the  goals  we  hoped  to 
'achieve.” 

The  quality  of  the  writing 
.has  been  surprisingly  good, 
i  Controversial  subjects,  such  as 
!  abortion  and  homosexuality,  are 
j  being  handled  tastefully  and 
jwith  an  acumen  usually  asso- 
j  dated  with  seasoned  profes- 
'  sionals. 


$380  scale  is  set 
in  guild  contract 
at  W  ashington  Star 

A  contract  that  provides  30 
percent  wage  increases  for  about 
550  editorial  and  commei'cial 
employes  has  been  approved  by 
the  Washington  Evening  Star 
and  the  Star  chapter  of  the 
Washington-Baltimore  Newspa¬ 
per  Guild. 

Top  minimums  for  reporters, 
photographers,  artists  and  ad¬ 
vertising  salesmen  will  reach 
$380  a  week  by  June  8,  1973. 
This  is  an  increase  of  $120  over 
the  current  scale. 

The  contract  is  a  three-year 
extension  of  the  pact  which  ex¬ 
pires  December  7,  and  brings 
the  pay  scale  into  line  with  that 
of  the  Washington  Post  and  the 
Washington  Daily  News,  whose 
contracts  expire  in  September. 

The  wage  increases,  letroac- 
tive  to  May  12  ,will  be  granted 
in  six  installments  of  5  percent 
each.  Editorial  writers  get  the 
top  of  $380  during  the  first  year 
and  increases  to  $410  in  the 
second  year. 

The  Star  will  increase  its  con¬ 
tribution  to  the  employes’  pen¬ 
sion  fund  by  $3,000  per  month 
in  1972  and  $5,000  per  month  in 
1973. 

The  company  agreed  to  study 
with  the  Guild  the  feasibility  of 
establishing  the  four-day  week, 
a  day  care  center  and  a  system 
of  sabbatical  leaves  for  travel, 
study  or  education. 

• 

Robert  Eyerly  sells 
interest  to  brother 

Robert  R.  Eyerly,  co-pub¬ 
lisher  of  Morning  Press  Inc., 
Bloomsburg,  Pa.,  has  retired 
because  of  ill  health  and  has 
sold  his  interests  in  the  Morn¬ 
ing  Press  and  Berwick  Enter¬ 
prise  to  his  brother,  Paul  R. 
Eyerly  Jr. 

The  Morning  Press  was 
founded  in  1902  by  the  late 
Paul  R.  Eyerly  and  C.  T.  Van- 
derslice.  Robert  R.  Eyerly  and 
Paul  R.  Eyerly  Jr.,  became 
owners  of  the  operations  in 
1946. 

Paul  R.  Eyerly  III  is  asso¬ 
ciated  with  his  father  in  the 
operation  of  the  business, 
wdth  Maynard  R.  Johnson  con¬ 
tinuing  as  publisher  of  the  Ber¬ 
wick  Enterprise. 

• 

Building  delayed 

A  regional  strike  by  union 
carpenters  has  set  back  con¬ 
struction  work  on  the  addition 
to  the  Apj)leton  (Wis.)  Post- 
Crescent  plant  by  at  least  a 
month. 
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Pre-printed  coupon  insert  results  told 


By  Ron  Jaoo 
Pr«“sidenl,  Gill  Jaco/Newinaii 

Arby’s  Roast  Beef  Restau¬ 
rants  ai-e  fast  food  outlets.  In¬ 
deed  they  were  a  new  category. 
They  were  selling  roast  beef 
sandwiches  on  a  fast  seiwice 
basis.  That  was  a  brand  new 
concept  in  the  industry.  And 
they  were  new  to  the  Los  An¬ 
geles  market.  I’d  never  heard 
of  them.  And  I’d  never  given 
any  thought  to  driving  into  a 
fast  food  restaurant  for  the 
sole  purpose  of  experiencing 
this  new  way  of  buying  a  roast 
beef  sandwich.  Unfortunately 
not  too  many  other  people  had 
either. 

So,  here  we  were  with  a 
group  of  brand  new  franchisees 
with  a  brand  new  concept  and 
nobody  coming  in  to  buy.  We 
needed  traffic  in  the  worst  way. 
We  had  very  little  money  to 
spend  so  we  couldn’t  properly 
introduce  the  product  to  the 
market  via  a  heavy  multi-me¬ 
dia  saturation  campaign.  But 
we  knew  we  had  to  get  people 
to  sample  our  product  at  least 
once.  That  meant  a  promotion. 

We  decided  to  have  it  in  Au¬ 
gust  ...  a  time  when  we  knew 
people  would  be  the  most  mobile 
and  may  elect  to  drive  the  dis¬ 
tance  to  one  of  our  33  L.A. 
and  Orange  County  outlets. 

The  next  step  was  to  decide 
on  an  offer  which  would  l)e 
strong  enough  to  lure  people 
in,  but  not  in  any  way  present 
the  company  or  the  product  as 
cut  rate.  The  roast  beef  sand¬ 
wich  is  a  quality  item  and  we 
didn’t  want  to  reduce  the  price 
and  give  potential  new  cus¬ 
tomers  any  reason  to  doubt  it’s 
worth.  So  we  thought  it  would 
be  best  to  use  another  item  on 
the  menu  as  the  catalyst. 

Couldn't  use  radio  or  tv 

We  settled  on  a  free  milk 
shake  with  the  purchase  of  an 
Arby’s.  Everybody  likes  milk 
shakes.  So  maybe  with  a  free 
shake  thrown  in,  they  might  be 
willing  to  take  a  chance  on  our 
new  concept  at  least  once. 

The  next  step  w’as  to  select 
the  medium.  Probably  our  most 
important  criterion  in  the  se¬ 
lection  was  that  it  must  render 
a  top  quality  reproduction  of 
the  product.  We  had  to  get  a 
four-color  picture  reproduced 


(This  is  a  digest  of  a  report 
given  at  the  International 
Newspaper  Advertising  Execu¬ 
tives  Summer  sales  meeting  in 
Los  Angeles,  July  13.) 

EDITOR  ac  PUBLISHER 


Advertising 

that  would  pop  right  off  the 
page  with  appetite  appeal  that 
turned  the  taste  buds  on.  Nat¬ 
urally  it  had  to  be  within  the 
budget.  It  had  to  reach  a  mass 
audience  to  cover  all  the  units 
spread  out  over  the  L.A.  mega- 
loplis.  It  had  to  adapt  to  cou¬ 
poning  so  we  could  measure  its 
effect  and  control  the  number 
of  shakes  we  had  to  give  away. 
Finally,  it  had  to  guarantee 
readership  by  being  as  free 
from  competition  as  possible. 
Now  that  wasn’t  asking  too 
much  was  it? 

You  can’t  coupon  radio  or 
television,  so  they  were  imme¬ 
diately  ruled  out.  ROP  couldn’t 
reproduce  a  high  quality  four- 
color  picture. 

Roto  seemed  like  a  good 
choice.  The  cost  was  low.  Neil- 
sen  could  project  a  pretty  fair 
return.  Four-color  reproduction 
was  pretty  good  .  .  .  But  not 
good  enough  to  develop  the  ap¬ 
petite  appeal  we  needed  for  a 
new,  untried  product.  Besides, 
we  wanted  to  perforate  around 
the  coupons  to  make  it  even 
easier  for  people  to  respond. 
Plus  we’d  still  have  too  much 
competition  for  readership. 

Direct  mail  would  have  been 
the  logical  choice.  We  could 
print  our  own  pieces  exactly  as 
we  wanted  them  and  then  have 
them  personally  delivered  to  the 
home.  It  satisfied  all  our  cri¬ 
teria  for  a  successful  promo¬ 
tion,  except  one:  It  was  too 
expensive. 

According  to  our  calcula¬ 
tions,  based  on  Nielsen’s  mean 
average  i-edemption  percentage 
for  direct  mail,  for  the  amount 
of  money  we  had  to  spend,  we 
could  only  send  out  enough 
pieces  to  generate  a  return  of 
74,000  coupons.  We  could  have 
gotten  the  same  number  by  us¬ 
ing  Roto,  for  a  fraction  of  the 
cost.  That  would  have  been  aw¬ 
fully  difficult  to  explain  to  the 
client. 

This  left  us  in  a  dilemma. 

Price  was  right 

Up  to  this  time  we’d  given 
no  thought  to  using  pre-printed 
inserts.  They  certainly  weren’t 
a  popular  medium.  We  heard 
that  the  Chicago  Arby’s  had 
used  a  pre-printed  newspaper 
insert  and  gotten  pretty  fair 
sales  results.  Why  not  try  it  in 
L.A.?  Like  direct  mail,  it  could 
satisfy  all  our  production  cri¬ 
teria,  and  the  price  was  right; 
About  a  third  that  of  direct 
mail  for  equal  circulation.  The 
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only  thing  we  didn’t  have  was  a 
good  benchmark  to  project  a 
redemption  i)ercentage.  I  doubt 
if  it’s  ever  been  measured. 

We  reasoned  however,  that  if 
Neilsen’s  figures  showed  that  a 
four-color  roto  ad  averages  a 
5.9%  coupon  redemption  rate 
and  direct  mail  14.9%,  the  in¬ 
sert  should  fall  somewhere  in 
the  middle  of  the  two  and  hope¬ 
fully  generate  a  10%  return. 
Using  the  Los  Angeles  Times 
and  Long  Beach  hidependent 
Press  Telegram  to  cover  the 
area,  we’d  have  a  circulation 
of  1,453,000.  This  would  bring 
in  about  150,000  redemptions. 
Twice  what  we  could  have  got¬ 
ten  from  direct  mail  for  an 
equal  expenditure.  Logic  told  us 
to  go  ahead. 

I’m  happy  to  report  that  for 
the  six  weeks  of  the  coupon’s 
life  milk  shakes  flowed  like 
water.  300,000  coupons  were  re¬ 
deemed  ....  an  average  of 
over  9,000  shakes  per  Arby’s 
unit.  You  can  imagine  wbat  tbe 
first  day  was  like.  It  was  a 
successful  promotion.  The  client 
was  happy.  We  were  happy. 
But  the  Board  of  Agriculture 
was  very  unhappy.  It  seems  as 
though  it’s  against  the  law  in 
California  to  give  away  a  dairy 
product.  It’s  also  illegal  to  use 
a  dairy  product  to  force  the  sale 
of  another  product. 

I  learned  this  interesting 
little  fact  on  Thursday  night, 
three  days  before  the  insert  was 
going  to  break.  The  printing 
had  been  done  and  the  paper 
had  been  stuffed  and  there  was 
no  way  in  the  world  we  could 
stop  delivery. 

The  Board  of  Agriculture 


Critic  of  press  turns 
to  tax  on  advertising 

A  bill  to  make  advertising 
service  taxable  under  Pennsyl¬ 
vania’s  6  percent  sales  and  serv¬ 
ice  levy  has  been  introduced  in 
the  House  of  Representatives  by 
Rep.  Hari'y  A.  J.  Comer,  ardent 
critic  of  the  news  media. 

At  the  same  time  the  State 
Government  Committee,  of 
which  Comer  is  chairman,  ap¬ 
proved  his  proposal  to  charge 
rent  for  the  Capitol  News  Room, 
which  costs  the  Commonwealth 
about  $50,000  in  maintenance 
and  supply  expenses. 

A  committee  amendment  to 
the  rental  bill  would  charge 
newsmen  $25  a  month  for  park¬ 
ing  in  the  Capitol  parking  lot. 

Comer  said:  “Every  time  you 
bat  us  we’re  going  to  bat  you 
back.” 


said  they  would  fine  us  per 
coupon  redeemed.  And  they  in¬ 
tended  to  be  at  every  Arby’s 
unit  checking. 

$150  million  fine— how! 

So,  I  asked  them  what  the 
fine  would  be.  They  said  $500 
per  offense.  And  each  coupon 
redeemed  constituted  an  offense. 
We  were  anticipating  150,000 
returns.  A  quick  tabulation  on 
my  little  computer  showed  the 
fine  would  be  $75  million.  300,- 
000  coupons  would  have  brought 
the  fine  up  to  $150  million. 
Wow! 

As  it  turned  out,  after  spend¬ 
ing  a  few  hours  on  my  knees 
begging  absolution  from  the 
Agriculture  Commissioner,  he 
agreed  to  a  token  fine  of  $500. 

There  was  another  thing  we 
had  to  contend  with  during  the 
period  of  the  promotion  .  .  . 
probably  the  most  common 
problem  in  couponing  .  .  .  mis- 
redemption.  One  lady,  in  Re¬ 
dondo  Beach,  showed  up  every 
night  for  three  weeks  with  a 
handful  of  free  shake  coupons. 
Finally  the  Arby’s  manager  got 
curious  and  asked  her  where 
she  got  all  those  coupons.  “Well 
you  see  .  .”  she  said  .  .  .  “my 
son’s  a  paper  boy  and  he 
brought  home  all  these  coupons 
from  work.” 

This  insert  launched  Gill/ 
Jaco/Newman  Advertising.  We 
now  do  the  advertising  for  all 
the  Arby’s  units  across  the 
U.S.  owned  by  the  largest  single 
franchise,  Northfield  Chelson. 
And  after  just  a  year  in  busi¬ 
ness,  we’re  approaching  the 
million  dollar  mark  in  billings. 

Relative  costs 

Needless  to  say,  we  believe 
in  promoting  via  pre-printed 
newspaper  inserts.  I  wonder 
what  your  attitude  is  about  ac¬ 
tivity  selling  them.  It  seems  to 
me  that  they  could  represent  a 
sizeable  revenue  source.  But  I 
very  seldom  see  them.  I  wonder 
how  many  advertisers  realize 
how  effective  they  can  be? 

According  to  our  information, 
each  insert  which  generated  re¬ 
sponse,  averaged  one  and  a 
half  coupon  redemptions.  This 
would  then  adjust  our  redemp¬ 
tion  total  to  200,000  actual 
people  responding  ....  or  a 
13.8%  return.  Our  comparisons 
then  are  based  on  Neilsen’s 
averages  versus  ours  for  200,- 
000  redemptions.  The  figures 
shown  are  based  on  August 
1970  SRDS  total  circulations 
for  the  L.A.  Times  ROP  and 
West  Magazine.  The  pre-print- 
{C  on  tinned  on  page  32) 
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Insert  results 

{Continued  from  page  31) 

ed  insert  and  direct  mail  circu¬ 
lations  are  equal. 

We  compared  cost  per  thou¬ 
sand  and  Neilsen’s  national 
mean  average  redemi)tion  rates 
for  coupons  in  the  various 
media.  Multiplying  the  percent 
of  leturn  by  circulation  gives 
us  the  total  number  of  redemp¬ 
tions.  The  redemptions  are  di¬ 
vided  into  the  total  cost  to  give 
us  a  cost  per  coupon. 


added  frequency  of  exposure; 
and  only  have  to  commit  one- 
third  as  much  money  at  a  time? 
It  makes  sense.  The  only  prob¬ 
lem  with  this  thinking  is  that 
roto  and  the  pre-printed  insert 
shouldn’t  even  compete  with 
each  other.  Each  serves  its  own 
separate  purpose  for  the  adver¬ 
tiser. 

Roto  cost  one-third  of  the  in¬ 
sert.  Its  returns  are  one-third. 
Efficiency-wise  they’re  about 
equal.  If  the  advertiser  wants  to 
spend  one-third  of  the  amount 
of  money  for  one-third  the  re¬ 
sults  .  .  .  fine.  Roto  is  the  way 


Medium 

CPM* 

Redemption  Total 

Rates  Coupons 

Cost  per 
Coupons 

Roto  (Pg. 

4  C) 

$  fi.40 

5.9' i  .57,525 

14.4< 

ROP  (Pg. 

B&W) 

$  8.04 

3.3%  32,175 

24.4^1 

Pre-Printed 

Insert 

$19.43 

(ours)  2,000,000 

U.H 

Direct  Mail 

.$,57.43 

14..9%  216,1,97 

38.5^ 

*Includes  Production  and  Media  costs 


Let’s  look  at  Column  1.  A 
page,  4/C  Roto  shows  the  low¬ 
est  cost  per  thousand.  Not  so 
surprising  is  a  higher  CPM  for 
a  page  black  &  white  ROP. 
This  reflects  a  larger  space  size 
and  lower  circulation.  The  in¬ 
sert  ranks  third  at  $19.43.  And, 
as  could  be  expected,  Direct 
Mail,  a  distant  fourth  at  $.57.43. 

Looking  at  the  second  column 
of  figures  we  see  that  direct 
mail  leads  in  average  percent 
of  redemption  at  14.9%.  But 
take  a  look  at  how  close  the  in¬ 
sert  came  to  it.  Only  a  percent 
away.  Roto  follows  with  a  mean 
average  of  5.9%  and  ROP  3.3%. 

Column  3  is  where  the 
money’s  made.  The  number  of 
coupons  we  could  expect  to  be 
redeemed.  Based  on  our  13.8% 
return  the  insert  generated 
200,000  redemptions  ...  A  close 
second  to  direct  mail  but  at  only 
the  cost  for  an  equal  circu¬ 
lation.  Roto  would  return  57,- 
525  coupons,  a  little  less  than 
one-third  that  of  the  insert.  But 
at  only  Vs  the  total  cost. 

Finally,  in  column  four,  break¬ 
ing  everj-thing  doum  into  cost 
per  coupon  returned,  we  find 
direct  mail  way  down  in  the 
cellar,  followed  by  ROP.  There’s 
a  close  battle  between  roto  and 
the  insert.  The  insert  generates 
a  cost  of  14.1c  per  return  com¬ 
pared  to  a  close  14.4c  for  roto. 

Your  first  thought  might  be 
“why  bother  to  push  pre-print- 
ed  inserts  when  percent-wise 
we  can  do  equally  as  well  sell¬ 
ing  roto?” 

If  an  advertiser  can  use  roto 
and  get  the  same  cost  per  cou¬ 
pon  as  an  insert,  why  not  main¬ 
tain  the  flexibility  of  being  able 
to  run  three  separate  offers  for 
the  same  total  cost;  get  an 
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to  go.  But  if  I  were  selling 
roto  I’d  go  after  the  ROP  busi¬ 
ness.  For  equal  dollar  expendi¬ 
ture,  roto  beats  the  pants  off 
ROP. 

The  high  roller 

With  the  pre-printed  insert 
we’re  playing  in  a  completely 
different  ball  park.  The  cost  is 
high,  the  impact  high,  and  the 
results  are  high.  The  insert  user 
is  the  high  roller.  He’s  after 
immediate  big  results.  And,  be¬ 
cause  of  his  gamble  being  great¬ 
er,  he  gets  a  few  little  extras 
to  help  hedge  his  bet.  Paper 
stock  to  his  own  specifications, 
4/C  reproduction  that  helps  dis¬ 
play  his  product  better,  flexi¬ 
bility  in  size  and  shape,  both 
sides  of  a  page  to  tell  his  story, 
perforated  coupons  for  easy  re¬ 
moval  and  probably  most  im¬ 
portant  ...  a  minimum  of 
competition. 

So  if  you’ve  got  a  client  in 
need  of  a  high  impact,  maxi¬ 
mum  traffic  building  promotion, 
he’s  not  a  roto  or  ROP  custom¬ 
er  at  all  .  .  he’s  a  direct  mail 
or  pre-printed  insert  customer. 

Just  think  for  a  second  and 
try  to  imagine  the  millions  of 
doUais  spent  in  your  market 
every  year  on  direct  mail. 
There’s  your  competition.  Obvi¬ 
ously,  there  are  many  direct 
mail  advertisers  who  couldn’t 
use  the  pre-printed  insert  to 
their  advantage  .  .  .  those  that 
absolutely  need  the  more  per¬ 
sonalized  appeal,  have  few  dis¬ 
tribution  outlets,  or  are  ex¬ 
tremely  selective  demographic- 
ally. 

However,  there  are  many  ad¬ 
vertisers  that  could  get  the 
same  mileage  from  an  insert  as 
a  mailing.  Like  the  big  fast  food 


franchises  and  grocery  and  de¬ 
partment  store  chains  that  draw 
from  the  whole  city-wide  popu¬ 
lation.  I’m  sure  there  are  many, 
many  more. 

But  direct  mail  has  the  repu¬ 
tation  as  the  best  medium  short 
of  word  of  mouth  for  gener¬ 
ating  consumer  response.  Most 
direct  mail  people  think  it  is 
even  better  than  word  of  mouth. 
So  advertisers  gi’it  their  teeth 
and  reach  deep  into  their  pock¬ 
ets  for  the  forty-two  dollars 
per  thousand  postage  charge. 
Did  anyone  ever  tell  them,  they 
could  get  the  same  thing  for 
just  $12  from  the  L.A.  Times? 

These  advertisers  don’t  bene¬ 
fit  from  the  “Mister  Jones”  or 
“Occupant”  address  tapes  on  an 
envelope  or  self  mailer.  Actual¬ 
ly,  with  all  the  mailings  today, 
they’ve  got  more  of  a  chance 
to  be  heaved  into  the  circular 
junk  mail  file  before  they’ve 
even  been  opened. 

It’s  the  insert  that  really 
offers  the  benefit  of  being  in  the 
most  personalized,  most  ojrened 
envelope  there  is  .  .  .  the  paper 
itself.  Insert  it  loose  and 
there’s  no  way  in  the  world  the 
reader  is  going  to  miss  it  as  it 
falls  right  out  into  his  lap. 

As  you  saw  on  the  slide, 
Arby’s  was  able  to  generate  a 
13.8%  coupon  return  at  a  14.1< 
cost  per  coupon.  A  direct  mail¬ 
ing  to  the  same  number  of 
people  would  have  cost  three 


times  as  much  as  the  insert, 
and  generating  response  at  the 
national  average,  would  have 
returned  only  8%  more  coupons. 
Can  you  imagine  the  difference 
in  bottom  line  costs  for  the  pro¬ 
motion?  Can  you  imagine  a 
better  reason  for  going  after 
the  direct  mail  business? 

Now  if  you’re  so  inclined  you 
could  begin  shooting  me  full  of 
holes  for  making  so  many  as¬ 
sumptions  based  on  the  results 
of  only  one  promotion.  Who 
knows,  the  quality  of  that  insert 
may  have  resulted  in  much 
higher  redemption  rates  in  the 
other  media.  Then  again  it 
could  have  been  lower.  Would 
a  well-knowTi  product  need  the 
added  impact  of  an  insert  to 
generate  I’esponse?  Was  this 
promotion  an  exception  to  the 
mle? 

It’s  academic.  The  point  is 
that  a  particular  pre-printed 
newspaper  insert  had  phenom¬ 
enal  success.  I’m  told  it  was  the 
most  successful  promotion  ever 
run  in  the  L.A.  Times. 

• 

Editors’  handbook 

A  handbook  of  editorial,  pro¬ 
duction  and  publishing  proced¬ 
ures  called  Editors’  Manual  has 
been  prepared  by  Prof.  Julien 
Elfenbein  and  published  by  Edu¬ 
cational  Division  of  the  Ameri¬ 
can  JouiTial  of  Nursing  Com¬ 
pany. 


Pioneer  of  investigative 
reporting  is  active  again 


On  information  received  by 
its  Action!  column,  the  Easton 
(Pa.)  Express  relieved  John 
Spivak  of  his  desk  duties  and 
sent  him  to  the  seat  of  gov¬ 
ernment  at  Harrisburg  to  in¬ 
vestigate  the  new  administra¬ 
tion  of  Governor  Milton  J. 
Shapp,  a  Philadelphia  Demo¬ 
crat. 

Spivak,  an  old  hand  at  in¬ 
vestigative  reporting,  turned 
out  a  series  of  articles  exposing 
such  claims  as  payroll  padding 
and  credibility  gaps. 

The  Express  called  Spivak 
out  of  retirement  a  few  years 
ago  when  it  decided  to  establish 
its  public  service  feature.  Ac¬ 
tion!  Express.  In  a  short  time 
1  had  taken  action  on  nu¬ 
merous  complaints  received 
fiom  readers  about  high-pres¬ 
sure  magazine  circulation  sales 
practices.  His  reports  led  to  ac¬ 
tion  by  federal  government 
agencies  and  also  new  legisla¬ 
tion. 

Spivak  began  his  career  as  a 
cub  reporter  for  the  New  Ha- 


John  Spivak 

ven  (Conn.)  Union  in  1914.  He 
worked  for  the  New  York  Sun, 
the  Nciv  York  Call,  Interna¬ 
tional  News  Service,  the  Des 
Moines  Register  &  Tribune  and 
Graphic  magazine. 

Author  of  nine  books,  includ¬ 
ing  an  autobiography,  Spivak 
had  retired  to  a  farm  home  in 
the  Express  area. 
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Percy  Crosby’s  Skippy 
lives  again  in  comics 


Bumbler  is  hero 
in  Crenshaw  panel 
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Through  an  arrangement  with 
the  heirs,  the  late  Percy  Cros¬ 
by’s  comic  strip,  Skippy,  has 
been  revived. 

George  R.  Hahn,  in  outdoor 
advertising  for  many  years  said 
he  got  the  idea  and,  because  he 
believes  the  comic  is  contempor¬ 
ary  with  the  lives  of  today’s 
kids,  he  worked  a  long  time  on 
the  details  connected  with  per¬ 
mission  for  re-issue.  While  do¬ 
ing  this  he  formed  Windy  City 
Features  Inc.,  of  which  he  is 
1)  resident. 

Skippy  in  reality  was  Crosby 
in  his  own  childhood.  It  was 
Crosby’s  way  of  bringing  into 
the  world  of  confused  ideals  and 
morals  following  World  War  I 
a  look  backward  into  a  simpler 
life  and  a  gentler  world.  It  was 
also  Crosby’s  way  of  teaching 
little  lessons  in  philosophy  and 
religion  in  a  world  that  seemed 
to  be  leaving  them  behind.  It 
was  a  one-man  crusade  to  bring 
back  a  little  hajjpiness  into  a 
chaotic  world. 

Newspaper  I’eaders  got  their 
first  look  at  Skippy  Skinner,  as 
he  was  named,  in  1935  when 
King  Features  Syndicate  intro¬ 
duced  the  strip.  The  New  York 
American  featured  it  on  the 
front  l)age  of  its  comic  section. 

('.r<»>liy  «lrew,  wrote 

Croshy  both  drew  and  wrote 
Skippy.  Skipi)y  never  opened  his 
mouth  without  saying  something 
in  his  own  boyish  way  that  pro¬ 
duced  rare  moments  of  deep 
thought  and  insight  in  his  read¬ 
ers. 

Two  of  the  first  i)apers  to  run 
the  revived  strip  are  the  Ihiffnlo 
(N.Y.)  Coitrier-fJxpreKs  and  the 
Salt  Lake  City  (Utah)  Deseret 
News. 

Hahn,  whose  Windy  City  Fea¬ 
tures  offices  are  in  Chicago,  isn’t 
arounc'  the  circuit  with  ju.st 
Skippy  in  his  bag.  He  has  a 
couple  of  artists  on  his  staff, 
Dick  Locher,  doing  new  car¬ 
toons  called  Black  Bart,  Air 
Fair  and  Charter  Kane,  and  a 
panel.  Insight  Out  by  Edward 
J.  Myer. 

One  of  Locher’s  first  ventures 
was  as  an  assistant  to  Rick 


Yager,  who  was  the  writer- 
artist  of  the  Buck  Rogers  strip. 
After  service  in  the  Air  Force 
he  joined  the  staff  of  Chester 
Gould,  creator  of  Dick  Tracy, 
for  four  years. 

-Aclvenluro  strip 

It  was  at  this  time  he  met 
Hahn  and  they  discovered  they 
had  been  in  the  Air  Force  to¬ 
gether.  Hahn  decided  that  the 
newest  newspaper  cartoon  syn¬ 
dicate  needed  an  adventure 
strip  in  an  additional  interest 
area.  Thus,  Charter  Kane. 

Locher  said,  “we  secretly 
wanted  to  follow  Charter  around 
the  world  and  I  guess  that’s 
why  we  created  him.” 

Locher  added  artists  Paul 
Weiss  of  Denver  and  Jan  Weeks 
of  Chicago  to  his  staff  and  they 
already  have  other  strips  on  the 
launching  j)ad. 

Myer  is  a  former  theater  dis¬ 
play  and  scenery  painter.  The 
first  Insight  Out  panel  derived 
from  a  young  lady  working  in 
his  office  whose  youngest  brother 
was  purported  to  be  a  genius. 
One  morning  she  was  asked 
what  feat  of  greatness  this  boy 
wonder  had  demonstrated  over 
the  weekend.  With  a  little  hu¬ 
miliation  and  more  than  a  little 
delight  she  admitted  he  had 
done  nothing  more  than  wet  his 
bed. 

Myers  jotted  down  a  few  lines 
of  the  youngster’s  achievements 
and  ended  with  the  line:  “Today 
he  wet  his  bed.” 

This  was  the  first  of  these 
shoid  sonnets,  all  incorporated 
in  Insight  Out.  Myer  said  the 
late  Larry  Fanning,  then  editor 
of  the  Chicago  Daily  Neu's,  en¬ 
couraged  and  prompted  him  to 
keen  viewing  the  world  with  a 
smile. 


Star  buys  paper  firm 

Kansas  City  Star  Company 
has  acquired  Graham  Paper 
Co.  of  St.  Louis  as  a  subsidiary. 
Graham  has  been  a  distributor 
of  paper  and  products  for  106 
years.  It  has  28  sales  outlets 
and  w'arehouses  in  17  states. 


A  cartoon  panel  by  George 
Crenshaw  titled  for  its  hero 
“Simpkins,”  a  genius  at  find- 
ways  to  gum  up  the  works,  is 
being  offered  by  the  Chicago 
Tribune-New  York  News  Syn¬ 
dicate. 

The  basis  of  the  new  two-col¬ 
umn,  six  a  week  panel  is  the 
element  of  recognition — everj’- 
body  knows  a  Simpkins. 

Crenshaw,  who  lives  in  Capi- 
tola,  CalifoiTiia,  got  an  early 
cartooning  career  start.  At  12, 
he  was  selling  cartoons  at  $2 
each  to  the  junior  section  of 
the  Los  Angeles  Times.  He 
studied  art  at  the  University; 
of  California,  Northw'estem 
and  Harvard,  and  Ijecame  a 
fulltime  cartoonist.  His  work 
has  appeared  in  several  maga¬ 
zines. 

He  started  as  an  office  boy  in 
the  Walt  Disney  Studios,  along 
with  Hank  Ketcham  and  Virgil 
Partch,  and  later  worked  for 
Ketcham  on  “Dennis  the  Men¬ 
ace”  for  a  year.  Crenshaw  also 
spent  two  years  drawing  the 
mouths  that  made  animals  talk 
in  the  Paramount  series, 
“Speaking  of  Animals.” 

Crenshaw’s  ambition  fi'om  the 
beginning  was  to  have  a  syn¬ 
dicated  comic  cartoon.  His  first 
eight  tries  were  failures.  Then 
came  “The  Muffins”  in  1956  and 
later  the  successful  “Nubbin.” 
• 

AP’s  Norway  chief 

Appointment  of  Erik  Wold  as 
chief  of  bureau  in  Oslo  heading 
Associated  Press  operations  in 
Norway  has  been  announced  by 
Wes  Gallagher,  AP  general 
manager.  Wold,  44,  succeeds 
George  Boultwood  whose  ap¬ 
pointment  as  chief  of  bureau 
for  Denmark  was  announced 
earlier. 

• 

Kyodo  chief’s  plans 

At  a  membership  meeting  re¬ 
cently,  Shintai’o  Fukushima  said 
he  will  be  retiring  soon  from 
the  presidency  of  Japan  Times, 
which  he  held  for  the  past  15 
years,  and  concentrate  on  his 
duties  as  president  of  Kyodo 
News  Service. 
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The  Weekly  Editor 


NEW  YORK  cm  NEWCOMER 


By  Craifi  Tomkinson 

A  community  newspaper  in 
the  heart  of  New  York  City  is 
seeking  to  prove  that  the  for¬ 
mula  for  success  is  not  so  much 
knowing  how  to  run  a  news¬ 
paper  as  knowing  how  to  get  in¬ 
volved  with  the  community. 

The  (iramercy  Herald  Is  an 
infant  on  the  scene  —  nine 
months  old  to  be  exact — but  al¬ 
ready  its  relations  with  the  com¬ 
munity  have  established  it  as 
the  local  paper  for  a  121-block 
area  of  Manhattan  encompass¬ 
ing  Gramercy  Park,  Murray 
Hill,  Kips  Bay,  and  Stuyvesant 
Park,  with  a  total  of  47,000 
families. 

The  Herald’s  short  history  is 
one  of  taking  advantage  of  re¬ 
sources  at  hand  and  making  do 
with  them.  It’s  a  history  long  on 
vitality  and  talent  but  short  on 
cash. 

The  paper  was  founded  last 
fall  by  two  graduate  college 
students.  Herb  Rothman  and  Jay 
Siegel,  who  were  soon  joined  by 
a  third,  James  Farley  Jr. 

Among  them  the  total  of 
newspaper  experience  was  Roth¬ 
man’s  and  Siegel's  work  on  col¬ 
lege  newspapers  at  the  Bernard 
M.  Bai’uch  Business  School,  an 
institution  not  dedicated  to 
turning  out  journalism  greats. 

The  three-way  partnership 
has,  since  the  start,  narrowed 
to  Rothman  and  Farley.  Siegel 
was  married  last  fall  and  sold 
out  to  the  other  two,  preferring 
domestic  tianquility  to  long 
hours  in  newspaper  work. 

Kolhman  is  publisher 

Rothman,  25,  was  graduated 
from  the  Baruch  masters  pro- 
gi’am  in  marketing  and  is  now 
the  Herald’s  publisher.  He  han¬ 
dles  the  business  end  and  is  one 
of  only  two  people  found  at  the 
office  during  normal  business 
hours.  The  other  is  office  man¬ 
ager,  Mile.  Paulette. 

Farley,  23,  is  the  newsman. 
But  his  experience  has  been  in 
broadcasting  as  a  writer-editor 
for  WINS  news  radio  station  in 
New  York.  He  majored  in  com¬ 
munications  at  Fordham  Uni¬ 
versity  and  studied  at  Baruch. 
He  .still  holds  a  full  time  job  at 
WINS  (from  4  a.m.  to  11  a.m.) 
and  manages  to  put  in  40  hours 
a  week  at  the  Herald,  as  editor- 
in-chief.  He  was  reluctant  to 
join  with  Siegel  and  Rothman 
at  first  but  did  so  after  the  first 
issue  October  1  last  year. 

Rothman  now  owns  60  per¬ 


cent  of  the  paper,  Farley  25  per¬ 
cent.  Nine  j)ercent  is  in  out¬ 
standing  treasury  stock  and  the 
remainder  is  owned  by  individ¬ 
ual  investors.  The  paper  is  pub¬ 
lished  by  the  HUH  Publishing 
Co.  The  initials  are  a  collection 
of  the  first  letters  of  the  first 
names  of  Siegel’s  wife,  Roth¬ 
man’s  fiance,  Si(‘gel  and  Roth¬ 
man. 

Something  the  Herald  .started 
off  with,  and  something  not 
many  small  newspapers  have, 
was  a  market  survey  of  the 
Gramercy  Park  area,  compli¬ 
ments  of  the  Baruch  (which  is 
in  the  area)  graduate  market¬ 
ing  class. 

Rothman  and  Siegel  instituted 
the  survey  as  a  i)roject  for  the 
class  in  September  of  la.st  year. 
It  has  come  in  handy,  not  only 
to  use  as  a  basis  for  soliciting 
advertising,  but  in  determining 
editorial  policy. 

Rothman  said  the  sui-vey  has 
diiected  editoiial  direction  on 
several  occasions.  For  instance  a 
column  for  the  elderly  was 
dropped  because  the  survey  re¬ 
vealed  only  a  small  percentage 
of  the  local  jmpulation  in  the 
“65  and  over’’  range. 

He  said  he  first  saw  a  need 
for  a  Giamercy  Park  local  pa- 
pe-'  back  in  1967  when  the  30 
year-old  Gramercy  Graphic,  a 
monthly  magazine  type  publica¬ 
tion  folded.  Other  community 
papeis  from  areas  surrounding 
Gramercy  Paik  were  coming 
into  the  aiea,  he  i-elated,  but 
they  weren’t  concerned  with  lo¬ 
cal  i)roblems. 

Iliiiiihle  beginnings 

The  paper’s  beginnings  were, 
to  say  the  least,  humble.  Until 
January,  when  the  Herald  went 
big  time  with  the  rental  of  of¬ 
fice  space,  headquarters  were  in 
Rothman’s  ai)artment  and  in 
Siegel’s  car. 

The  first  issue  came  out  Oc¬ 
tober  1  on  a  fortnightly  basis 
and  is  still  published  every  two 
weeks.  But  as  of  September  3 
the  Herald  will  come  out  weekly 
in  recognition  of  its  acceptance 
in  the  community  and  its  im- 
l)roving  financial  condition. 

Siegel  and  Rothman  had  to 
convince  the  composing  firm 
which  does  the  paper’s  composi¬ 
tion,  and  the  printing  firm 
which  prints  the  paper,  to  put 
out  that  first  Herald  on  credit. 
There  w'as  no  money. 

Predictably  the  local  adver¬ 
tisers,  mostly  independents,  were 


THE  FULL  TIME  STAFF  of  the  Gramercy  Parle  Herald  consists  of 
office  manager  Mile.  Paulette;  editor-in-chief  Jim  Farley  Jr.,  and 
publisher  Herb  Rothman. 


leluctant  to  commit  money  to  a 
newcomer. 

They  were  also  reluctant  be¬ 
cause  racketeers  in  1970  had 
canvassed  the  neighborhood  sell¬ 
ing  advertising  contracts  (cash 
in  advance)  for  the  defunct 
Graphic  w’hich  they  claimed  they 
were  going  to  resurrect  (they 
didn’t  even  have  title  to  the 
name).  No  magazine  and  no 
crooks  were  ever  seen  again. 

The  Heiald’s  initial  circula¬ 
tion  of  10,000  was  entirely  free 
and  distributed  via  Siegel’s  car 
to  newsstands  and  apartments. 

They  experienced  reluctance 
on  the  part  of  apartment  door¬ 
men  to  allowing  papers  to  be 
distributed  within  the  buildings. 
They  tackled  the  problem  with 
$300  worth  of  liquor,  a  bottle  to 
each  doorman,  but  then  decided 
to  go  paid  and  never  took  ad¬ 
vantage  of  the  good  wdll  they 
bought. 

Gurront  circulation 

Current  cii-culation  of  14,000 
bl  eaks  down  to  between  500  to 
700  newsstand  sales  each  issue, 
and  2,300  to  2,400  paid  via  the 
mail.  The  remaining  circa  11,- 
000  are  mailed  on  a  sampling 
basis.  They  promote  the  paper 
by  sampling  in  neighborhoods 
from  where  news  for  that  issue 
came  heaviest,  further  enhanc¬ 
ing  the  idea  of  the  Herald  as  the 
local  paper. 

The  paper  has  become  the  lo¬ 
cal  voice  Rothman  and  Farley 
point  out  that  the  highly  suc¬ 
cessful  Village  Voice  had  hum¬ 
bler  beginnings)  by  getting  in¬ 
volved  in  the  community. 

A  simple  example  of  this  is 
how  the  paper  recently  came  to 


the  rescue  of  a  group  of  women 
picketing  the  local  carpenters 
union  headquarters  w'here  their 
husbands  weie  members.  Their 
gripe  was  an  inefficient  union  of¬ 
ficial  but  their  problem  was 
where  to  change  their  babies’ 
diapers  while  picketing.  Farley 
offered  the  Herald’s  office.  They 
say  it  was  a  sight  to  see. 

That’s  typical  of  how  the 
Herald  has  gotten  involved  with 
the  community  scene  and  com¬ 
munity  problems. 

The  paper,  although  new  in 
the  neighborhood,  has  thrown 
itself  repeatedly  into  the  center 
of  two  of  the  three  topics  guar¬ 
anteed  to  incite  local  residents: 
housing  and  schools.  The  third 
is  politics,  which  the  Herald  is 
gearing  up  for. 

Housing,  i.e.  co-op  apart¬ 
ments,  rent  control  etc.,  is  al¬ 
ways  a  lively  topic  in  New  York 
City.  But  in  Gramercy  Park  the 
controversy  involves  not  only 
tenants  and  landlords  but  poli¬ 
ticians  and  institutions  of  all 
types,  including  hospitals. 

Farley  referred  to  the  Gram¬ 
ercy  Park  area  as  “the  bed 
pan  area  of  New  Yoik”,  based 
on  the  fact,  he  said,  that  fully 
33  percent  of  all  hospital  beds 
in  the  lower  half  of  the  eight 
million  population  city  are  lo¬ 
cated  there. 

The  hospitals  are  expanding 
and  in  a  city  with  viitually  no 
available  open  space  this  means 
something  must  come  down.  In 
a  residential  area  like  Gramercy 
Park  this  means  apartments,  al¬ 
ready  in  short  supply,  must  go. 

The  Herald  established  early 
recognition  as  a  fighting  paper 
(Continued  on  next  page) 
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(Continued  from  page  34) 

with  its  championing  of  the 
cause  of  45  apartment  tenants 
facing  eviction  because  the  Co¬ 
lumbus  Hospital  needed  a  27 
car  parking  lot  for  officials  on 
the  site  where  the  apartment 
house  is  located. 

Wired  the  Pope 

The  Herald  joined  the  fight  to 
save  the  apartments  to  the  point 
of  instigating  the  sending  of  a 
telegram  (translated  into  Latin 
by  Farley’s  wife)  to  the  Pope 
in  Rome  (the  hospital  is  con¬ 
trolled  by  a  nuns’  order  in 
Italy)  signed  by  the  apartments’ 
tenants. 

Farley  and  Rothman  saw  to 
it  the  story  not  only  was  car¬ 
ried  by  the  Herald,  but  got  to 
the  wire  services,  broadcasting 
stations,  and  New  York  dailies, 
which  carried  the  story  credit¬ 
ing  the  Herald. 

No  official  reply  was  received 
from  the  Pontiff  but  a  short 
while  after  a  directive  from  the 
Archdiocese  of  New  York  indi¬ 
cated  that  its  office  would  not 
any  longer  handle  funding  of 
any  hospital  expansion  that  in¬ 
volved  destruction  of  housing. 

Rothman  and  Farley  both  feel 
there  is  a  need  to  further  the 
cause  of  unity  within  their  cir¬ 
culation  area.  Towaids  this  end 
they  have  become  involved  in 
many  of  the  local  organizations, 
have  helped  sponsor  formation 
of  tenant  unity  groups,  neigh¬ 
borhood  concerts,  and  other 
functions  including  the  fiist  an¬ 
nual  Stuyvesant  Park  Festival 
at  which  the  paper  had  a  booth 
to  distribute  Gramercy  Herald 
“Block  Power”  buttons. 

On  the  topic  of  education, 
which  the  pair  said  is  more 
volatile  a  subject  than  politics, 
the  Herald  has  already  had  to 
its  credit  a  copyrighted  expose 
of  the  fact  that  the  district 
school  board  was  allowing  stu¬ 
dents  from  out  of  the  district 
attend  P.S.  40,  considered  one 
of  the  best  schools  in  the  city. 

Politically  the  paper  has  plans 
to  become  involved  this  Septem¬ 
ber  with  the  creation  of  a  forum 
for  all  the  primary  candidates. 

Both  Rothman  and  Farley 
come  from  the  conservative  side 
of  the  political  spectrum.  Both, 
while  students  at  Baruch,  were 
members  of  the  right  wing 
Young  Americans  for  Freedom 
and  Rothman  was  head  of  the 
Baruch  chapter,  the  largest  sin¬ 
gle  one  in  the  country.  But  both 
now  brag  about  the  fact  that 
they  wei’e  booted  out  of  the 
YAF  for  being  “libertarians.” 

Worked  for  Marehi 

They  were  early  workers  “and 
pail  of  the  ‘instant  crowd’  on 
tv”,  in  the  campaign  of  con- 
sei-vative  State  Senator  John 
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Marehi  in  his  bid  for  the  New 
York  City  mayorship. 

“After  we  won  the  primary,” 
Rothman  said,  “they  kicked  out 
the  amateurs  and  brought  in  the 
professionals  to  lo.se  the  elec¬ 
tion.” 

Whatever  their  political  past, 
the  Herald’s  political  future  will 
be,  Rothman  said,  objective.  “As 
one  matures  one  changes  atti¬ 
tudes”  he  said  in  replying  to  a 
question  about  the  affect  of 
their  past  on  the  paper’s  politi¬ 
cal  future. 

Participation  by  the  paper  in 
things  like  the  festival,  and  the 
local  organizations,  is  not  only 
good  community  relations  but 
it’s  good  promotion  for  reader- 
ship  of  the  paper. 

But  that’s  not  the  limit  to  the 
types  of  promotion  Farley  and 
Rothman  have  utilized.  They 
have  sent  promotional  mailings 
to  members  attending  meetings 
of  local  action  groups  on  the 
theory  that  if  the  people  are  in¬ 
terested  in  the  community 
enough  to  attend  meetings  they 
will  want  to  keep  up  with  the 
news  of  the  community. 

They  have  gotten  several  or¬ 
ganizations  to  include  a  sub¬ 
scription  to  the  Herald  as  part 
of  the  membership  fee.  The  or¬ 
ganization  keeps  part  of  the 
subscription  rate  and  the  Hei- 
ald  gets  the  rest. 

The  house  ads  they  run,  while 
not  particularly  enlightened  or 
original,  are  frequently  humor¬ 
ous.  In  one  case  a  negative  ap- 
pi'oach  is  used  through  a  ficti¬ 
tious  ad  “paid  for  by  the  Citi¬ 
zens  Committee  to  keep  the  com¬ 
munity  uninformed.”  The  head¬ 
line,  questionable  in  its  effec¬ 
tiveness,  said  “Don’t  subscribe 
to  the  Gramercy  Herald,”  and 
then  lists  the  reasons  for  keep¬ 
ing  the  community  uninformed. 

The  Herald  does  keep  the 
community  informed,  not  only 
on  the  hard  news,  but  on  cul¬ 
tural  and  sports  matters  as  well. 

Talent  available 

One  reason  the  paper  can  of¬ 
fer  such  a  wide  variety  of  cov¬ 
erage  (on  its  budget)  is  that  it 
has  a  wealth  of  talent  at  its 
finger  tips,  much  of  it  gratis. 

Included  in  the  group  of  peo¬ 
ple  who  write  regularly  for  the 
paper,  some  at  no  pay.  are 
Eleanor  Sullivan,  editor  of  El¬ 
lery  Queen  magazine:  H.  Paul 
Jeffers,  another  WINS  editor 
and  the  author  of  several  books 
including  “See  Paris  and  Die”; 
David  Lifson,  a  Fulbright- 
Hayes  Research  Scholar  and  the 
author  of  “Yiddish  Theatre  in 
America”;  Lorraine  Sherwood, 
retired  from  20  years  as  a  New 
York  radio  personality;  Gary 
Alexander,  and  Spencer  Ross, 
WINS  reporters;  and  a  recent 
plum  in  the  Herald  pie.  Bob 
Albano,  nephew  of  Manhattan 
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GOP  boss,  Vincent  Albano. 

Recently  added  to  the  list  of 
contributors  was  the  name  of 
Mari  McCloskey,  who  in  May 
became  the  first  woman  to  be 
gi’anted  full  press  credentials 
for  the  coverage  of  the  Indian¬ 
apolis  500  race  (E&P,  June  5). 
She  is  now  editor  of  All-Sports 
magazine  but  plans  to  repre¬ 
sent  the  Herald  in  applying  for 
press  credentials  at  the  next 
major  boxing  match  at  Madi¬ 
son  Square  Garden.  It  would  be 
another  “first”  if  she  succeeds, 
and  Farley  plans  to  back  her 
up  with  court  action  if  neces¬ 
sary,  but  concedes  the  Garden 
might  refuse  credentials  on  the 
basis  of  the  Herald  being  a 
weekly  paper,  not  on  grounds  of 
sex. 

In  addition  to  those  men¬ 
tioned,  the  paper  has  a  number 
of  other  staffers  from  WINS 
working  for  it,  including  two 
photographers  who  work  on  the 
radio  station’s  copy  desk.  In 
fact  the  Herald  is  fondly  i-e- 
ferred  to  as  “the  WINS  staff 
newspaper.” 

If  it  seems  to  the  casual 
reader  that  the  Herald  is  largely 
dependent  on  the  talent  from 
WINS,  that’s  almost  right.  As 
weekend  news  editor  for  the 
.station  Farley  is  in  a  position 
to  know  much  about  the  city 
and  its  workings.  As  he  said, 
“when  I’m  at  WINS  I  see  the 
macrocosm  and  when  I’m  at  the 
Herald  I  see  the  microcosm.” 

Two-way  loyalty 

He  utilizes  the  knowledge,  but 
not  the  material,  he  acquires 
at  WINS.  His  loyalty  is  two- 
way.  If  a  story  breaks  in  the 
Herald’s  area  and  the  paper 
learns  of  it  first,  the  radio  sta¬ 
tion  gets  a  call. 

If  all  of  this  activity  at  the 
Herald  sounds  like  a  money 
making  proposition  for  the  par¬ 
ticipants,  it  isn’t — yet.  “We’re 
not  making  money,”  Rothman 
and  Farley  said,  “but  we’re  pay¬ 
ing  our  bills.” 

Mile.  Paulette  jokingly  re¬ 
ferred  to  the  newspaper’s  “pay¬ 
roll  savings  plan”  which  Roth¬ 
man  said  means  “we  save  the 
payroll.”  Another  attraction  for 
the  Herald  staff  are  “payless 
paydays.” 

The  paper  does  have  a  man¬ 
aging  editor,  Roy  Chustek,  a 
recent  masters  graduate  of  the 
University  of  Wisconsin  jour¬ 
nalism  school,  but  he  had  to 
take  a  summer  job  with  the  Fire 
Island  (N.Y.)  News  because  the 
Herald’s  coffers  were  empty. 
He’s  coming  back  full-time  Sept. 
1  in  time  for  the  weekly  sched¬ 
ule. 

Chustek  was  a  good  catch  for 
the  Herald,  he  brought  his  own 
typewriter,  which  Farley  now 
has  to  share  with  the  circulation 


department  (one  man,  part- 
time)  . 

Another  windfall  came  to  the 
Herald  in  the  form  of  Stanley 
Smith,  a  retired  ad  man,  who 
now  sells  ad  space  for  the  Her¬ 
ald.  He’s  managed  to  get  na¬ 
tional  advertisers  and  major 
New  York  banks,  which  gener¬ 
ally  have  policies  against  ad¬ 
vertising  in  community  papers, 
especially  new  ones,  to  buy 
space.  Failey  said  Smith  made 
no  less  than  137  calls  his  first 
week  on  the  job  and  has  been 
doing  better  ever  since. 

But — get  this — Smith  doesn’t 
do  it  for  the  money.  He  refuses 
to  take  more  than  $50  a  week  in 
pay.  He  just  enjoys  his  work. 

Smith  and  Rothman  split  the 
ad  selling  job.  The  former  goes 
where  age  and  neatness  are  re¬ 
spected  and  the  latter  (in  his 
red,  semi-Afro  hairdo)  goes 
where  youth  and  unkemptness 
(he  owns  only  one  suit)  are  de 
rigueur. 

Together  they  bring  in  what 
amounts  to  about  $1,200  in  ad¬ 
vertising  per  week  with  163  ac¬ 
counts.  Of  this  number  about 
35  percent  represent  every  issue 
repeats,  and  40  percent  every 
other  issue. 

The  paper  could  make  more 
but  Rothman  inists  on  keeping 
the  ad-news  ratio  to  an  unusu¬ 
ally  low  32-68  percent.  The  pa¬ 
per  is  running  eight  to  12  pages 
per  issue. 

Although  still  dealing  with 
their  infant  paper,  Rothman  and 
Farley  are  already  thinking  in 
terms  of  another  paper  in  an¬ 
other  part  of  the  City.  They  are 
making  demographic  studies  of 
the  Forrest  Hills  and  Astoria 
sections  of  Queens  and  the  Can- 
arsie  section  of  Brooklyn. 

• 

Betz  buys  2  weeklies 
in  bankruptcy  auction 

Betz  Publishing  Co.,  Lamai-, 
was  the  successful  bidder,  at 
$10,000,  for  the  names,  titles, 
mailing  lists  and  second  class 
mailing  permits  of  two  weekly 
newspapers  that  were  formerly 
published  by  Eastern  Colorado 
Plainsman  Inc. 

The  properties  —  the  East¬ 
ern  Colorado  Plainsman  at 
Hugo  and  the  Range  Ledger 
and  Cheyenne  Wells  Record  at 
Cheyenne  Wells,  were  auctioned 
in  U.S.  Bankruptcy  court  July 
12.  Physical  equipment  was  not 
part  of  the  sale. 

Since  Rodney  J.  Dent,  former 
publisher,  filed  in  bankruptcy 
three  months  ago,  the  newspa¬ 
pers  had  been  published  by 
community  groups.  They  are 
now  being  published  in  the  La¬ 
mar  plant  of  the  Tri-State 
News,  an  evening  daily  owned 
by  the  Betz  family. 
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Mike  Royko 
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unfailingly  generous  to  subordinates. 
Copyboys  can  have  as  much  time  as  they 
want  and  usually  the  conversation  has  to 
do  with  a  softball  team  on  which  Royko 
plays. 

Royko  is  partial  to  college  students  who 
arrange  an  interview  as  their  semester 
theme.  Uncomplainingly,  he  defers  his 
own  writing  chores  until  late  evening. 

Prefers  home  life 

Royko,  ))rcferring  to  be  at  home  with 
his  wife  and  two  sons,  rarely  accejjts  in¬ 
vitations  from  hostesses  who  are  anxious 
to  have  a  celebrity  grace  their  party.  He 
makes  no  pretense  of  intellectualism  and 
is  somewhat  shy  among  fawning  syco- 
])hants,  aristocrats  and  sophisticates.  He 
])refers  the  company  of  newsmen  and 
writei-s  and  is  particularly  careful  about 
hol)nobbing  with  those  at  the  center  of 
power. 


Some  of  his  best  columns  have  been 
w'ritten  spot,  after  important  news  breaks. 
On  hearing  a  radio  report  of  the  Rev. 
Martin  Luther  King’s  death  while  driv¬ 
ing  home,  Royko  returned  to  the  office  and 
in  two  hours  had  written  a  moving  piece 
on  its  significance,  a  column  that  has  been 
widely  reprinted. 

The  individual  need  not  be  notable  to 
warrant  a  column  near  deadline.  When  his 
favorite  bartender  suddenly  died  Royko 
left  his  bed,  drove  to  the  office,  and  wrote 
a  personality  profile  for  the  first  Daily 
News  deadline  at  6  a.m. 

Royko  enjoys  full  freedom  in  choice  of 
subjects  and  only  two  columns  have  been 
killed.  One  dealt  with  a  black  family 
moving  into  a  black  neighborhood.  The 
other  was  born  of  a  pique  stemming  from 
a  succession  of  typographical  errors  over 
several  days. 

Iturlender  at  12 

Royko  has  first-hand  knowledge  of  the 
politicians,  ward  heelers  and  grafters  he 
writes  about.  At  12  he  w'as  a  bartender  in 
his  father’s  saloon  in  a  Polish  neighbor¬ 
hood  and  personally  handed  i)ayoff  en¬ 


velopes  to  bag  men  while  his  mother 
made  sandwiches  in  a  back  room  and  his 
father  worked  on  an  outside  job  to  keep 
the  family  afloat. 

Royko  put  out  a  paper  for  the  Air 
Force  wffiile  in  that  branch  of  service  al¬ 
though  the  only  preparation  he  had  was 
overnight  perusal  of  a  journalism  text¬ 
book. 

On  discharge,  he  joined  the  Lemer 
w'eekly  neighborhood  newspapers  in  Chi¬ 
cago.  Then  came  City  News  Bureau  and 
by  age  24  he  was  night  editor.  Sans  uni¬ 
versity  degree,  he  was  unable  to  crack 
Chicago  newspapering  until  the  Daily 
News  decided  to  try  him.  Now  his  col¬ 
umns  have  appeared  in  eight  journali.sm 
texts. 

He  is  unmoved  by  adulation  and  he 
fears  no  one.  He  has  won  numerous  prizes, 
including  the  Heywood  Broun  Award  in 
1969  for  “sardonic,  bold  and  courageous’’ 
writing.  His  explanation  of  his  immotlest 
philosophy:  “Pve  got  to  be  a  little  cocky. 
If  I  let  myself  be  beset  with  doubts,  if  I 
sit  there  wondering  whether  I  should  or 
shouldn’t,  if  I  begin  to  second  guess  my¬ 
self,  then  I’m  through  as  a  columnist.’’ 


Ideaphoria  essential 
in  journalism  skills 


.4s  many'  i)ubli.shers  know, 
outstanding  rei)ort<MS  or  re- 
wi-itoinen  do  not  always  make 
good  editors.  This  they  know  by 
exjterience,  but  they'  don’t  know 
why'.  But  studies  by'  the  Johnson 
O’Connor  Research  Foundation 
Human  Engineering  Laboratory, 
a  non-profit  scientific  research 
organization  gives  specific  lea- 
sons  why  some  winters  make 
good  editors,  some  do  not. 

The  Human  Engint'cring  Lab¬ 
oratory,  now  nearing  its  .nOth 
anniversary',  has  measured  the 
inherent  abilities  of  almost  Is 
million  pei-sons.  At  one  time  it 
tested  all  the  news  gatherers, 
repoi-ters  and  re.searchers  of  one 
of  the  nation’s  largest  iiublish- 
ers.  .411  of  them  (100%)  were 
above  avei'age  in  “Ideajihoria’’ 
or  “creative  imagination’’,  a 
constant  flow  of  ideas.  .4s  a 
group  they  rank  higher  in  this 
characteristic  than  any  other. 
However,  wlitors  as  a  group 
did  not  rank  as  high.  Only 
were  aliove  average. 

The  characteristic  common  to 
most  editors  is  high  vocabulary; 
of  all  editors  tested,  94%  ranked 
higher  than  the  median.  Report¬ 
ers  rank  high  in  vocabulary, 
too,  but  an  important  difference 
between  the  two  groups  is  in 
“analytical  reasoning.”  88%  of 
all  editors  are  above  average  in 
this  ajititude.  Only  65%  of  the 
reporters  te.sted  are  above  the 
median. 

Johnson  O’Connor,  founder 
and  head  of  the  Boston-based 
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oiganization,  says  that  if  a  re- 
liorter  is  high  in  analytical  rea¬ 
soning,  he  will  arrange  facts  to 
fit  his  jireconceived  idea  of  a 
story  and  hear  only  those  which 
fit.  On  the  other  hand,  analytical 
reasoning  helps  an  editor  in  or¬ 
ganizing  material  for  an  issue. 
Editors  also  score  high  in  what 
O’Connor  calls  “inductive  rea¬ 
soning.”  This  is  the  ability  to 
draw  conclusions,  to  see  a  com¬ 
mon  connection  between  ai)par- 
ently  unrelated  facts. 

Exi)erienced  reporters  score 
high  in  “observation.”  89';r  of 
tho.se  tested  are  above  the  na¬ 
tional  average.  Only  half  of  all 
the  editors  tested  are  above  the 
average  in  this  characteristic 
according  te  the  study'.  Good  re- 
imrters  also  .score  well  in  “finger 
dexterity',”  94 '"r  being  above 
average.  Only  44%  of  all  the 
editors  are  above  average  in  this 
aptitude. 

Based  on  the  tests,  O’Connor 
reports  that  anyone  asi)iring  to 
be  a  successful  editor  .should 
score  well  in  the  uppt-r  half  of 
the  ])opulation  in  vocabulary, 
analytical  reasoning,  inductive 
reasoning,  and  ideaphoria.  He 
will  also  get  along  better  if  he 
is  “objective”  in  peisonality, 
that  is,  outgoing  or  extro- 
vertive.  Those  who  have  the 
mentioned  aptitudes  but  arc 
“subjective”  do  better  as  free¬ 
lance  writers,  according  to  O’¬ 
Connor. 

The  best  combination  of  in¬ 
herent  abilities  for  successful 


reporters,  according  to  Labora¬ 
tory  results,  is  high  ideaphoria, 
inductive  reasoning,  vocabulary, 
finger  dexterity  and  an  objec¬ 
tive  personality. 

Since  unused  aptitudes  make 
for  restlessness  and  unhappi¬ 
ness  in  a  job,  according  to  the 
Laboratory  both  reporters  and 
editors  should  score  low'  in  w'hat 
is  called  “structural  visualiza¬ 
tion”,  the  ability  to  see  a  blue 
print  in  three  dimensions  rather 
than  one,  for  examide.  This 
characteristic  is  not  needed  in 
journalism. 

The  Human  Engineering  Lab¬ 
oratory  has  the  avow'ed  objective 
of  aiding  human  happiness  by 
helping  i)eoi)le  find  the  w'ork  for 
which  they  are  best  fitted.  It 
tries  to  isolate  and  measure 
those  abilities  which  seem  to  be 
inherent,  which  are  independent 
of  environment. 

While  it  concedes  that  ac- 
ouired  knowledge  and  self-mo¬ 
tivation  are  important  factors  in 
vocational  success  it  holds  that 
if  a  person  does  not  use  inher¬ 
ent  aptitudes  in  his  job  or  in 
activity'  outside  of  work,  it 
makes  for  restlessness  and  in¬ 
stability'. 

There  are  12  Laboratories  in 
all  where  altitudes  are  tested. 
They  range  fiom  Boston  to  San 
Diego  and  Mexico  City. 


Deaths 


Richard  H.  Diktz,  45,  a  for¬ 
mer  reporter  for  the  Akron 
Beacon  Journal;  executive  of 
the  public  relations  firm  of 
Selvage,  Lee  &  Howard;  Julv 
16. 

*  *  * 

Jerry  Costello,  73,  retired 
editorial  cartoonist  for  the  Al¬ 
bany  (N.Y.)  Knickerbocker 
News;  recently. 

*  *  * 

Elmer  F.  Orne,  66,  copy  edi¬ 
tor  at  the  Lynn  (Mass.)  Eve¬ 
ning  Item;  June  13. 

*  *  * 

William  C.  Loomis,  78,  re¬ 
tired  assistant  city  editor  of  the 
Washington  Post;  July  12. 

*  *  * 

0.  C.  Miller,  71,  former 
White  House  reporter  for  the 
Sjrringfield  (Mo.)  Leader  and 
other  newspapers;  July'  11. 

4c  * 

Loiis  F.  Marinelli,  36,  na¬ 
tional  advertising  manager  of 
the  Peek  ford  (Ill.)  Morning 
SUir  and  Register-Republic; 
July  14. 

*  ♦  * 

William  J.  Donaldson,  77, 
superintendent  of  the  House 
Press  Gallery  for  47  years; 
July'  13. 

^  i-t 

Lord  Astor  of  Hever  (John 
Jacob  Astor  5th),  85,  Ameri¬ 
can-born  publisher  of  the  Times 
of  London  from  1922  to  1959 
and  a  Conservative  member  of 
the  House  of  Commons  from 
1922  to  1945;  July  19. 

«  *  * 

Robert  M.  Gurvin,  54,  as¬ 
sistant  financial  editor  of  the 
Detroit  News;  former  copy  edi¬ 
tor  at  the  Detroit  Times;  July 
16. 

EDITOR  &  PUBLISHER  for  July  24,  1971 


Editor  appointed 

Fred  Hazel,  42,  managing  edi¬ 
tor  the  last  eight  years,  has 
been  ar)pointed  editor  of  the 
Saint  John  (N.B.)  Telegraph- 
Journal  and  Times-Globe  to  suc¬ 
ceed  Stuart  Trueman,  who  will 
be  a  contributing  editor.  Gerald 
Childs,  former  government  af¬ 
fairs  reporter,  was  named  man¬ 
aging  editor. 


national  Typographical  Union 
and  is  involved  in  a  strike  by 
newly  organized  Guild  members 
at  the  Newark  Neivs,  another 
subsidiary.”  One  of  the  largest 
recyclers  of  newsprint  is  Garden 
State  Paper  Co.,  a  subsidiary  of 
Media  General. 


SNPA  panel  depl 


Guild  election 

(Continued  from  page  10) 


ores 

newsprint  price  deal 


spite  of  the  decision  of  the  ' 
highest  court  that  publication 
of  these  (Pentagon)  papers 
came  within  the  protection  of  , 
the  First  Amendment.” 

The  Guild  called  upon  the 
President  and  the  Congress  to 
“bring  an  end  now  to  all  U.S. 
military  involvement  in  South¬ 
east  Asia  contingent  upon  the 
release  of  all  U.S.  prisoners  of 
war.” 

Another  resolution  on  police- 
l)ress  relations  demanded  that 
“responsible  authorities  bring  a 
halt  to  abuses  against  newsmen 
which  include  police,  military 
and  government  agents  who 
harass,  intimidate  and  imper¬ 
sonate  newsmen,  and  who  seek 
to  block  reporters  and  photog¬ 
raphers  from  reaching  sources 
of  news.” 

The  same  resolution  con¬ 
gratulated  publishers  “who  ag¬ 
gressively  resist  efforts  to  ob¬ 
tain  information  through  un¬ 
constitutional  use  of  search  war¬ 
rants,  subpoenas,  and  lequests 
to  tui  n  over  pbotos  and  news¬ 
mens’  notes  to  the  police  or  to 
other  bodies  ...” 

Delegates  approved  a  resolu¬ 
tion  supporting  recommenda¬ 
tions  of  the  Canadian  Senate 
Committee  on  the  Mass  Media 
calling  for  the  establishment  of 
l)ress  councils  and  press  owner¬ 
ship  review  boards  and  recom¬ 
mended  that  no  elected  official 
bo  ai)pointed  to  such  councils. 

In  a  resolution  honoring  the 
late  Ruben  Salazar,  the  Guild 
asked  publishers  and  Guild  lo¬ 
cals  to  provide  training  and  op¬ 
portunity  for  Mexican-Ameri- 
cans  to  participate  in  the  news 
profession. 

Paper  recycling  asked 

The  delegates,  obseiwing  that 
the  newspaper  industry  “has 
joined  in  environmental  cam¬ 
paigns  with  enthusiasm,  but 
what  it  has  practiced  has  been 
far  different  from  what  it  has 
l)reached,”  called  for  publishers 
to  do  all  in  their  power  to  con¬ 
serve  environment. 

“Purchase  of  recycled  news- 
jirint,  whenever  possible  and 
when  such  newsprint  comes  from 
sources  not  involved  in  strike¬ 
breaking,  or  in  active  campaigns 
against  unions,  should  be  en¬ 
couraged,”  the  resolution  stated. 
Publishers  were  asked  to  deal 
with  newsprint  firms  using  mod¬ 
ern  methods  of  forestry. 

A  separate  resolution  asked 
publishers  not  to  buy  from 
Media  General  Inc.,  Richmond, 
Va.,  “which  is  currently  break¬ 
ing  a  strike  against  its  Rich¬ 
mond  newspapers  by  the  Inter- 


Guild  loses,  76-58 


In  a  vote  conducted  by  the  that  is  designed  to  give  all  Committee  members  disclosed 
National  Labor  Relations  Board  taistomers  of  newsprint  com-  that  some  large  purchasers  had 
(July  7)  ComCorp  employes  re-  I'^mies  an  even  deal.  benefitted  from  “substantial  dis¬ 

jected  the  Cleveland  Newspaper  SNPA’s  newsprint  committee  counts”  and  arrangements  to 
Guild’s  attempt  to  organize  the  <'hairman  Robert  H.  Spahn  ex-  take  delivery  of  newsprint  this 
news,  sales  and  office  staffs  of  plained  that  the  action  has  been  year  at  the  1970  price.  Some 
Sun  Newspapers  serving  the  taken  following  “verification”  of  companies,  they  reported,  had 
suburbs  of  Cleveland.  David  I’eports  that  some  publishers  re-  given  customers  the  advantage 
Skylar,  ComCorp  president,  said  ceived  discounts  and  other  of  a  postponement  of  the  1971 
the  vote  was  7(>  against  the  “piice  deals”  from  Canadian  price  increase  while  others  had 
union,  .aS  for  the  union.  Nine-  n,nd  Scandinavian  suppliers.  not. 

teen  votes  challenged  by  the  Spahn,  an  officer  of  the  Okla-  The  special  subcommittee, 

union  were  not  included  in  the  homa  Publishing  Co.  (Oklahoma  headed  by  Richard  D.  Blum,  a 
tally.  City  Oklahoman  and  Times),  vicepresident  of  the  Dallas 

•  and  SNPA  president  Joe  D.  News,  will  concern  itself  with 

.  .  j  ^  Smith  Jr.,  publisher  of  the -IZca;-  drafting  a  standard  contract  to 

Assiglied  to  Liag08  andria  (La.)  Town  Talk,  pre-  give  the  small  papers  equal 

Larry  E.  Heinzerling  has  been  sided  at  a  recent  meeting  of  the  terms  with  those  of  the  larger 
appointed  Associated  Press  cor-  newsprint  committee  in  Dallas  papers. 

respondent  at  Lagos  Nigeria,  lifter  which  they  issued  a  state-  In  most  cases,  the  committee 

succeeding  James  M.’ Markham  “deploring  the  price  con-  complained,  a  buyer  of  30,000 

who  resigned.  Heinzerling,  25,  cessions  being  offered  some,  but  tons  of  newsprint  has  to  take  it 
acquired  news  experience  work-  southern  publishers  by  on  the  terms  offered  by  the  mill 

ing  summers  (1965  and  1966)  various  newsprint  producers.  while  buyers  of  big  amounts  re- 
on  the  Cleveland  Plain  Dealer  tpi  i  th  L’  ceive  more  favorable  terms, 

while  attending  Ohio  Wesleyan  The  newsprint  committee. 

University  and  with  the  AP  bu-  The  committee  also  expressed  Spahn  said,  is  urging  all  SNPA 
reau  at  Columbus.  He  received  alarm  with  what  it  considers  a  members  to  study  their  con- 
a  master’s  degree  in  interna-  “planned  cutback”  of  noimal  tracts  with  the  objective  of  add- 
tional  journalism  from  Ohio  newsprint  i)roduction  in  Canada  ic-ff  a  cancellation  clause  to  be 
State  in  June  1968  and  joined  which  it  viewed  as  “a  device  to  invoked  when  a  price  increase 
AP.  His  father,  Lynn  Heinzer-  empty  the  manufacturers’  ware-  is  announced.  The  committee 
ling,  is  in  the  AP  London  bu-  houses,  thereby  limiting  the  sup-  ^ilso  advocated  a  limit  of  fiv-e 
reau.  ply  of  newsprint  so  that  the  years  for  a  purchase  agreement. 

A  second  task  force  has  been 
assigned  to  explore  the  feasibil- 


companies.  Much 
shorter  freight  hauls  make  it 
economical,  the  committee 
))ointed  out. 

The  current  base  price  for 
newsprint  in  tbe  Southern  ter¬ 
ritory  is  $158  a  ton. 


City  editor  named 

Mrs.  Betty  Lou  Kizman,  who 
has  been  a  reporter,  feature 
writer,  women’s  page  editor  and 
drama  critic,  has  been  apponted 
city  editor  of  tbe  Marquette 
(Micb.)  Mining  Journal.  She 
studied  journalism  at  Michigan 
State  University. 


10('‘  more  on  Sunday 

The  Detroit  News  raised  the 
)nice  of  its  Sunday  edition  from 
25^}  to  40(1  on  July  18.  The  week¬ 
day  paper  remains  at  10^.  The 
home  delivery  rate  goes  from 
90(1  to  $1. 


IN  COMMITTEE — At  work  editing  some  of  the  propositions  before 
the  Guild  convention:  foreground,  William  Gummer,  Scranton; 
rear,  Robert  Christofferson,  executive  secretary  of  the  contracts 
panel;  Barney  Peterson,  San  Francisco-Oakland;  and  George  Mc¬ 
Cormick,  St.  Paul-Minneapolis. 
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Boycotted  Ky. 
publisher  wins 
Lovejoy  Award 

A  Kentucky  no\vsi)ai)er  i)ub- 
lishei'  who  was  forced  out  of 
l)usiness  hy  an  advertisers’  boy¬ 
cott  has  won  the  annual  Elijah 
1*.  Lovejoy  Award  for  courage 
in  jouiiialism  jjresented  by  the 
Southern  Illinois  University 
School  of  Journalism. 

Uo  (lardner,  former  iiublishei' 
of  the  IJKtb-circulation  weekly 
Hickinun  (Ky.)  Courier,  re¬ 
ceived  the  award  July  18  at  the 
meetin>r  of  the  International 
Conference  of  Weekly  Newspa¬ 
per  Editors  in  Carbondale,  Ill. 

The  Lovejoy  inize  is  a  me¬ 
morial  to  the  i)re-Civil  War  edi- 
toi-  of  Alton,  Ill.,  who  was  mur- 
deied  by  a  mob  in  18.‘!7  for  his 
abolitionist  editorials. 

After  takinfj  over  the  Coui  iei- 
in  1!).")4,  Gardner  jjublished  un- 
)>opular  articles  on  a  variety  of 
loc’al  issues,  including  race  rela¬ 
tions,  but  his  real  financial 
ti'oubles  began  late  in  19(5!). 
Racial  .strife  broke  out  at  Ful¬ 
ton  County  High  School  and 
Gardnei-  took  a  stand  against 
school  officials  and  in  favor  of 
black  students  and  i)arents. 

It  was  in  March,  1970,  how¬ 
ever,  that  Gardner  decided  to 
give  uj)  and  leave  Hickman.  In 
addition  to  the  dwindling  adver¬ 
tising  l  evenues,  Gardner  said  he 
and  his  family  were  subjected  to 
repeated  threats  and  intimida¬ 
tion,  including  middle-of-the- 
night  i)hone  calls.  Gardnei'  de¬ 
cided  to  leave  for  the  sake  of 
his  family. 

P'or  a  time,  Gardner  worked 
as  information  officer  for  the 
Montgomery  (W.Va.)  General 
Hospital,  and  he  is  now  nego¬ 
tiating  to  buy  a  newspaper  in 
California. 


Ownership  changes 

The  Litchfield  (Ky.)  Gazette, 
a  weekly  which  William  J. 
Hughes  owned  for  more  than  40 
yeai's,  passed  July  1  to  the 
ownership  of  a  new  company 
headed  by  Albert  P.  Smith  Jr., 
jiublisher  of  two  Russellville, 
Ky.  weeklies,  the  Logan  Leader 
and  the  Sews  Democrat. 

• 

22<1  daily  in  Miss. 

The  Oxford  Eagle,  a  weekly 
newspa))er  for  105  years,  has 
become  the  22nd  daily  published 
in  Mississipiii,  and  it’s  being 
jirinted  offset  Monday  through 
Friday  afternoons.  Mrs.  Nina 
Goolsby  is  the  editor  and  Jesse 
Phillijis  is  the  publisher. 


.Another  paper  added 
to  California  group 

The  owners  of  the  Willows 
(Calif.)  Da  ill/  Journal  and 
eight  affiliated  weeklies  have 
purchased  the  Colusa  County 
Farmer,  a  weekly,  from  Bob 
and  Norma  Weston,  who  retain 
a  job  printing  business. 

Edwin  F.  Davis,  i)resident  of 
Willows  Publishing  Co.,  said 
the  Colusa  County  Farmer 
would  be  i)rinted  in  the  offset 
))lant  at  Willows.  Besides  the 
daily  Journal,  the  company 
owns  the  Anderson  Valley 
Press,  Colu.sa  Grayhic,  Corning 
Graphic,  Los  Midinos  Graphic, 
Orland  Graphic,  Glenn.  County 
Graphic  and  Sorth  Valley 
Farmer. 

Other  ))rincipals  in  Davis 
Newspapers  are  Edwin  B. 
Brown  and  Robeit  Rigler.  They 
aie  retaining  Virginia  Kizer, 
printer,  editor  and  columnist 
since  1952,  as  general  manager 
of  the  Colusa  Countv  Farmer. 


Mill  workers  accept 


Todd  Clay  purchases 
newspaper  in  Virginia 

Todd  Clay  of  Miami,  Fla.,  will 
become  editoi'  and  i)ublisher  of 
the  cut  ton  Forge  (Va.)  Daily 
Re  dew  (.‘i,()()()  circulation)  on 
August  1. 

Clay,  who  i)urchased  the  Re¬ 
view  from  Jack  B.  Thompson, 
has  been  woi  king  in  his  father’s 
public  relations  firm,  Everett 
A.  Clay  &  Associates,  the  last 
six  years.  Pieviously  he  worked 
for  newspapers  in  Florida. 

• 

Stuhhs  and  Steele 
change  Ariz.  weekly 

The  Dlnck  Mountain  News  at 
Cave  Cieek,  Ariz.,  a  mimeo- 
gra))hed  newsi)ai)er  published 
every  two  weeks  since  1957,  will 


be  converted  to  an  offset-i)rinted 
weekly  on  August  5. 

Mrs.  W.  R.  Childs,  editor, 
said  the  new  owners  are  Jim 
Stubbs,  publisher  of  the  Lake 
Poivell  Chronicle,  and  A.  T. 
Steele,  both  former  foreign  con- 
respondents. 

The  News,  with  a  circulation 
of  about  600,  has  been  a  public 
service  activity  of  the  Cave 
Creek  Mothers  Club. 

• 

Picture  workshop 

Ohio  University  School  of 
Journalism  has  scheduled  a  pic¬ 
ture  editors’  workshop,  limited 
to  20  persons,  September  12- 
17.  The  director  is  Chuck  Scott, 
OU  photojournalism  instructor 
and  former  graphics  director 
at  the  Chicago  Daily  News. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


pay-pension  package 

Locals  (58  and  166  of  the  A.s- 
sociation  of  Western  Pulj)  and 
Paper  Workers  voted  by  an 
overwhelming  majority  to  ac¬ 
cept  a  new  two-year  contract 
with  Publishers’  Pajier  Co., 
Oregon  City,  Ore. 

First-year  terms  include  a  7 
l)ercent  wage  increase  with  a 
2(5-cent  minimum  and  pensions 
of  $9  j)er  month  per  year  of 
service.  Those  who  retired  be¬ 
tween  March  15,  1969  and 

March  15,  1971  also  will  have 
their  pensions  increa.sed  to  this 
figuie.  Vacations  will  Ije  six 
weeks  after  25  years  of  service. 

Publishers’  Paper  Co.  is  a 
subsidiary  of  the  Times-Mirror 
Co.  and  supplies  newsprint  to 
the  Los  Angeles  Times  and 
othei-  publishing  companies. 

• 

Jack  Lowe  retires, 
sells  stock  in  paper 

Jack  H.  Lowe  has  retired  as 
editor  of  the  Sidney  (Nebr.) 
Telegraph  and  sold  his  interest 
in  the  Telegraph  Printing  Co. 
to  John  Gottschalk.  The  latter 
announced  the  establishment  of 
the  Jack  H.  Lowe  Fund  at  the 
School  of  Journalism  of  the 
University  of  Nebraska. 

Lowe,  who  has  been  working 
for  the  Telegraph  since  he  was 
in  high  school  in  the  1920s,  has 
agreed  to  continue  his  column, 
the  Lowe  Down,  which  he 
started  in  the  1930s.  The  Tele¬ 
graph  is  published  Monday, 
Wednesday  and  Friday. 


ANNOUNCEMENTS 

^iPPR^SE^^^SULT^T^ 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  ioan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67664. 


BUSINESS  OPPORTVmTIES 

WEEKLY  OFFSET  NEWSPAPER  and 
shopper  publisher  (75)  wishes  to  semi¬ 
retire:  will  share  profits  with  capable 
editor  and  staff.  News  Dispatch.  462 
Market  St..  Saddle  Brook,  N.J. — 07662. 


A.B.C.  EXPERIENCE 
To  conduct  quarterly  audits  newspapers 
and  free  circulation;  active  or  retired: 
frive  baekffround.  Also  circulation  pro- 
motion-<levelopmcnt  expert  and  con¬ 
troller  for  dailies.  Offerinjt  state-wide 
biz  page  to  top-fii(tht  man  or  woman, 
for  fix^  sum.  Box  976,  Editor  &  Pub¬ 
lisher. 


NEWSMAN.  52.  background :  weekly 
e<litor,  small  daily,  recent  city  experi¬ 
ence;  now  copy  e<litor  47,000  suburban 
daily :  seeks  interest  with  bookkeeper 
wife  weekly  or  small  daily.  Can  invest 
toward  eventual  ownership.  Availab'e 
interview  October.  Box  843,  Editor  & 
Publisher. 


MANAGEMENT  TEAM 
Wanteil :  Fixed  profit-sharing  for  team 
of  three  (men  or  women)  large  daily. 
Director  oiieration  (cost  control)  :  pro- 
motiona'  circulation  dii'ector  who  can 
grow;  state  ad  dire<-tor  to  double  on 
s|)ecial  wlitions.  Terrific  jiotential.  All 
replies  confidential.  Box  1032,  Editor 
&  Publisher. 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  praperty, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation.,  of  course. 


Arizona  and  Western  Newspapers 
SELLERS-HOGUE 

1415  E.  University  Dr.,  Mesa,  Az.  85201 


ANNOUNCEMENTS 

NEWSP.4PER  BROKERS 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas — 77005 
rh:  (713)  664-9414 

The  DIAL  Agency.  1603  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph:  349-7422. 
“America's  No.  1  Newspaper  Broker." 

SYD  S.  GOULD  .ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P,0.  Box  7267 
Montgomery,  Ala,  (205)  262-2411 

MEL  HODELL,  Broker 
Sales-Appraisals-Cionsilltation 
1388  N.  Euclid,  Upland,  Calif. — 91786 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya.  Anaheim,  C^.  92806 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den,  Ala.  35902.  Ph;  (AC  205)  546-3357 


NEWSPAPERS  FOR  SALE 


AVAILABLE 
Newspapers.  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.,  Wheaton,  III. 

METROPOLITAN  CITY  neighborhofxl 
weekly,  San  Francisco  area ;  official 
county  legal  paper;  grossing  $60,000 
to  $70,000;  hugh  potential;  no  plant 
to  worry  about.  Good  terms.  Box  995, 
Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  suburban 
weekly.  Offset.  Gross  revenue  $300,000. 
$50,000  down.  Box  869,  Editor  &  Pub¬ 
lisher. 

SO.  CALIF.  EXCLUSIVE  WEEKLY 
Has  grossed  $90.000 :  needs  ad-oriented 
publisher  ;  LP.  $60,000 — $18,000  down. 
Mild  winter  climate.  J.  A.  Snyder, 
Broker,  2234  E.  Romneya  Dr.,  Ana¬ 
heim.  Calif.— 92806. 
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ANNOUNCEMENTS 
ISEWSPAPERS  FOR  SALE 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


MACHINERY  &  SUPPLIES 
MISCELLANEOUS  MACHINERY 


Rocky  Mountain  Newspapers  JUSTOWRITERS — Large  selection  of  ALL  MODELS 

BILL  KING  ASSOCIATES  excellent  trade-ins,  for  rent-lease,  or  Linotypes — Intertypes — Ludlows 

2025  Foothills  Rd..  GoMen,  Colo.  80401.  for  sale  easy  terms.  NAPSCO,  Berlin,  PRINTCRAFT  REPRESENTATIVES 
(303)  279-6345.  WISC.,  and  18  W.  22,  N.Y.C.— 10010.  136  Church  Street.  N.  Y.,  N.  Y.  10007 


CALIFORNIA  WEEKLY— Gross  $107.- 
000;  price  $110,000  $30,000  down. 

Solid  farm  area.  E.xcellent  net.  Write 
today,  with  financial  and  newspaiier 
experience  qualifications.  Broker,  Box 
998,  Editor  &  Publisher. 

E.STABLISHEI)  WEEKLY  available 
in  Western  Pennsylvania.  Ideal  for 
husband  wife  combination.  Circulation 
5,500.  Grossing  $130,000.  Bo-\  1054, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


NEWSPAPER  GROUP,  sound,  experi¬ 
enced,  wants  isolated,  non-competitive 
situated  weekly/daily  grossing  $300,000 
up.  Replies  to  Box  357,  Editor  &  Pub¬ 
lisher,  handled  in  strict  confidence. 

WK  NEED  n.\IUES/I,.\U<iE  WEEKLIES 
for  qualified  buyers.  Jim  Southern, 
Broker,  6329  Ash,  Raytown,  Mo, 

GROUP  will  consider  weekly  in  any 
state  in  community  of  5,000  or  more 
population.  Send  copy  of  paper  anti 
pertinent  data  to  Alltert  Bahcall, 
Attorney-at-Law,  623  N.  Second  St., 
Milwaukee  Wise. — 53203. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaiter  Service  Company.  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla. 


JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1600  Kings  Highway,  Cherry  Hill,  N.J. 
—08034,  (AC  609)  428-3223. 

2  MODEL  D  AUTOSETTERS,  S#’s 
735  and  798  with  Star  safeties,  Shaff- 
stall  model  1200  detectors,  spare  parts. 
Auto-pi  stackers  model  200.  Interstate 
Ptg.  Coi-p.,  P.O.  Box  1032,  Plainfield, 
N.J.— 07061.  (201)  756-4900. 

JUSTape  SENIOR  FOR  SALE 
This  machine  is  equipped  with  the 
following  features:  Automatic  hyphe¬ 
nation  :  spare  parts,  two  readers  and 
one  punch ;  also  include<l  are  width 
plugs  for  8  i)oint  TTS  Coron.a  with 
Bold  Face.  8A228,  51/4  point  Spartan 
Book  with  Heavy  5*4^100  and  9  point 
Opticon  with  Bold  Face  9A162. 

COMPO’SITION  SYSTEMS,  INC. 

325  Central  Ave.,  White  Plains,  N.Y. 
10606 

JUSTOWRITERS.  1  pair  $2,450.  Flush¬ 
ing  Tribune.  46-25  Kissena  Blvd., 
Flushing,  N.Y. — 11355. 

2  LINOFILM  KEYBOARDS,  3  years 
old;  excellent  condition;  both  have 
Lino-Mix  Units.  Ph:  (312)  75,5-6161, 
Henry  Savino.  Price  open  for  negotia¬ 
tion. 


JUSTape  SR.  COMPUTER.  extra 
plugs,  reader,  punch.  New  1968.  Corned 
Linotype  "2751,  converteei  to  300 
status,  ITS.  extras.  E'rod  K  Strii> 
Caster  7  molds.  Best  offer  on  all  or 
part.  Atlanta  Graphic  Mach.  Co..  150 
Joy  Lane.  Lilburn,  Ga. — 30247.  (404) 
934-2.501. 

COMPUGRAPHIC  4961  TL  Avoid  the 
wait !  We  have  one  t(x>  many  of  these 
beauties.  Only  8  months  old :  all  the 
“bugs”  have  leeen  removeel.  Two  fonts, 
universal  gear  included.  Solid  buy  at 
$9,750.  Call  Bill  Miller,  Delaware  State 
News  (302)  674-3600:  or  P.O.  Box 

737,  Dover,  Dela.  19901. 


MAILROOM 

I  (1)  SHERIDAN  newspaper  stuflinjr 
machine  model  240,  4HP  eK|uipi)e<l 
with  S  HH  Hr>pi>ers  and  1  reverse: 
total  9  Hop|>ers.  In  use  since  1970. 
Sellin^r  price:  $60,000.  Box  1022,  E<li- 
tor  &  Publisher, 


MATERIAL  FOR  SALE 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y..  N.Y.  10010. 


NEW  ENGLAND,  MIDWEST  weekly. 
Minimum  down — contract  basis.  Box 
1014,  Editor  &  Publisher. 

LEI'  US  HELP  YOU  get  to))  price  for 
your  new’si>aper.  Newspai>er  Service 
Co.,  P.O.  Dr.  12428,  Panama  City,  Fla. 

INDIVIDUAL  not  chaine<l  to  chains 
seeks  profitable  offset  weekly  grossing 
$7.5-$100.000.  Box  10,53,  Eilitor  & 
Publisher. 

ALAN  G.  LEWIS,  BROKER,  current¬ 
ly  listing  more  than  90  Ixmafide  buyers 
l<x>king  for  your  top  week'y  or  daily. 
Ridge  Rd.,  Hardwick.  Ma.  01037. 


NKWSP.4PER  SERVICES 
ADMINISTRATIVE 

p  u  b  s  e  c  o 

We  find  people  for  jobs  and  jobs  for 
people.  Your  business  kept  in  strict 
confidence.  Contact  us.  A  service  of 
■pubseco’ — Publishers  Service  Co.  P.O. 
Box  291,  Clinton,  Iowa — 52732. 


ADVERTISING  DISPATCH 

COMPUTERIZED  DISPATCH?  Mayl*. 
Meanwhile,  file/find  with  HANsystem. 
3444  Country  Club,  Me<lina,  OH-442.56. 


COMMUNICATIONS  REPS 

STRATE’GICALLY  LOCATED,  com- 
l>etent  communications  executives  w  11 
represent  your  company  in  Pac’fic 
Southwest.  Business  Communicat'on 
Dynamics,  1007  Fifth  Ave.,  San  Die^o. 
Calif.— 92101.  (714)  234-1784. 


PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Ebepert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.  J.— 07307 
(AC  201)  659-6888 


W  hen  you  open  your  netv  plant  .  .  . 

Sell  your  used 
newspaper  machinery 
with  E&P  classified 

You  can  recover  .<oiiie  of  tlie  cost  of  your  new 
plant  by  selling  your  used  ami  no  longer 
needed  press,  stereo,  composing  or  engraving 
tlepartnient  equipment  through  the  cla.ssifie«l 
pages  of  EDITOR  &  PUBLISHER. 

There’s  a  ready  market  for  your  iisetl  equip¬ 
ment,  too.  Smaller  newspapers  with  growing 
|)ains,  weeklies  growing  into  dailies,  and  ex¬ 
panding  operations  are  looking  for  cost-saving 
methods  of  expansion.  The  tight  economy  has 
publishers  looking  for  good  buys  in  used  equip¬ 
ment.  Maybe  you  have  just  what  they’re  look¬ 
ing  for. 

E&l*  classified  advertising  is  modestly  priced, 
and  has  a  good  record  of  results  for  advertisers. 
Plan  now  to  send  off  your  copy  for  two  or 
three  insertions.  See  the  rates,  as  low  as  S1.6() 
per  line,  in  the  rate  box  found  in  the  classified 
section.  Then  all  you  have  to  do  is  write  your 
ad,  send  it  to  E&P,  or  phone  (212)  7.52-7().'i0. 


PRESS  TIME  AVAILABLE 

GOSS  METRO  P^ESS 
Contact  Bus' ness  Manager 
(502)  683-1511 


Editor  &  Publisher 

8.'>0  Third  Avenue,  New  York,  N.  Y.  10022 
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LUDLOW:  SCAN-A-GRAVER;  Goss 
Comet  press;  model  14  Linotype;  (saw), 
Hammond  saw;  slug  stripper;  Nolan 
underneath  router.  Make  an  offer  on 
any  or  all.  Joe  Nixon,  Don  Nixon.  Jim 
Becker— Auburn  (Ind.)  Star.  (219) 
925-2611. 

CLE.VNOUT  OF  HOT-METAL  EQUIPMICNT 
4  Model  8  Linotypes,  $350  each ;  1 
Comet,  $300;  1  Mo<leI  30,  $750;  1  G-4 
Intertype  (Mixer  72-90),  $800;  1  G-4 
Intertype,  $1,000;  2  Monotype  Material 
Makers  $250  and  $400  ;  1  Ludlow,  $450 ; 

1  Vandercook  #325A  full  page  proof 

press  aut.  inking  $200;  2  Hamilton  20 
shelf  full  page  storage  cabinets  each 
$250  ;  1  Monomelt  full  page  Plane-O- 
Plate  Shaver,  $200 :  1  Hammond  Flat 
Shell  Casting  Box  $50:  1  Richards 

Tubular  Router,  Model  MIB,  $350 ;  1 
Duplex  Vacuum  Casting  Box,  water 
cooled.  $200;  1  Sta-Hi  Vacuum  Scorch¬ 
er,  $150:  1  Duplex  Tubular  Plate 

Shaver  and  Trimmer,  $400  :  1  Micro 
Metal  Plate  Processor  #1738,  $500;  1 
Master  Burning-In  Unit  $450;  1  Ni¬ 
agara  (manual)  full  page  guillotine. 
$100:  5  sets  Ludlow  numerals,  96  pt.  to 
i56  point,  each  $75 ;  Various  sizes  11 
em  plastic  and  steel  base,  all  for  $150; 
All  size  galleys,  20<  per  col.,  price  50 
or  more  15<!  a  col. ;  Many  fonts  of 
lino  matrices,  Ludlow  display  type  and 
cabinets:  Stereo  and  Lino  metal,  IStf 
per  pound,  entire  lot  160  a  pound. 
Contact  Tom  Davis  or  Phil  Donne, 
Pottsville  Republican.  Pottsville,  Pa. 

Ph:  (717)  622-3456. 

2  COMET  LINOTYPES.  S#'s,  562  and 
563  with  TTS  oi>erating  units,  mat 
glide,  4  mold  disc,  elec.  jiot, 

lilower . ea.  $  750. 

1  Mo<lel  29-  64944 — MOHR  saw,  qiiad- 

iler,  6  mold  disc,  elec,  pot .  l,5oO. 

1  Model  3,5— 68191-- MOHR  saw.  (|uad- 
der.  6  mold  disc,  elec,  pot,  blower  3,000. 
1  HAMMOND  Glider  Saws  . .  .ea.  300. 
1  H.AMMOND  Thin  Stripi)er  ....  800. 

1  WOOD  PONY  AUTOPLATE. 

21  cut-off .  2.500. 

1  NOLAN  3-ton  remelt  pot  with 
pneumatic  pump,  meltavator, 
pig  molds,  complete  with  double 

pig  dolly  and  scrap  trucks .  2,000. 

1  STA-HI  Premier  Rotary  Shaver 
with  automatic  oil  spray,  like 

new  .  4,000. 

1  TUBULAR  mat  roller .  500. 

1  ELECTRONIC  Tracer  engraver  500. 
The  above  equipment  available  now. 
Reason  for  sale:  chanfiinq  to  “eoUl- 
tppe.”  Make  us  an  offer.  Contaet  : 
Kenneth  Rapp,  Sr.,  Mechanical  Supt., 
VENANGO  NEWSPAPERS 
Oil  City,  Penna.  16.301 
Phone:  (814)  645-1221 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4456 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY^ 

2-UNIT  COLOR  KING.  This  cream 
puff  ran  one  small  weekly  publication. 
R.  B.  (Iraves,  Vero  Beach,  Fla.  (305) 
^62-2384. 


To  buy  or  sell 
used  presses, 
write  or  call .  .  . 
TAFT  collect 

TAFT  EQUIPMENT  SALES  CO. 

1127  West  Adams  St., 
Chicago,  III.  60607 
(312)  666-4114 
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MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 


HELP  WANTED 
^ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


GOSS  MARK  II 
HEADLINER 

4  Color  Half  Decks 
Tension  Plate  liockup 
22%"  Cutoff 
Double  3:2  Folder 
6^"  Web 

Rated  Speed  70,000  An  Hour 

Goss  Reels.  Tensions 
and  Digital  Pasters 

Available  January  1972 
Offered  Subject  to  Prior  Sale 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

1720  Cherry  Street 
Kansas  City  Mo.  64108 
(A.C.  816)  221-9060 


24-PAGE  GOSS  DEK-A-TUBE  letter 
press  and  related  equipment  for  sale. 
Press  has  a  22%"  cutoff,  one  color 
unit,  reversible:  60  hp  motor;  6  roll 
reel  stand  accepting  rolls  34"  wide 
and  36"  diameter;  slitter  for  tabloid, 
slitter  for  center  pages;  1  Capco  port¬ 
able  ink  fountain  with  bracket;  1  draw 
knife,  board  and  stand;  1  panel  cabinet 
for  eler-tric  controls:  2  extra  compen¬ 
sators;  1  re-winder;  9  roll  shafts.  Other 
equipment  includes:  Goss  reamer,  chip¬ 
ping  block,  1  tubular  casting  box 
(vacuum)  with  electric  pump.  Peru 
Daily  Tribune,  26  W.  3rd.  Peru,  Ind., 
or  phone  317-473-6641, 


6-UNIT  GOSS  ANTI-FRICTION  press 
with  112-page  folder,  22% "  cut-off,  60" 
web,  with  reels,  pasters  and  group 
drives,  in  excellent  condition.  Pony 
autoplate  and  electric  furnace,  plate 
and  newspaper  conveyors.  Call  Donald 
K.  Barth,  Press  Supt.,  Eagle-Times, 
Reading,  Pa.  Ph:  (215)  373-4221. 


STEREOTYPE  EQUIPMENT 

STA-HI  ROUTERS 

One  ten-year  old  Twin-Plate  23, ’e"  cut¬ 
off — like  new. 

One  Multiplex  (four-plate)  manufac¬ 
tured  1965.  Excellent  condition. 

If 'rite — Call — IPire 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 


NEWS/SPORTS  WRITER  for  top  lib¬ 
eral  arts  university  Junior  slot  in  5- 
man  shop.  Salary  about  $9,000  to  start. 
Send  resume — writing  samples — salary 
requirements  to  Wm.  L,  Churchill, 
Wesleyan  University,  Middletown, 
Conn.- — 06457. 


PERSONNEL  MANAGE 
Are  you  in  tlie  number  2  or  3  spot  in 
a  metro  operation’s  i)ersonnel  depart¬ 
ment?  We  are  looking  for  someone  to 
establish  and  manage  a  personnel  de¬ 
partment  for  a  43M  daily.  Locate  in 
an  area  of  excellent  cultur.al  and  rec¬ 
reational  facilities  and  enjoy  an  op¬ 
portunity  to  move  up  to  a  i>osition  of 
executive  responsibility  in  this  pr^ 
gressive  growth-orientefl,  multi-media 
corporation.  Qualified  persons  should 
send  complete  resume  in  confidence  to: 
Richard  C.  Dempsey,  The  Telegraph- 
Herald,  8th  and  Bluff,  Dubuque,  Iowa 
52001. 


Would  you  like  to  be 
a  newspaper  .... 

PRODUCTION 

DIRECTOR? 

Are  you  now  an  assistant  produc¬ 
tion  director  or  first-rate  composing 
room  foreman  who  would  like  to 
take  over  as  production  director  of 
a  medium  circulation  New  England 
daily  and  Sunday  newspai>er?  If 
the  answer  is  yes  and  if  you  are 
intereste<i  in  a  real  challenge  send 
us  a  resume  of  yourself.  But  before 
you  do.  we  should  tell  you  that 
we  prefer  a  person  with  complete 
knowledge  of  hot-metal  production 
and  someone  who  is  on  top  of  new 
<levelopments  in  cold-type  and  off¬ 
set  printing.  If  you  have  had  con¬ 
tract  negotiating  experience — it  will 
be  in  your  favor.  It  is  important 
that  the  man  we  hire  be  willing 
and  able  to  get  along  well  with 
people.  In  other  words,  we  are 
looking  for  a  miracle  man.  Miracle 
men  please  send  full  particulars  to: 

G.  Everett  Hill 
THE  STANDARD-TIMES 
New  Bedford,  Mass.  02742 

“A  vice  place  to  live  at 
the  gatexcay  to  Cape  Cod” 


E&P  Employment  Zone  Chart 

UM  zona  number  to  Indicata  location  without  opociflc  idantHieation 


EXCELLENT  OPPORTUNITY  for  No. 
2  man  in  medium-sized  New  England 
newspaper.  Accounting  experience 
would  be  helpful ;  experience  in  pro¬ 
duction  and  negotiation  of  labor  con¬ 
tracts  also  desirable.  Send  resum6  in 
confidence  to  Box  905,  Editor  &  Pub¬ 
lisher. 


PRODUCTION  MANAGER 
Offset  Production  Manager  wanted  for 
new  New  York  newspaper  publication. 

'  Must  have  3-5  years’  experience  work- 
j  ing  with  advertising/editorial  depart- 
j  ments  and  thorough  knowledge  of  offset 
I  printing.  Send  resume  or  letter  of 
]  background  with  salary  range  to  Box 
I  949,  Editor  &  Publisher. 

I  PRODUCTION  ADMINISTRATION 

’  .Sevcn-d:ty  metrojxilitan  newspaper  with 
200,000  daily  circulation  seeking  pro- 
.  duction  executive.  Position  has  busi¬ 
ness  office  administrative  potential. 

;  Applicant  must  have  well-rounde<l  pro- 
'  duction  managerial  experience:  also 
engineering  and  technical  training  so 
as  to  lie  capable  of  introilucing  and 
directing  cold  type,  computer  and 
mcxiern  automate*!  newsiiaper  produc¬ 
tion  techniques.  Replies  will  lie  held 
in  complete  confidence.  Reply  to  Box 
1020,  E<litor  &  Publisher. 


Need  ’The  man  for  The  spot?  We  help  I 
See  our  ad  under  “Newspaper  Serv¬ 
ices.”  ‘pubseco’ — Publishers  Service  Co. 


GROWING.  AWARD-WIN¬ 
NING  six-<lay  afternoon  daily 
(17,000  circ.)  in  Finger  Lakes 
resort  area  city  (county-seat) 
has  opening  for  promotion- 
minde<l  circulation  manager 
with  initiative  and  stability. 
Full  company  benefiits.  Write 
background,  references,  salary 
requirements.  Box  1015,  Editor 
&  Publisher. 


CIRCULATION  MANAGER  —  Oppor¬ 
tunity  in  fast-growing  east-central 
New  England  market.  Small  daily 
with  big  plans  and  modern  plant. 
Circulation  dejiartment  mailing  room, 
fleet  .and  staff  neetl  sales  promotion 
leader.  It  m.ay  lie  you.  Salary  open 
for  discussion  liase<l  on  experience, 
ability  anil  anticipated  results.  Send 
biographical  and  business  experience 
resume.  Rei>lies  will  lie  kept  con¬ 
fidential.  Write  Box  1052,  Elditor  & 
Publisher. 


PER.SONNEL  MANAGER 
j  This  is  a  new  iiosition  and  requires 
'  a  iierson  exiierienceil  in  all  areas  of 
Itersonnel  management.  ReiKirting  di- 
rei'tly  to  the  publisher  you  will  be 
resixmsible  for  lalxir  negotiations  anil 
contract  administration  with  nine 
,  bargaining  units.  You  will  also  lie 
!  responsible  for  recruiting,  interview- 
!  ing.  lienefit  program  administration, 
j  training  programs  and  general  em- 
j  ployee  relations  programs. 

'  We  neeil  a  young,  imaginative  and 
aggressive  professional  to  match  the 
:  rest  of  our  management  team.  There 
I  will  be  oiiportunities  to  demonstrate 
managerial  comiietence  outside  the 
'  liersonnel  area. 

I  We  are  a  meilium-sized  M-E-S  located  in 
a  midwest  capital  city  and  part  of  a 
nationally  respecteil  newspajier  group. 

I  Responses  should  include  full  details 
of  exiierience  and  salary  requirements, 
and  will  lie  held  in  strict  confidence. 
Send  to:  Box  10:i0,  Eilitor  &  Pub¬ 
lisher. 


PRODUCTION-Assistant  Business  Man- 
I  ager.  Largo  Eastern  daily.  Know  all 
I  prmluction  equipment  lalior  relations. 

I  general  business  operations.  To  $20,000  : 
I  fee  paid.  (Colgate  Agency,  369  Lexing¬ 
ton  Ave.,  N.Y.,  N.Y.— 10017. 


ASSISTANT  ART  SUPERVISOR 
Specialist  Economics  ^International  De¬ 
velopment  Magazine  with  headquarters 
in  VVashinprton,  D.C.,  pub’.ishint?  in 
five  lanp:ua{?es,  seeks  an  Artist  who 
is  experienced  in  magazine  layout  and 
who  will  work  as  No.  2  to  Art  Sui>er- 
visor.  Should  be  able  to  orijrinate 
ideas  for  article  illustration,  heavy 
on  charts  and  jfraphs  and  able  to  pro¬ 
duce  quickly  in  all  mcnlia,  poo<l  knowl- 
e<l^re  of  English  is  re<iuire<l.  Salary 
$11,000  to  $14,000  net  of  national  in¬ 
come  tax  according  to  experience  and 
qualifications.  In  addition,  jiooil  fringe 
lienefits  including  family  allowances, 
health  insurance,  etc.  Applicants  who 
m(»et  the  above  re<iuirements  are  in- 
vite<l  to  submit  their  curriculum  vitae, 
including  iletails  of  experience  to  Box 
1042,  Eilitor  &  Publisher. 


CIRCULATION 

OPPOR’TUNITY  AS  2ND  MAN  in 
competitive  metropolitan  area,  zone  6. 
Must  be  a  self-starter  strong  on  sales 
and  detail.  Excellent  opportunity  for 
advancement.  Box  1002,  Editor  &  Pub¬ 
lisher. 


PROMOTION  MANAGER  who  can 
sell,  direct  by  mail,  re-allocate  area 
routes,  increase  rates,  operate  efficient, 
profitable,  growing  department.  Salary, 
plus  monthly  override  for  results.  Box 
979,  Mitor  &  Publisher. 


1  PO’TENTIAL  of  100.000  (daily).  If 
you  can  sell  splendid  newspapers — ■ 
I  lead  organization  profitably — this  is 
your  cup  of  tea.  Give  record,  etc.  Box 
j  10.50,  Eilitor  &  Publisher. 


j  CIRCULATION  MANAGER 
I  Immeili.ate  opening.  Midwest  location. 

1  Multipublication  company  BPA  con- 
'  trolled.  Domestic  and  foreign  circu- 
j  lation.  PMlfillment  on  outside  computer. 

I  Resiionsibility  includes  all  circulation 
department  activities  of  promotion, 
i  fulfillment,  and  administration.  Ex- 
I  cellent  opimrtunity  for  experienceil 
I  individual  to  liecome  part  of  top  man¬ 
agement  in  progressive,  long  estab¬ 
lished  company.  Send  resume  to  Box 
;  1045,  Editor  &  Publisher. 


,  CIRCULATION  MANAGER  for  small 
I  daily  newspaiier.  growing  community 
I  of  12,000.  Prefer  young  marrieil  man 
'  with  experience  on  community  news- 
I  paper.  15-miles  from  metro,  so  situa- 
'  tion  is  competitive.  Write:  Jerry 
Emerson,  Golden  (Co'o.  80401)  Daily 
Transcript. 


I  CLASSIFIED  ADVERTISING 

I  CLASSIFIED  MANAGER 

We’re  a  30,000  daily  that  has  kept 
I  ahead  of  the  times  and  our  grow’th 
I  proves  it.  We’re  searching  for  a  pro- 
!  fessional  with  a  solid  record  of  ac- 
i  complishment  to  head  our  classified  de- 
I  partment.  Previous  management  ex¬ 
perience  would  be  a  plus.  Salary  is 
excellent  with  room  for  growth  and 
we  offer  an  attractive  benefit  package. 
Send  resume  with  salary  history  to 
I  Box  962,  Eklitor  &  Publisher. 


Neeil  ’The  man  for  The  spot?  We  help! 
See  our  ad  under  “Newspaper  Serv¬ 
ices.”  ‘pubseco’ — ^Publishers  Service  Co. 


CLtSSIFIED  ADVERTISING  M.VNAOER 
Experienceil,  enthusiastic  and  willing 
i  to  go  the  extra  mile  to  create  plus 
;  business.  Salary  commensurate  with 
j  ability.  Replies  held  in  confidence. 
:  Send  complete  resume  first  letter.  Pub¬ 
lisher.  Times-News,  Kingsport,  Tenn. 
;  —37662. 


SUPERVISOR  to  manage  ’phone  room 
on  combination  morning-evening-Sun- 
day  dailies.  We  an*  reaching  for  first 
million-ad  year  in  1971.  Must  be  able 
to  take  full  charge.  Write  in  con- 
fidenco  to:  R.  H.  Fountain,  CAM. 
Hawaii  Newspaper  Agency,  Inc.,  P.O. 
Box  3350,  Honolulu,  Hawaii— 96801 . 


COMPOSING  ROOM 

COMPOSING  ROOM  FOREMAN,  ex¬ 
perienced.  for  small  ITU  shop ;  hot 
metal ;  plan  to  convert  to  combination 
hot-cold  type.  Afternoon  daily — no 
Sunday,  Zone  1.  Replies  strictly  con¬ 
fidential.  Box  725,  Editor  &  Publisher. 
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HELP  WANTED 
COMPOSING  ROOM 

PHOTOCOMPSHOP 
ASSISTANT  MANAGER 
Join  me  in  refining  systems,  pro¬ 
cedures,  and  supervising  the  compos¬ 
ing  and  camera  facilities  serving  a 
TOM,  weekly  4  newspaper  group,  plus 
commercial.  Custom  designed  shop, 
new  Compugraphic/ Automix  installa¬ 
tion,  young  energetic  staff.  Ideal  situa¬ 
tion  for  young  man  or  lady  with  cold 
tyi)o  comp  shop  experience.  Should  have 
working  knowledge  of  markup,  key¬ 
board,  paste  up,  process  camera  for 
newspaper.  Excellent  salary,  fringes, 
working  conditions.  Zone  5.  Box  792, 
Editor  &  Publisher  with  resume. 


COMPOSING  ROOM  FOREMAN 
A  top-drawer  small  city  daily  in  Zone 

5  seeks  a  composing  room  foreman 
with  cold-type  experience.  Excellent  pay 
and  fringe  benefits.  Box  747,  Editor 

6  Publisher. 


TTS  OPERATOR,  nights:  60  W.P.M. 
Learn  computerizefl  mark-up  an<l  op¬ 
eration.  Union  or  eligible.  Saturday/ 
Sunday  Slide.  Zone  2.  Cont.act  R.  L. 
Morton,  Production  Mgr.  (201)  538- 

2000. 


NEED  EXPERIENCED  PASTE-UP 
compositor  for  news  and  ads.  Write: 
Composing  Room,  Naples  Daily  News, 
P.O.  Box  1737,  Naples,  Fla.— 33940, 
giving  all  particulars. 


OFFSET  PRINTER— Immediate  open¬ 
ing  for  individual  riualifie<l  in  all 
phases  of  comisising  r(X>m  work. 
30,000  Morning  and  Sunday.  Contact: 
Pnaluction  Mgr.,  Messenger  &  In¬ 
quirer.  OwenslH)ro,  Ky. —  12301.  Strike 
co.iditions  exist. 


DISPLAY  ADVERTISING 

Need  The  man  for  The  spot?  We  help? 
See  our  ad  under  ‘‘Newspai)er  Serv-  | 
ices.”  'pubseco' — Publishers  Service  Co. 


DISPLAY  AD  SALESMAN  to  handle 
established  and  new  accounts  for  large 
circulation  offset  paper  in  expanding 
live  market.  Immediate  oiiening  for 
productive  person:  fine  working  and 
living  conditions:  promising  future. 
Must  be  stable.  Call  Mr.  Signer  (813) 
688-S508:  or  send  resumfi  to  913  S. 
Florida  Ave.,  Lakeland,  Fla. — 33803. 


DISPLAY  AD  SALESMAN— Must  know 
layout,  service  accounts  large  and 
small.  Philadelphia  suburban  area. 
Salary  negotiable.  Box  947,  Editor  & 
Publisher. 


AD  MANAGER — The  stepping  stone  to 
a  great  future  could  l>egin  here  due 
to  the  exceptional  lineage  potential  and 
advancement  opportunities.  Must  be 
strong  on  sales  and  staff  motivation. 
Upper  midwest  17,000  daily.  Excellent 
hunting,  fishing,  fine  schools  and  col¬ 
lege.  Mail  complete  resume  to  Box  968, 
Editor  &  Publisher. 


DISPLAY  SALESMAN  with  layout 
abilities  wanted  by  16M  Northern  New 
England  daily.  Pay  commensurate  with 
experience,  flood  fringes.  Excellent  area 
to  live,  work,  play  and  raise  children. 
Send  salary  requirements — other  de¬ 
tails — first  letter.  Box  1010,  Editor  & 
Publisher. 


THRIVING  SEMI-WEEKLY  PAPER 
in  Zone  3  has  opening  for  advertising 
manager.  This  is  an  excellent  oppor¬ 
tunity  for  someone  who  has  been  2nd 
or  3rd  person  on  larger  staff  to  move 
up.  Attractive  salary  and  bonus.  The 
business  is  here:  we  need  an  individual 
with  energy  and  initiative  to  go  after 
it.  Send  resume  in  confidence  to  Box 
984,  Editor  &  Publisher. 


Immediate  Oi)ening  For 
NEWSPAPER 
DISPLAY  ADVERTISING 
SALESMAN 

Must  be  exiierienced  in  all  phases  of 
sales,  layouts,  copy  writing,  etc. 
Salary  and  incentive  pay.  Published 
Monday  through  Saturday  afternoons 
plus  Sunday  morning  in  Central  Lou¬ 
isiana  :  an  ideal  location  in  which  to 
grow. 

Send  complete  resum4  to: 

Personnel  Manager 

ALEXANDRIA  DAILY  TOWN  TALK 
P.O.  Box  151 

Alexandria,  Louisiana  71301 


HELP  WANTED 

DISPLAY  ADVERTISING 

ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers 
in  E&P  zones  5,  7  and  8.  Send  com¬ 
plete  typewritten  resume,  references  to 
Inland  Daily  Press  Assn.,  100  West 
Monroe,  Chicago,  111.  60603. 


Aidvertlsing  Manager 

Fast-growing  group  of  Midwestern, 
suburban,  semi-weeklies  is  looking  for 
a  shot-in-the-arm  man.  Future  growth 
deiwnds  on  individual  long  on  ideas 
and  heavy  on  the  push.  Publications 
are  awlited,  rank  near  the  top  in  the 
nation  for  prizes  awarded.  Advertising 
success  stories  abound.  Display  and 
classifierl  staff  is  made  up  of  11  people. 
Applicant  should  have  proven  recoixl. 
Salary  is  oi)en  and  generous  bonus 
plan  includisl.  Company  has  outstand¬ 
ing  insurance  benefits  and  profit- 
sharing  plan.  Send  complete  resume 
and  indicate  salary  range  expecte<l. 
Bo.x  1033,  E<litor  &  Publisher. 


Al)  MANAGER  for  6,000  circulation 
Southwest  group  affiliateil  daily. 
.$14,000  salary.  We  want  someone  who 
is  on  the  way  up.  Reply  to  Buckner 
News  Alliance  .529  Warren  Ave.  No., 
Seattle,  Wash.- 98109.  Ph:  (206)  284- 
3346. 


RET'AIL  ADVERTISING  SALESMAN 
Here's  a  chance  to  join  a  winner! 
New  Jersey's  largest  newspaper,  the 
award-winning  Star-Le<lger,  nee<ls  one 
more  talenterl  and  pnxluctive  salesman 
to  hamlle  expanding  v()lunie.  Salary, 
commissions  and  incentive  Ismus  plan. 
Phone  Phil  Baker.  Retail  Advertising 
Manager  (201)  877-4260:  or  write  No. 
1  Star-Le<lger  Plaza,  Newark,  N.J. — 
07101. 


ADVERTISING  NEWSPAPER 
SPACE  SALESMAN 
Largest  L.I.  weekly  newspaper 
seeks  ex|)erienee<l  retail  salesman. 
Experience  knowledgeable  in  lay¬ 
outs. 

SALARY  4-  COMMISSION 
For  confidential  interview: 
CHUCK  MILAS 
(516)  MA  1-3710 


ADVERTISING  DIRECTOR 
We  are  seeking  a  dynjunic  individual 
to  build  our  classifie<l  and  display  de¬ 
partment  and  move  up  in  our  organ¬ 
ization  We  offer  $13, 500-plus,  You 
must  bring  to  our  organization  a  firm 
<ietermination  to  l)e  a  newspai)erman. 
If  you  want  to  grow  with  us  and  you 
are  willing  to  work  hard  to  prove  it, 
write:  Michael  1).  Lindsey,  Publisher, 
The  Herald-News.  P.O.  Box  549,  Fon¬ 
tana,  Calif. — 92335. 


EDITORIAL 

THE  MIAMI  NEWS  is  looking  for  a 
sports  deskman :  we  want  someone  who 
knows  what  it  means  to  edit,  who  is 
fast  and  accurate  and  capable  of  de¬ 
veloping  into  a  twice-a-week  slotman. 
If  you  think  you  have  the  credentials, 
let  me  hear  from  you.  State  salary 
requirements,  previous  experience  and 
date  of  availability.  Write:  Jeff  Den- 
berg,  Elxecutive  Sports  Elditor,  The 
Miami  News,  Box  615,  Miami,  Florida 
—33152. 


LIKE  THE  GOOD  LIED:  restaurants, 
night  clubs,  drama,  pop  music?  You 
want  to  really  report  it,  not  just  puff 
it  ?  Have  the  performance  record  to 
back  up  your  interest?  Write  to  Box 
959,  Editor  &  Publisher. 


BACK-UP  MAN  for  busy  editor,  ag 
business  journals,  mid-Atlantic  area. 
J-degree,  MBA  or  economics  back¬ 
ground  big  plus.  Starting  salary  $8600. 
$10,000  guaranteed  end  second  year. 
Must  be  able  to  spell,  watch  detail, 
plan  ahead,  do  elemental  math.  Cre¬ 
ative,  hard  worker.  I^in  job,  Ebccellent 
chance  to  move  up  fast.  Some  travel 
and  contact  with  outside  editors.  Small 
town,  hut  near  metro  areas.  Box  999, 
Elditor  &  Publisher. 


RES>ORTEai/ PHOTOGRAPHER  —  Cen¬ 
tral  Fla.  newspaper.  Send  wage  re¬ 
quirements  with  resumd  to  Box  988, 
^itor  &  Publisher. 


HELP  WANTED 
EDITORIAL 

RARE  OPPORTUNITY  on  zone  2  p.m. 
for  the  rare  type  of  reporter  whose 
writing  and  reporting  can  make  a 
discernible  difference  in  a  newspai>er. 
We  seek  that  unique  craftsman  who 
combines  a  restless  curiosity  about  the 
people  and  issues  that  make  the  news, 
with  solid  reporting  instincts,  a  superb 
writing  style  and  a  feel  for  the  cultural 
arts.  An  unusual  combination?  We 
think  so.  If  interested  and  qualified, 
send  full  resumd  and  representative 
samples  of  your  work  to  Box  971, 
Elditor  &  Publisher. 


REPORTERS,  DESKMEN  for  daily 
new'si>apers  in  E&P  zones  5,  7  and  ,8. 
Experienced  or  qualified  beginners. 
Send  complete  typewritcn  resume,  ref¬ 
erences  to  Inland  Daily  Press  Assn., 
100  West  Monroe,  Chicago,  Ill.  60603. 


WANTED:  FAST  REWRITE  MAN. 
tire<l  of  the  teeming  city,  to  live  in 
small  town  in  Appalachia — in  hunting 
and  fishing  country — and  put  together, 
from  notes,  a  50-volume  encyclopedia. 
Box  1004,  Editor  &  Publisher. 


ENERGETIC  PERSON  to  anchor  news 
staff  on  6-<lay  daily  soon  to  l)e  printing 
via  offset.  We  emphasize  pictures,  local 
news.  College  town.  Fringe  l>enefits. 
Write:  Kearney  (Nebr.  68847)  Daily 
Hub. 

GENERAL  ASSIGNMENT  reporters 
with  interest  in  investigative  work  to 
join  fast-growing,  me<Iium-size  after¬ 
noon  daily  in  mid-Hudson  Valley.  Ex¬ 
cellent  opportunity  to  move  ahead  with 
expanding  Gannett  Newspaper  Croup, 
Excellent  benefit  program.  Send  re- 
sum^,  clips  and  ssilary  requirements 
to  Hillard  Gordon,  Managing  Editor, 
The  Evening  News.  Newburgh,  N.Y. — 
12550.  All  replies  confidential. 


SPORTS  EDITOR  for  suburoan  Zone 
2  daily  known  for  its  sports  coverage. 

I  Starting  salary  minimum  is  $241-a- 
I  week,  but  you'll  earn  it  directing  3- 
1  man  staff  in  local  and  major  league 
\  coverage:  write  local  columns,  too. 
Send  resume  to  Box  990,  Editor  & 
Publisher. 


WOMEN’S  EDITOR  who  can  also 
handle  general  news  assignments  for 
good  Northern  Calif,  weekly.  Recent 
J-School  grad  o.k.  $100-a-week  to  start. 
Box  1011,  Etlitor  &  Publisher. 


TOP  ZONE  5  SOM  DAILY  needs  third 
person  for  3-man  sports  staff.  We’re 
willing  to  train,  but  ideal  person  would 
have  some  experience  in  reporting, 
copydesk,  layout:  assignments  would 
include  local,  college,  pro  sports.  Box 
975,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  to  take 
charge  of  7-person  news  staff  on  99- 
year-old  8,000  daily  that  had  greatest 
percentage  circulation  gain  in  Michigan 
in  1970;  first  Michigan  daily  to  go  the 
Compugraphic  offset  route:  6-column 
format  stresses  goo<l  area  news  cover¬ 
age:  10,000  resort  trading  and  diversi¬ 
fied  industrial  city  in  heart  of  Michi¬ 
gan’s  4-sea8on  vacationland.  Permanent 
position.  Write:  Earl  T.  Huckle.  Eve¬ 
ning  News,  Bo.x  640,  Cadillac,  Mich. — 
49601. 


OHIO  WEEKLY  needs  replacement 
on  3-man  news  staff — someone  who 
can  turn  this  paper  "on.”  You’ll  be 
on  your  own.  Town  is  rural,  4.000, 
nice,  close  to  city.  Start  at  $6800 
plus  $100-a-month  for  car.  Box  1034, 
Erlitor  &  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  openings. 
F^Il  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass. — 01608 


NEED  MORE  MONEY?  Ready  to  ad¬ 
vance?  Openings  State  news;  also 
wire  editor.  Better  than  you’re  mak¬ 
ing.  Send  full  details.  Box  1044,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 
EDITORIAL 

REPORTER 

Key  position  covering  municipal  gov¬ 
ernment  in  large  suburban  community 
for  rapidly-expanding  N.J.  daily 
(circulation  55,000)  in  N.Y.C.  area. 
Reporter  must  be  able  to  dig  beyond 
obvious  facts  as  well  as  display  in¬ 
itiative  in  writing  in-depth  features. 
Must  be  willing  to  match  efforts  of 
other  award-winning  staff  members. 
Position  open  in  mid-August :  night 
shift.  Car  essential.  Good  starting  pay, 
with  rapid  salary  advancement.  Top 
fringes.  Real  opportunity  for  career 
advancement.  Box  1025,  Editor  & 
Publisher. 


MANAGING  EDITOR  to  head  staff  of 
old-line,  semi-rural  daily  newspaper 
with  6  500  circulation.  Complete  re¬ 
sponsibility  for  assignments,  layouts, 
administration:  experienced,  "take- 

charge”  type  neede<l  to  reorganize 
staff  Send  resume  and  salary  require¬ 
ments  to  Box  1028,  Editor  &  Publisher. 


JOURNALIST,  community -dedicated, 
for  oustanding  suburban  weekly. 
Stephen  L.  Neal,  Community  Press, 
Inc.,  P.O.  Box  11.506.  Winston- 
Salem.  N.C.--27106.  (919)  765-2883. 


MATURE  NEWSMAN  with  experi¬ 
ence  in  writing  ‘Action  Line’  type 
column.  California  suburban  daily. 
Submit  samples  of  column  to  Box 
1038.  ^E<litor  &  I’ublisher.  along  with 
resume,  references. 


CLASSIFIED 

Advertising  Rates 

"POSITIONS  WANTED” 
fPayobla  witft  ordarJ 


4- weel($  .  $1.10  per  line,  per  Issue 

5- weeks  .  $1.20  per  line,  per  lss|je 

2-weeks  .  $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mall  service  on  box  numben  alto 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
(Ramlttonca  abould  aceompany  eloa- 
oNlad  copy  wbaa  aabmiftad  for  pub¬ 
lication  unlaaa  cradlf  boa  boon  oa- 
foblltbad. 


4-wtcks  .  $1.60  per  line,  per  Issue 

3-weeks  .  $1.70  per  line,  per  Issue 

2-weeks  .  $1.80  per  line,  per  Issue 

1-week  .  $1.90  per  line. 


Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  (or  box  service 
Air-mall  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borden,  boldface  type,  cuts 
or  other  decorations,  changes  your  classl- 
fled  ad  to  display.  The  rate  for  display- 
classifled  Is  $3.45  per  agate  line — $48.30 
per  column  Inch  minimum  space. 

WEEKLY  CLOSINO  TIME 

Tuoadov,  4:30  PM 
Easforn  Oayllghf  Tlmo 

Box  numbers,  which  ait  mailed  each  dvr 
u  they  art  rtctivtd,  art  valid  for  l-yw. 

Editor  &  Publisher 

850  Tliird  Avo.,  N.Y.,  N.Y.  10022 
Ph:  (AC  212)  PL  2-7050 
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HELP  WANTED 

OrERATOHS-MACHIMSTS 


POSITIONS  WANTED 
ADMIISISTRATIVE 


POSITIONS  Vt  ANTED 
CIRCVLATIOJS 


WKITEK-KEPORTER-DEPKMAN- 
PHOTOGRAPHER-NEWS  &  FEATURE 
EXPERT-WORKHORSE-PRODUCTION 
GENIUS-POTENTIAL  EDITOR-ETC 
There  is  imme<liate  work  in  Nashville, 
Tenn.  for  individual  with  all  or  most 
of  these  characteristics,  on  a  set  of  na¬ 
tional  si>ecial  interest  publications.  The 
job  calls  for  a  fast-movinjf  pro  with 
open  niin<l  about  the  business  side  of: 
carnivals,  amusement  parks,  fairs,  aud¬ 
itoriums  and  arenas.  |>erforminjr  talent 
of  all  tyiK*s.  Of  particular  value  is  the 
l»erc<‘ptive  i>erson  who  can  anchor  a 
news  desk.  trathckinK  in  copy  and  pho¬ 
tos  and  absorbing  instruction,  while  l>e. 
injr  ^rr(M>med  for  a  news  manasement 
l>osition.  We  offer  lon^r  hours,  lontr 
days.  (M'casional  travel  ami  continuous 
pressure  --  counterbalance<l  by  jr(X>d 
wa^es  and  employment  V>enefit6.  (P.S. 
We’re  in  business  since  1894.1  Contact 
Amust'ment  Business  Office  Manager, 
1719  West  End  Avenue,  Nashville, 
Tenn.  (6151  329-:i925. 

EXPERIENCED  DE8KMAN  nee<le<l 
for  Pacific  Northwest  :10.0(M)  circiila- 
ti<m  daily.  Toji  salary  and  fringes. 
I nileiiendent  i>roi>einy  not  a  chain.  No 
sm(»g.  fog,  fre<*ways  or  hippies.  Out- 
sUin<ling  recreational  area.  Interview 
and  moving  expense  allowance.  Re¬ 
plies  strictly  confidential.  Box  1025. 
E<litor  &  Publisher. 


FREE  LAPiCE 

WILL  PAY  $75  for  short,  factual  se¬ 
lections  for  primary-Krade  children.  De¬ 
tails  from  Ann  Turner.  Science  Re¬ 
search  Associates,  259  E.  Erie,  Chicago, 
III _ 60611. 


MAILROOM  FOREMAN.  manage¬ 
ment-oriented.  Mo<lern  e<iuipmcnt:  40,- 
000  daily  5-day ;  ‘take  charge’  indi¬ 
vidual.  Zone  2.  Box  1005,  Eriitor  & 
Publisher. 

MAILROOM  FOREMAN 
ITU  mail  room,  modern  equipment, 
medium-sized  daily  newspaper,  morn¬ 
ing,  evening,  Sunday.  Large  circula¬ 
tion  weekly  which  is  all  mailed, 
Cheshire  mailing  equipment,  _  Sta-Hi 
stacker,  8-head  Sheridan  inserting  ma¬ 
chine.  Ideal  location  in  Mid-West. 
Excellent  fringes,  good  starting  salary. 
Write  Box  888,  Editor  &  Publisher. 


OPER.4TORS-MACHIMSTS 

LINOTYPE  MACHINIST  —  Immediate 
opening  for  experienced  machinist  ca¬ 
pable  of  maintaining  Electron.  Comets 
and  perforators.  Chicago  area.  Many 
benefits.  Excellent  opportunity.  Write 
today.  Send  complete  details.  Box  878, 
Editor  &  Publisher. 

200  OPERATOR  for  suburban  weekly 
chain  in  the  heart  of  the  Rockies. 
Must  be  experienced  200-B  operator 
with  basic  mechanical  and  theory 
knowledge  of  the  200-B.  Write:  Earl 
Thompson  at  The  Record  Stockman, 
3501  E.  46th  Ave.,  Denver,  Colo. 

TTS  JOURNEYMEN  OPERATORS, 
nights,  needed  immediately  to  punch 
on  Justified  Tape.  Fairchild  experience 
desired.  ITU  contract  provides  for 
night  scale,  presently  $210.50  for 
hours:  $231.50  effective  Nov.  1.  1971. 
Excellent  benefits  program  including 
ITU  negotiated  pension  plan.  Metro 
morning,  evening  and  Sunday.  Please 
write  Ray  Burnett,  General  Foreman, 
Gannett  Newspapers,  Rochester,  New 
York  14614:  or  contact  Jerry  Brasley. 
Secretary-Treasurer,  ITU  Ix>cal  15,  131 
Powers  Bldg.,  Rochester,  New  York — 
14614. 

LINOTYPE  OPEffI  ATOR  —  Union  or 
eligible.  Steady  job  on  Westchester 
daily.  Night  shift  with  chance  for 
dayside.  Good  pay,  benefits.  Automatic 
incre!is<-s.  Evening  Star.  Pe<“kskill. 
N.Y.  10566. 

EIXPERT  PUNCHER  on  Automix  key¬ 
board.  Write:  Warren  Tyreman,  Pro¬ 
duction  Manager,  Computer  Typogra¬ 
phies  Inc.,  1120  N.W.  189th  Drive, 
Miami,  norida — 33169. 


MACHINE  OPERATOR  for  Intertype 
G4-4.  Must  be  experienced,  sober. 
Modern  air-conditioned  plant.  Elxcellent 
scale  and  fringes  in  desirable  area. 
3-11  or  11-7  shift.  Contact:  The  News- 
Sun,  W'aukegan,  Ill. — 60085.  Wm.  A. 
Schaefer,  Assistant  Production  Mgr. 

NEED  5  TTS  OPERATORS  imme<li- 
ately.  union  or  eligible.  Day  scale 
$223.06;  nights  $234.29  fringes.  Con¬ 
tact  Herl)  O'Melia,  Foreman,  Star- 
I.<Mlger,  Newark,  N.J.  Fh :  (201)  877- 
1007. 

MACHINIST 

Zone  I  News|»ais*r  M.E.S.  16  ma- 
<‘hines  6  on  tai)e.  .IusTat>e  Sr.  an<l 
Jr.  plus  Compugrai>hic  2961-H-S. 
Mu.st  have  knowle<lge  of  jihoto  com- 
|M>sition.  Reply  in  confidence.  Include 
phone  numlier.  B(»x  1048,  Editor  & 
Publisher. 

LP  FOREMAN 

Salarie<l  employe.  Rt*f|uir<*s  stronjr 
personality;  rapable  of  moblin^r  pres¬ 
ent  J.TOIIP  into  a  smooth,  functioning 
crew.  Latc'st  hi-s|)e<Ml  jiress  eciuipment. 
Union  shop.  Area  2.  .^n<l  comi)lete 

resume  to  Box  1040,  Editor  &  Pul)- 
lisher. 


PRESSMEIS-STEREOTYPERS 


PRESSMAN-STEREOTYPER 
Permanent  position  for  experienced 
man.  Good  scale  and  fringe  benefits. 
Call  collect  (217)  352-5252  or  write: 
Steve  Farruggia,  Pressroom  Foreman, 
The  News-Gazette,  48  Main  St.,  Cham¬ 
paign,  Ill.— 61820. 

LETTERPRESSMAN  for  metropolitan 
daily;  union  or  eligible.  Scale:  $225- 
per-week;  4  week’s  vacation  and  many 
other  benefits.  Zone  2.  Write  Box  599, 
Elditor  &  Publisher. 

PRESSMAN  —  Thoroughly  experienced 
on  Mark  II  LETTERPRESS.  New  air- 
conditioned  pressroom:  A-1  fringe 
benefits:  morning  newspaper  55,000 
circulation.  Union  and  sober.  Good 
future.  Give  complete  resume  first  let¬ 
ter.  Chart  Area  3.  Box  611,  Elditor  & 
Publisher. 


PRINTERS 

WORKING  FOREMAN:  potential  su¬ 
perintendent  :  for  leading  weekly  news¬ 
paper  group.  Genesee  Valley  News¬ 
papers.  4  S.  Main  St..  Pittsford,  N.Y. 
— 14534  (Rochester  suburb). 

AD  COMPOSITOR:  hot  metal.  Must 
be  experienced,  sober.  Modern  air- 
conditione*!  plant.  Excellent  scale  and 
fringes  in  desirable  area.  3-11  or  11-7 
shift-  Contact:  ’The  News-Sun,  Wauke¬ 
gan,  Ill. — 60085.  Wm.  A.  Schaefer,  As¬ 
sistant  Production  Mgr. 

GRAPHIC  ARTS  INSTRUCTOR 
Need  an  ambitious  individual  with  a 
working  knowledge  of  offset,  letter- 
press  and  photography,  to  head  Graphic 
Arts  Department  of  vocational  school. 
Beginning  salary:  $9,871  yearly.  Send 
resume  to  Box  400,  Rawlins,  \Vyo. — 
82301. 


PROMOTION 

Need  The  man  for  The  spot?  We  help! 
See  our  ad  under  "Newspaiier  Serv. 
ices.”  ‘pubseco’ — Publishers  Service  Co. 


PUBLIC  RELATIONS 


FLORIDA’S  Bureau  of  Alcoholic  Re¬ 
habilitation  needs  Elditor  for  five-man 
Public  Exlucation  section.  Opixtrtunity 
for  professional  growth  in  all  media : 
print  and  electronic.  Requires  degree 
with  major  in  Journalism  or  English, 
or  any  equivalent  combination  of  ex¬ 
perience  and  training.  Work  with 
young  people  headed  by  32-year-old  di¬ 
rector.  Starting  salary  $8,242.  Those 
interested  may  write:  Don  Thieme. 
P.O.  Bo.x  1147,  Avon  Park,  Florida 
33825. 


AD  MANAGETR/GE^JERAL  MANAGER 
Daily,  weekly.  References.  Winning  ex¬ 
perience.  Seek  challenge.  Area  2,  5,  4. 
Consider  investment.  Box  921,  Editor 
&  Publisher. 


PUBLISHER  looking  for  the  top  posi¬ 
tion  on  meclium  to  large  daily  news¬ 
paper  in  Northeast.  Presently  owner- 
publisher  of  highly  profitable  small 
newspaper  and  printing  operation  gross¬ 
ing  $1,250,000  with  60  employees.  In 
early  40’s,  Ivy  League  graduate,  20- 
year  background  mainly  on  business 
side,  but  have  directed  prize-winning, 
in-depth  reporting  in  recent  years. 
Having  attained  financial  security,  I 
now  look  for  a  more  challenging  op¬ 
portunity.  Given  a  relatively  free  hand 
1  am  confident  I  can  increase  profit¬ 
ability  and  circulation  while  achieving 
editorial  excellence.  Box  977,  EMitor  & 
Publisher. 


MANAGETR — central  plant,  weekly  or 
small  daily.  Double  as  advertising, 
circulation  or  production  manager.  Will 
consider  business  partnership.  Area  4 
and  6.  C.  Butcher,  5080  Silver  Hill  Ct., 
Suitlanil,  Md.— 20028.  (301)  736-4451. 


EDI’TOR  seeks  responsible  management 
position  on  small  or  meclium  daily,  ; 
large  weekly.  Small-town  native,  A.B.,  ■ 
SDX,  ex-ad  salesman,  ex-managing  e<li- 
tor  of  small  daily.  (Tommunity-minded. 
knows  back  shofi.  Box  974,  Editor  & 
Publisher. 


BUSINESS  SUNAGEn/COMPTROLUlR 
Strong  financial  background  with  well- 
rounde<l  newspaper  experience  in  all 
departnrients:  desires  to  relocate  with 
aggressive  operation.  EJxcellent  refer¬ 
ences.  Resume  upon  request.  Box  1009, 
Editor  &  Publisher. 


ATTORNEY 
•Age  36  18  years’  in  newsiiaper  in¬ 

dustry  seeks  !als)r  relations  jiosition 
with  newspaper  or  publishing  firm. 
Ex|)eriencet  in  grie\’ances,  arbitra¬ 
tions,  contract  negotiations.  lalH)r 
iKKird  prwedures.  ami  administrative 
hearings.  Box  1046,  Eklitor  &  Pub¬ 
lisher. 


PUBLISHER  with  excellent  credentials 
must  rebM'ate.  Intereste<l  in  position 
with  growing  daily.  Ex|)erienced  in  all 
phases  of  management.  Can  Ik;  reached 
by  calling  (614)  384-3100. 


ARTISTS-CARTOONISTS 

EailTORIAL  ARTIST 
Top  cartoonist  experienced  in  sports, 
editorial,  and  special  feature  cartoons 
desires  position  on  daily:  also  experi- 
ence<l  in  other  phases  of  newspaper  art. 
Box  923,  Elditor  &  Publisher. 


CIRCULATION 

QUALIFIED  CIRCULATOR,  experi¬ 
enced  all  phases  home  delivery,  motor 
routes,  dealers.  Interesterl  in  Franchise 
or  agency.  References.  Ph :  (304)  327- 
8694. 


CM — 15  years’  experience  in  all  phases 
of  circulation.  Familiar  with  ABC, 
Little  Merchant  Plan :  strong  in  pro¬ 
motion.  Looking  for  position  as  CM 
or  Assistant  CM  on  paper  to  20M.  Age 
44,  married,  with  3  children.  Refer¬ 
ences  available.  Write  to  Arles  Nelson, 
51  Alto  Loma.  Benicia,  Calif. — 94510: 
or  call  (707)  745-0283. 


QUALIFIED  CIRCULATOR  —  Proven 
recoixl:  e.xiH'rience  in  all  phases  of 
circulation  including  motor  routes  and 
crew  sales.  Have  ailvertising  plan — 
could  increase  your  advertising 
or  more.  Presently  employed  18,000 
daily.  Availab’e  interview  anytime : 
can  report  for  work  in  two  weeks. 
Prefer  zone  3.  but  will  consider  other 
areas.  Russell  R.  Zavitz,  Rte.  5, 
Perrysix-rg  Road,  Logansiwrt,  Iml. — 
46947.  Ph:  (2191  75:1-8.582. 


WANT  THE  right  opportunity?  We 
help!  See  our  ad  under  ’’Newspaper 
Services.”  ’pubseco’ — Publishers  Service 
Co. 


PROFESSIONAL  EXPERIENCE:  tele¬ 
phone,  boy  crews  and  adult  footman 
crews.  Any  zone.  P.O.  Box  448,  Milpi¬ 
tas,  Calif. — 95131. 


ASSISTANT  CM  of  .50M  ABC  daily— 
exiierienced  all  phases:  also  weekly 
group.  Don  Wavra,  90  Birch  Trail, 
Wheeling,  Ill.-  60090.  (312)  537-05.33. 
Prefer  Zone  5— northern  III..  Iowa, 
W'isc.  central  and  southern  Minn. 


(  LASSIFIED  ADVERTISING 

WANT  THE  right  opportunity?  We 
helpl  See  our  ad  under  ’’Newspaper 
Services.”  ’pubseco’ — Publishers  Service 
<3o. 


COMPOSING  ROOM 


FOREMAN,  extrerienced,  efficient,  ag¬ 
gressive.  Know  ITU  law  and  work  well 
with  people.  Available  immediately! 
Resumd  on  request.  Box  213,  ^itor  & 
Publisher. 


LETT  ’TfflS  UNION  PRO  evaluate  your 
composing  room  toward  a  salary  plus 
guaranteed  savings  management  ar¬ 
rangement.  Metro  or  medium  preferred. 
Strict  confidence.  Box  239,  Editor  & 
Publish^. 


WANT  ’THE  right  opportunity?  We 
help  I  See  our  ad  under  ’’Newspaper 
Services.”  ’pubseco’ — Publishers  Service 
Co. 


LINEAGE  PROOUCEXl  wants  assistant 
manager’s  or  No.  2  spot  on  daily,  zone 
9.  Seasoned!  performer ! 

Box  982  Editor  &  Publisher. 


EDITORIAL 


TV  PROGRAM  LOG 
We’ll  send  you  a  complete  TV  Program 
Log  each  week  with  channel  listings, 
storylines  and  movie  highlights  for 
your  area.  Material  comes  to  you  al¬ 
ready  typeset  to  your  column  width, 
camera-ready.  Write  for  sample  and 
rates.  Box  906,  Eklitor  &  Publisher. 


WANTED :  A  newspaper  in  the  South¬ 
west  or  Far  West  that  can  use  a 
talented  young  sportswriter  with 
years  experience  and  top  J-School  back¬ 
ground.  Not  a  play-by-play  man.  sta¬ 
tistics  clerk  or  photographer.  Box  920, 
Editor  &  Publisher. 


NATIONALLY-PUBLISHED  free¬ 
lancer  (now  top  PR  man)  seeks  return 
to  daily  baseball  beat:  also  political 
specialist.  Prefer  N.Y.-Philadelphia- 
Washington  area.  Young,  aggressive. 
Family  man  with  wire-service  experi¬ 
ence.  Military  completed.  Box  909,  Edi¬ 
tor  &  Publisher, 


SCIBNCE/MEDICAL  WRITER  seeks 
opportunity  with  newspaper  or  maga¬ 
zine.  Box  955,  Editor  &  Publisher. 


SHARP,  YOUNG  WOMAN  with  week¬ 
ly  newspaper  and  university  publica- 
I  tions  experience  seeks  relocation  in 
N.Y.C.  ^x  958,  Editor  &  Publisher. 


AWARD-WINNING  SPORTSWRITEffl. 
10  years’  experience  in  all  facets.  Can 
relocate  immediately.  Bob  Barrows, 
2.5324-1 82nd  Ave.,  S.E.,  Kent  Wash. — 
i  98031.  (206)  631-3519. 

I  WRITER-PHOTOGRAPHER,  24.  col- 
I  lege  trained,  versati'e,  good  experience, 
seeks  position,  preferably  on  weekly  or 
small  daily,  in  Western  and  Pacific 
Coast  areas.  Prefer  feature  work.  Can 
■  e<lit.  do  layout.  Box  9'SO.  Editor  &  Pub¬ 
lisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


DESKMAN,  experienced  at  slot,  rim, 
editinK,  layout,  makeup,  features.  Write 
Box  1012,  Editor  &  Puhlisher. 

NEWSMAN,  experienced,  mature,  so- 
l)er,  wants  rim  job  or  s^xjrts  spot. 
Dedicatee!,  reliable:  can  lead  staff. 
Presently  employed.  Excellent  refer¬ 
ences.  Box  987,  Editor  &  Publisher. 

YOUNG.  ENERGETIC  JOURNALIST 
seeks  challenginR  daily  sports  position. 
Experienced  writer,  copy  editor,  pho¬ 
tographer.  College  grad.  Relocating  no 
problem.  Box  993,  Editor  &  Publisher. 

RETIRED  prize- winning  editorial 
writer,  reporter,  feature  writer  seeks 
full  or  part-time  work  Southern  Cali¬ 
fornia  area  beginning  Sept.  15.  Special 
assignment,  copy  desk,  layout,  make¬ 
up,  swing  shift,  public  relations,  pro¬ 
motion,  editorials — competent,  exiieri- 
enced  in  any  job.  Write  P.O.  Box  284, 
Spring  Valley,  Calif. — 92077  for  com¬ 
plete  resume,  references. 

OPINIONATED  WRITER,  10  years  re¬ 
porting  experience  on  a  metropolitan 
daily,  3  years  editing  a  national  spe¬ 
cialty  magazine,  wants  to  return  to 
the  real  world  as  an  eilitorial  writer/ 
columnist,  zones  3  or  4.  Box  989,  Edi¬ 
tor  &  Publisher. 

HARD-WORKING  COLLEGE  GRAD. 
30,  married,  seeks  job  as  reporter, 
areas  1,  2.  Box  1007,  Editor  &  Pub¬ 
lisher. 

READY  TO  SETTLE  DOWN 
Well-traveled  pro,  34,  seeks  permanent 
spot.  Relocation  no  problem.  Can  han¬ 
dle  sports,  news.  Prize-winning  writer; 
also  boast  makeup  experience.  Box  997, 
Editor  &  Publisher. 

Ready  for  MANAGING  EDITOR’S  spot. 
Rich  reporting  background ;  8  years 
here,  7  on  previous;  challenge  gone 
now.  Top  references.  Make  $12M-f- 
now.  Box  996,  Editor  &  Publisher. 

NEWSMAN-EDITOR,  11  years’  daily¬ 
weekly  experience,  J-degree,  seeks 
permanent  leadership  position  on  sma'l 
to  medium  daily.  Now  on  desk  of 
medium  daily,  $13,000  minimum.  Age 
33.  Serious  about  good  journalism.  Box 
978,  Editor  &  Publisher. 


EDITORIAL 

\  DULL  LAYOUTS?  Region  3’s  top  I 
deskman  is  available  to  add  life  to  1 
j  your  layouts  and  copy  editing.  Box  j 
j  1049,  Editor  &  Publisher.  ' 

SPORTS  EDITOR,  assistant  or 
columnist,  35.  for  p.m.  daily  75M  or 
i  over.  12  years  experience  3  papers, 
hot  and  cold-type,  13M,  20M  SOM. 
Box  1036,  Editor  &  Publisher. 

SUCCESSFUL  CAREER  as  sports/gen¬ 
eral  reporter  ready  to  be  launched  in 
Zones  1-4.  De<lieate<l  J-gra<l.  22,  with 
siK)rts  exiterience  on  Metro  daily  and 
school  radio  station.  No  military  obli¬ 
gations.  Box  1037,  Editor  &  Publisher.  i 

REPUTED,  YOUNG  MOVIE  and 
stoge  critic  wishes  to  drop  a<lministra-  ; 
tive  duties  to  focus  exclusively  on 
criticism  ami  features  for  prestigious 
publication.  Box  1039,  Ekiitor  &  Pub¬ 
lisher. 

WITH  lO'o  YEARS  in  newspapers — 

6  Vi  as  reporter,  rest  as  copy  reader,  i 
make-up  man  and  weekly  city  editor  ' 
— I  would  like  a  position  as  amuse¬ 
ments  e<litor  and/or  drama  critic  on  ' 
<laily  on  West  Coast,  Southwest,  South 
E'lorida  or  Europe-Mi<ld'.e  East.  B.A. 
in  drama  and  TV.  Experience<l  small/ 
big  dailies  and  weeklies:  aware  of 
proiluction  end  of  esiitorial  department.  ; 
Age  34.  Box  1018,  Editor  &  Publisher,  j 

CITY  EDII'OR  of  flefunct  Bayonne  i 
(N.J.)  Times  wants  desk  job.  E'amily  i 
man,  35,  15  years  exiierience.  Write:  ' 
Alan  Christoflersen,  106  Utter  Ave.,  i 
Staten  Island,  N.Y.  10314.  \ 

ASPIRING  REPORTER,  with  3  years 
of  gra<luate  study  in  comparative  his¬ 
tory  at  Michigan,  seeks  opiiortunity  on 
me<lium  or  metropilitan  daily.  Box 
1023,  E<litor  &  Publisher. 

MR.  PUBLISHER:  Are  you  dissatis- 
fi«l  with  the  direction  of  your  opera¬ 
tion  and  community?  Aggressive  man¬ 
aging  editor  seeks  opportunity  to  set 
things  right.  Broad-bas€<l  experience 
with  weeklies,  dailies;  city,  farm 
publications.  Complete  responsibility 
for  eilitorial  iwlicy,  staff  re<iuired. 
Me<lium  <lai'y  or  weekly  chain  prefer- 
i-ed.  Box  1024,  E<litor  &  Publisher. 


STRANDED  in  Northern  outiK)st,  gov¬ 
ernment  job.  J-Grad,  24,  no  obliga¬ 
tions,  has  experience  as  W’ire  editor, 
re|)orting;  can  handle  photography. 
Swking  to  gain  exiwrience  on  daily  ^ 
or  weekly.  Will  relocate  immediately 
with  glee.  Bo.x  1043,  Editor  &  Pub-  i 
Usher. 


PHOTO-JOURNALIST  leaving  N.Y.C.  , 
for  Lon<lon.  Seeking  as.signments  or  ' 
bureau  slot  Can  go  immediately.  Will 
travel  in  Europe.  Doug  Harris,  151 
W.  16th  St..  New  York.  N.Y.  10011. 
(212)  924-7756. 

CHALLENGING  OPPORTUNITY, 
with  freedom  for  professional  growth 
into  an  editorial  i>osition,  wanted  by 
urban  affairs  reiwrter  on  Zone  5 — 
31,000  p.m.  Have  enthusiasm,  a  BA 
degree  in  journa'ism,  4Vi  years  ex¬ 
perience  reporting  on  daily  papers, 
copy  desk  experience  and  ability  with 
camera.  Willing  to  relocate  to  any 
zone  except  3  or  4.  Job  with  daily 
preferred  Reply  Box  1041,  Editor  & 
Publisher. 


IMAC.IXATIVK  FKMAbE  REPORTKU 
24.  M.A. — Journalism,  seeks  chal¬ 
lenging  newspaiier  larsition.  Ekiiting, 
layout,  advertising,  feature  and  photo 
exi)erience  on  weekly  and  daily.  Slie- 
cial  interest  and  training  in  consumer 
affairs,  fine  arts.  Zones  5.  7,  8.  9. 
Available  immediately.  Bo.x  1019,  Ekli- 
tor  &  Publisher, 

HAVE  TALENT,  14  years’  exceptional 
exijerience,  want  to  really  tie  into 
something.  J-grad,  good  reixjrter,  top 
sports  editor,  solid  managing  editor, 
36,  looking  for  challenging  editorial 
position.  If  you  have  an  opening,  I 
can  handle  it.  Box  1031,  Editor  & 
Publisher. 

EDITOR  ac  PUBLISHER 


E’EATURE  EDITOR  or  WRITER  with 
drive,  imagination  and  ability  to  in¬ 
itiate  an<t  develop  sparkling  an<l 
eminently  readable  copy,  seeks  chal¬ 
lenging  position  with  newspaper  or 
magazine.  Can  do  it  all,  including 
photography  ;  can  also  give  you  bright 
and  witty  e<litorials.  12  years  news- 
|)a|)er  and  magazine  experience.  This 
well  never  runs  <lry.  Bo.x  1026,  Edi¬ 
tor  &  Publisher. 

REPORTE'R,  26.  recently  returned 
from  2  years  overseas  teaching.  3  years 
daily  exiierience:  knows  camera.  Seeks 
interesting  i)0.sition  quality  daily.  Bo.x 
1021,  Editor  &  Publisher. 


FREE  LANCE 

ISRAEL  IS  MY  BEAT 
Jerusalem-based  newsman  can  provide 
news,  features,  photos.  Box  1017,  Edi¬ 
tor  &  Publisher. 


IRISH  COVERAGE 
Writer,  21  years  experience,  last  10 
on  staff  of  leading  U.S.  metro  daily, 
resident  in  Dublin  and  available  for 
stringing  or  correspondent  assignments 
in  Ireland  and  Northern  Irelaml.  Can 
offer  features  or  in-depth  news,  inter¬ 
views,  etc.,  to  supplement  wire  cover¬ 
age.  Proficient  in  all  fields.  Write  Box 
1027,  Eklitor  &  Publisher. 


PHOTOGRAPHY 

SDX/HEARST  FOUNDATION/ South¬ 
western  Journalism  Congress  award¬ 
winning  photographer,  29,  single— de¬ 
grees  in  Liberal  Arts  and  Communica¬ 
tions — seeks  position.  Will  travel ;  move 
anywhere.  Box  983,  Editor  &  Publisher. 

for  July  24,  1971 


PHOTOGRAPHY  _ 

AUGUST  J-GRAD  and  TV  major— 
with  experience  and  service  completed 
— looking  for  photographer’s  spot.  Box 
981,  Eklitor  &  Publisher. 


PRESSMEN-STEREOTYPERS 

PRESSMAN/STEIREOTYPER  wishes  to 
relocate  Northern  Arkansas  or  South¬ 
ern  Missouri.  15  years’  experience,  8 
years’  pressman  and  stereotype  fore¬ 
man.  Wish  to  relocate  by  Sept.  1.  Box 
451,  Eklitor  &  Publisher. 

WEB  OFFSET  PRESSMAN  with  plate 
and  stripping  experience.  Goss  Sub¬ 
urban  press  preferred  in  Area  6.  Box 
544,  Editor  &  Publisher. 


PRODUCTION 

OFFSET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experienced 
in  camera,  plate-making,  pressroom 
and  color.  Has  6  years  LP — 6  years 
newspaper  Urbanite — and  2  years  com¬ 
mercial  web  Urbanite.  Presently  super¬ 
intendent;  prefers  same.  Box  827,  Ekli¬ 
tor  &  Publisher. 

CUMATIC  CHANGE  NEE3)ED 
Production  or  Foreman — hot,  cold,  new 
processes,  conversion ;  small  or  medium 
daily.  Zones  3-4-8.  Box  940,  Editor  & 
Publisher. 

PRODUCTION  MANAGER  25  years’ 
e.x|)erience  hot  metal,  photocomposi¬ 
tion.  taiie.  computer,  engraving, 
buihling  planning,  press  instaliatinn. 
automating  ma'Iroom.  Ava  lable  Sei>t. 
1,  Box  1951,  Editor  &  Pub'isher. 


_ PROMOTION 

WANT  THE  right  opportunity?  We 
help  I  See  our  ad  under  "Newspaper 
Services.’’  ‘pubseco’ — Publishers  Service 
Co. 


PUBLIC  RELATIONS 

YOUNG  PR  DIRECTOR  wishes  to  re¬ 
locate  in  Zone  8.  BA-journalism,  Uni¬ 
versity  of  Wisconsin.  Experienced  in 
public  education  programs;  strong  in 
communicative  skills.  Box  1013,  Editor 
&  Publisher. 

I  COLLEGE  PR  POST  sought  by  man, 
j  25,  with  B.A.  in  English  plus  practical 
i  experience  in  newswriting  and  pho- 
'  tography.  Familiar  with  operation  of 
college  news  bureau  as  well  as  suiter- 
i  vision  of  student  publications.  Write 
Box  972,  Editor  &  Publisher. 


SOMEWHERE  IN  'THIS  WORLD  is 
a  group  of  creative  and  concerned 
l>eople  who  try  to  turn  out  a  truly 
superior  product.  If  yours  is  such  a 
group,  I  want  to  join  your  effort.  I’ve 
lieen  a  Coast  Guard  photographer  anil 
journalist  for  four  years  and  am  look¬ 
ing  towanl  a  career  in  magazine  or 
public  relations  journalism.  Write  Box 
1029,  Editor  &  Publisher. 


INE'ORMATION  SPECIALIST  for  Fed¬ 
eral  Communications  Commission,  for¬ 
mer  city  eilitor  and  reporter,  experi- 
enceil  in  news,  features,  and  technical 
writing;  newsletter  eiliting;  and  pho¬ 
tography,  desires  challenging  com¬ 
munications  i>osition  in  W’ashington, 
D.C.  area.  Box  1047,  Eklitor  &  Pul)- 
lisher. 


EjllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllH 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  I 


I  Name _ 

I  Address _ 

I  Citv - 

I  State _ Zip  Code 

!  ■  Authorized  by _ 

i  I  Classification _ 

;  I  Copy  - 


1  □  Assign  a  box  number  and  mail  my  replies  daily  j 

I  To  Run; _ Weeks - Till  Forbidden  | 

I  Mail  to:  | 

B  EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  | 
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Finance  plan  for  MR  Shop  Talk  at  Thirty 

is  receiving  support  "• 

Publisher  response  to  the  fi-  fice,  which  will  now  handle  all  COmpetitiOtl 

nancing  plan  worked  out  last  the  measuring  of  linage,  except  j-  -i,  • 

week  at  the  International  News-  for  Ne\v  York  and  Boston  news-  Ne\\spaper  distribution  of  the  advertising  department  with 

jiaper  Advertising  Executives  papers.  These  two  cities  will  is  becoming  more  and  consolidation  of  retail  and  gen- 

conference  in  Los  Angeles  to  continue  to  be  handled  in  New  attracive  to  retailers,  as  eral  departments  under  a  Dis- 

keej)  Media  Records  in  business  York  were  computer  services  indicates,  play  Advertising  Manager. 

urG  hoinsr  i)crforni©d  The  ^as/itillc  (Xenn.)  Batiitcv  Th©  Displsy  Ad  Munuffcr, 

Fnv  J.  H  Vv.  n  T’  r  Tennessean  made  it  even  who  reports  directly  to  the  Ad 

erfhin  nf  M.d^V  F  ^  re-arranging  Director,  now  has  six  Group 

^  T®  their  circulation  distribution  in  Supervisors  each  with  from  one 

Sroed  to  ?  m  ;bP  V  ?  T  accordance  with  zip  code  zones.  to  six  salesmen  presiding  over 

serve  as  the  clearing:  house  lor  ^.,\a  ««  ;f  ;+  ^nhi^  tn^nwn  ^  retailer  who  was  mailing:  various  sales  operations.  One 

the ‘‘letter  of  intent'' which  pub-  u  forever  until  Aiicrn^at  1^  He  Pi’^Pi'ihted  pieces  to  the  homes  Group  Supervisor  is  in  charge 

- .  - j  .  ...  01®  CD  AU^  1.3.  He  certain  zones  could  now  get  of  Retail  Chains;  another  has 

.aid  the  company  will  assume  the  distribution  where  he  wanted  Food-Beverages,  Drugs  and 
no  obligations  or  l.abdities,  ex-  it  with  the  added  advantage  of  AmusementsV  a  third  i 

cept  as  might  be  lequiied  in  an  being  delivered  with  a  newspa-  charge  of  the  Dowmtown 


was  termed  (July  21)  to  be 
“very  good”  by  Leo  Bogart,  ex¬ 
ecutive  vicepresident.  Bureau  of 
Advertising. 

The  Bureau  volunteered  to 
serve  as  the  clearing  house  for 


lishers  must  sign  and  retuin  by 
August  1,  or  Media  Records 
will  be  closed. 

Under  the  plan  developed  in 
discussions  held  by  the  INAE 
measurement  committee  with 
subscribing  newspapers  and 
Knight  Gladieux  &  Smith,  man¬ 
agement  consultants  assigned  to 


arrangement  with  new  owners 
beyond  that  date. 

Areata  has  offered  to  sell 
Media  Records  for  $1.  To  date 
only  Edward  Crimmins,  manag- 


is  in 

charge  of  the  Downtown  area 
Pci’-  while  another  is  in  charge  of 

Steve  Harper,  advertising  di-  Suburban;  a  fifth  has  Appli- 
rector,  explains  there  are  about  ances.  Insurance  and  Industrial ; 
.35  zip  code  districts  within  the  last  presides  over  Tires, 
Nashville’s  Davidson  County.  Travel  and  Entertainment. 


operate  Media  Record  bv  Areata  director  of  Advertising  Data  Since  early  this  year,  an  adver-  Another  Group  Supeiwisor  is 

National,  each  newspaper  sub-  of  which  Media  Rec-  tiser  could  deliver  his  preprint  in  charge  of  Automotive-Trucks- 

scriber  was  asked  to  iiav  for  division,  has  agreed  to  the  newspaper  subscribers  in  Leasing  (both  display  and  clas- 

services  for  the  first  half  of  subscribers  any  combinations  of  those  zones  sified)  and  reports  directly  to 

1071  at  the  existing  rate«  and  about  $600,000  with  a  minimum  requirement  of  the  Ad  Director, 

a'l  1.50%  of  these  rates  for  the  -  'The  Classified  Advertising 


second  half  of  1971. 

Further,  to  jirovide  cash  to 
carry  on  operations  of  the  lin¬ 
age  measurement  firm  (Knight, 
Gladieux  &  Smith  said  there 
have  been  no  cash  receipts  since 
February  and  exjienses  have 


would  obtain  a  loan  from  a  bank 
with  which  a  brother-in-law  is 
associated,  on  the  security  of 
signed  letters  of  intent. 

In  other  develojiments,  Clar- 


Advertisers  are  so  eager  to  Manager,  also  reporting  to 
get  newspaper  distribution  for  Harper,  has  three  Group  Super- 
their  sales  messages  that  this  visors  under  him:  One  in  charge 
new  circulation  pattern  has  of  Real  Estate,  another  over 
meant  $125,000  additional  busi-  Employment,  and  the  third  pre- 
ence  Judd,  iiresident  of  George  ness  so  far  this  year,  according  siding  over  the  phone  room. 

_ _  Neustadt  Inc.,  a  firm  that  has  to  Mr.  Harper.  It  is  a  rearrangement  that 

been  $10,000  a  day),  the  plan  been  inoviding  newspaper  lin-  This  reorganization  necessi-  eliminates  confusion,  according 
called  for  each  subscriber  to  reports  since  1932  for  spe-  tated  some  changes  in  the  mail  to  Harper,  and  should  bring  re- 

pre-pay  one-half  of  the  total  cific  merchandise  by  advertiser,  room  which  has  enabled  that  de-  suits, 

charge  for  1971  services,  and  to  ^’oth  brand  and  store,  by  price  partment  to  handle  as  many  as  • 

pav  the  balance  when  the  March  line  and  by  newspaper,  said  he  eight  different  zip  area  disribu-  d -ij„-  „  „„„„  awnrfl 
1971  report  was  delivered.  would  be  willing  to  provide  a  tions  on  one  day.  dWetru 

Rr.o-.i+  wniild  nnt  divnltre  the  total  newspaper  content  meas-  At  the  end  of  the  year,  the  The  Harold  Schachern  Me- 

exact  number  of  subscribing  nrement  service  to  major  mar-  Banner  and  Tennessean  will  of-  mortal  Award  for  best  religion 

newspapers  that  had ‘signed  the  ket  newspapers.  fer  additional  zip  code  disribu-  page  in  newspapers  last  year 

*  '  Judd  said  his  company  was  tion  patterns  in  the  six-county  has  been  awarded  by  the  Re¬ 
exploring  the  possibilities  at  the  surrounding  Davidson  ligion  Newswriters  Association 

County.  to  Nancy  Manser  and  Kathy 

*  *  *  Parrish  of  the  Detroit  News. 

Preceding  the  circulation  The  prize  of  $100  memorializes 

change,  and  possibly  accounting  the  New's’  longtime  religion 


letter.  He  said  some  commit¬ 
ments  had  been  given  verbally 
and  other  letters  had  been  sent 
to  Media  Records  or  to  Laur- 


Chieago  Tribune,  which  has  re¬ 
tained  Neustadt  for  content  re- 


ence  T.  Herman,  St.  Petersburg  ports. 

(Fla.)  Times,  chaii-man  of  the  Judd  said  he  was  personally 


’  *■  -4.  *  j  o  some  of  the  sales  improve-  writer  and  president  of  RNA 

INAE  measurement  committee,  interested  in  acquiring  Media  .  t  v,  h’  h  •  iqrq 


Bogart  said  he  brought  nine  Records.  He  said  he  had  noti- 
signed  agreements  from  Cali-  fied  Fox  that  he  would  like  to 
fornia.  Jason  Fox,  of  Knight,  “negotiate  for  the  firm  as  an 
Gladieux,  Smith,  said  he  re-  individual.” 

ceived  on  Tuesday  a  signed  let-  Judd  estimated  it  would  take 
ter  of  intent  from  the  A’cw  Yorfc  about  $1  million  to  put  MR 
Times,  one  of  the  chief  MR  back  on  a  profitable  basis, 
customers  in  terms  of  revenue. 

pe  inventory  sheet  of  Media  p^ssibilitv  of  reselling  MR  to 
Records  shows  the  Bureau  of  if  he  becomes  the  new 

Advertising,  as  the  No.  1  sub- 
scriber,  paying  $29,200  a  year. 

A  figure  of  $40,000  is  projected  “The  important  thing,”  he 
for  A.  C.  Nielsen  Co.  Agencies,  said,  “is  for  someone  to  save  MR 
advertisers  and  other  by-product  as  a  service  to  the  newspaper 


customers  of  Media  Records, 

E&P  was  told,  are  not  being 
asked  to  sign  the  letters  of  in¬ 
tent. 

Fox  said  the  Chicago  office  organization,”  he  added.  “Their 
has  been  closed  and  the  work  skills  are  the  assets  I  am  willing 
reassigned  to  the  Columbus  of-  to  pay  for.” 

44 


industry,  which  I  am  willing  to 
do.” 

“I  feel  that  the  200  people  in¬ 
volved  are  worth  saving  as  an 


ment,  was  a  reorganization  of  who  died  in  1969. 

To  Judith  Randal, 
medicine  is  something  of  a 
political  science. 


Her  speciality-the  influence  of 
politics  on  medicine-won  for  her 
syndicated  column,  the  1970 
Albert  Lasker  Medical  Journalism 
Award.  As  medical  writer  for  The 
Washington  Star,  she  operates 
where  politics  and  medicine  most 
often  meet. 


The  Washington  Star 
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Could  your  salesmen  sell  this  salesman  an  ad? 


Right  now,  the  Philadelphia 


Car  dealers  are  such  born 
salesmen,  they  sometimes  forget 
it  takes  a  want  ad  to  get  the  pros¬ 
pects  to  come  in. 


Inquirer  is  using  Phone  Power  to 


remind  them. 


In  fact,  for  the  price  of  a  phone 
call,  the  Inquirer  got  the  local  Bell 


Company  to  come  out  and  give 


their  classified  people  experienced  help  in  telephone  sales¬ 
manship. 

It  included  pre-call  strategy,  follow-up  calling  and  every¬ 
thing  in-between.  (Like  what  do  you  say  to  the  fellow  who 
says,  “But  I’m  doing  fine  without  it.’’] 

More  important,  we  helped  their  people  get  on  the  phone 
and  really  sell.  Even  to  another  salesman. 

You,  too,  can  use  it  to  get  out  and  really  sell. 

Your  local  Bell  Company  Communications  Consultant 
can  arrange  a  similar  Phone  Power  program  for  your  news¬ 
paper,  so  why  not  give  him  a  call? 

The  American  Telephone  and  Telegraph  Company  and 
your  local  Bell  Company  are  always  looking  for  new  ways  to 
give  you  better  service, 

That  can  start  with  what  to  say  after  you’ve  said  hello. 


Surely  one  of  the  spookiest  and  most  astonishing  perfor¬ 
mances  by  a  sports  writer  in  recent  years  has  to  be 
Washington  Daily  News  columnist  Andrew  Beyer’s  thought¬ 
ful  dissertation,  one  cold  morning  last  December,  on  why 
a  certain  forlorn  and  lackluster  horse  named  Sun  in  Action 
was  going  to  win  the  second  race  at  Liberty  Bell  that 
afternoon— at  odds  upon  which  dreams  are  made. 

Sun  in  Action  did  (20  to  1),  and  the  column  in  which 
Andy  Beyer  totally  committed  himself  to  this  dazzling 
proposition  recently  won  him  the  Washington-Baltimore 
Newspaper  Guild’s  coveted  Front  Page  Award  for  the 
best  sports  story  of  1970. 

The  three  judges,  incidentally,  had  never  been  to  a  horse 
race,  a  handicap  which  attests  to  the  peculiar  magic  of 
this  rather  shy,  rather  elegant  bachelor,  who  once  edited 
the  sports  pages  of  the  Harvard  Crimson;  who  took  up 
gambling  ‘‘from  my  earliest  youth”;  who  considers  himself, 
at  27,  not  a  casual  bettor  but  a  ‘‘bona  fide  horse  degen¬ 
erate”;  and  who,  in  the  vastness  of  sports  country,  has 


carved  himself  a  small  but  fascinating  fief  over  which 
he  presides  with  consummate  grace. 

The  Washington  Daily  News  stable  whose  colors  he  wears 
includes  such  formidable  sports  writers  as  Jack  Mann, 
George  Solomon,  Ev  Gardner,  Tommy  Thomas,  Tom  Quinn, 
John  Schulz,  Dave  Preston  and  Charlie  Rayman,  a  com¬ 
bination  which  led  The  Washingtonian  magazine  to  single 
out  The  Daily  News  as  having,  under  sports  editor 
Bucky  Summers,  ‘‘the  liveliest,  most  free-wheeling  sports 
section  in  town.” 
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